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Beaumont’s  Newspaper 

Our  readers  are  getting  award-winning  reporting 


Some  of  the  many  awards  won  by  Beaumont  Enterprise  associates  in  state  and 
national  competition  this  year  include: 

Texas  Gavel  Award  Won  this  year  by  the  Beaumont 

state  Bar  of  Texas  .. 

V  Discipline:  Behind  Closed  Doors 

Who  won  iast  year?  The  Enterprise! 

Texas  Press  Association  First  Place,  community  service: 

Beaumont  Enterprise’s  nine-part 
series  “Black  in  Beaumont” 

First  Place,  General  Excellence: 

Beaumont  Enterprise 

First  Place,  News  Writing:  Beaumont 
Enterprise 

First  Place,  Photography:  Beaumont 
Enterprise 

Plus  the  Texas  Press  Association’s 
Sweepstakes  Award 

Who  won  last  year’s  Sweepstakes, 

General  Excellence  euid  News 
Writing  awards?  The  Enterprise! 

Unity  Awards  in  Media  The  top  award  for: 

Lincoln  U.  of  Missouri  Community  Service:  Beaumont 

Enterprise,  “Black  in  Beaumont” 

Investigative  Reporting:  Beaumont 
Enterprise  for  stories  about 
defendants  being  held  in  jail 
without  formal  charges 

Editorials:  Beaumont  Enterprise  for 
editorials  about  needs  of  the 
handicapped,  and  editorials 
with  series  “Black  in  Beaumont” 

Hearst  Community  Newspapers  Best  Written:  Beaumont  Enterprise 

Annual  Competition  community  service:  Beaumont 

Enterprise,  “Black  in  Beaumont” 

Spot  News:  First  place 

Headlines  /Captions:  First  place 

Enterprise  Reporting:  First  place 

We  are  pleased  to  receive  recognition  as  a  newspaper  that  serves  its  community 
well.  And  we  are  proud  of  our  associates  who  work  together  to  produce  an 
award-winning  newspaper. 


Beaumont  Enterprise 

A  Hearst  Newspaper 


Beaumont,  Texas 


uzzfcd  by  all  the  choices? 

TV  DATA’puts  the  pieces  together  ^ 


TV  DATA®  has  become  the  first 
choice  for  over  2500  publications  by  be¬ 
ing  first  in  service,  technology  and  ex¬ 
perience.  Our  professional  customer  ser¬ 
vice  and  marketing  departments  are 
ready  to  work  with  you  to  meet  your 
changing  listing  needs.  We  offer  virtu¬ 
ally  unlimited  formats,  with  your  choice 
of  camera-ready  or  wire  deliveiy.  Our 
20  years  in  the  industry  give  us  the  expe¬ 
rience  needed  to  produce  accurate  list¬ 
ings  and  deliver  them  on  time. 

TV  DATA  is  consistently  first  in 
industry  innovations,  having  intro¬ 
duced  wire  delivery,  multi-line  grids  and 


alphabetized  movie  listings.  This  tradi¬ 
tion  of  product  improvement  continues 
today  with  delivery  to  almost  any  com¬ 
puter  system  and  customized  listings  in 
any  format  you  can  think  of. 

So  when  it  comes  to  choosing  the 
best  TV  listings  service,  its  not  such  a 
puzzle  after  aU. 

Call  Susan  J.  Winne,  TV  DATA- 
Glens  Falls,  80(>833-9581,  (In  NY: 
518-792-9914),  John  Dodds,  TV 
DATA-Atlanta,  800-241-3895,  (In  GA: 
404-355-9884),  or  Johanne  C.  \^te, 
TV  DATA-Toronto,  416-821-0661. 
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24-26 — Oregon  Newspaper  Publishers  Association,  Annual  Convention, 
Rippling  River,  Welches,  Ore. 

24-27— North  Carolina  Press  Association  Annual  Convention,  Grove  Park 
Inn,  Asheville. 

27-30 — International  Newspaper  Advertising  and  Marketing  Executives, 
Summer  Meeting,  Hyatt  Regency,  Vancouver,  B.C. 

AUGUST 

10-14 — National  Advertising  Co-operative  Network,  Semi-Annual  Meeting 
and  Sales  Seminars,  Old  Town  Holiday  Inn,  Alexandria,  Va. 
21-23— West  Virginia  Press  Association,  Annual  Convention,  Sheraton  Mar- 
tinsburg  Inn,  Martinsburg,  W.  Va. 

24-27— New  York  Newspaper  Publishers  Association,  Annual  Meeting,  The 
Sagamore  on  Lake  George,  Bolton  Landing,  N.Y. 

SEPTEMBER 

5-7 — Environment/Chemophobia  Conference  for  Journalists,  Cospon¬ 
sored  by  the  foundation  for  American  Communications  and  the 
Joyce  Foundation,  Harrison  Conference  Center  of  Lake  Bluff,  III. 
5-7— Missouri  Circulation  Managers  Association,  Holiday  Inn,  Joplin. 
10-12— American  Society  of  Sunday  and  Feature  Editors,  Palliser  Hotel, 
Calgary,  Canada. 

10-12— International  Newspaper  Promotion  Association,  European  Division, 
Conference,  Nova  Park  Hotel,  Zurich,  Switzerland. 

10-12— Interstate  Advertising  Managers  Association,  Sheraton  Lakeview 
Resort  Hotel,  Morgantown,  W.  Va. 

10- 12— Pennsylvania  Newspaper  Publishers'  Association,  Classified  Sales 

Conference,  Sheraton  Hotel,  Danville. 

11- 13— Illinois  Press  Association,  Annual  Convention,  Ramada  Renais¬ 

sance,  Springfield. 

11-14 — SNPA,  Leadership  Meeting,  White  Sulphur  Springs,  W.  Va. 
15-19— Inter  American  Press  Association,  42nd  General  Assembly,  Four 
Seasons  Hotel,  Vancouver,  B.C.,  Canada. 

20— New  Jersey  Press  Association,  Advertising  and  Circulation  Confer¬ 
ence,  Henry  Chauncey  Conference  Center,  Educational  Testing 
Sen/ice,  Princeton,  N.J. 

20-23 — Central  States  Circulation  Managers  Association,  The  Concourse, 
Madison,  Wise. 

20- 24— Canadian  Classified  Managers  Association,  Valhalla  Inn,  Thunder 

Bay,  Ontario. 

21- 24— International  Newspaper  Promotion  Association,  Western  Region 

Conference,  Tropicana  Resort,  Las  Vegas. 

21-25 — Newspaper  Advertising  Executives  Association,  Annual  Confer¬ 
ence,  Sheraton  Cavalier,  Saskatoon,  Saskatchewan,  Canada. 
23-24 — International  Videotex  Industry  Exposition  and  Conference,  Jacob 
Javits  Convention  Center,  New  York  City 

23- 26— National  Conference  of  Editorial  Writers,  The  Mills  House,  Charles¬ 

ton,  S.C. 

24- 27 — National  Newspaper  Association,  Convention,  Opryland  Hotel, 

Nashville. 

24- 27— Pennsylvania  Newspaper  Publishers  Association,  Annual  Conven¬ 

tion,  Sheraton  Station  Square,  Pittsburgh. 

25- 28— New  England  Newspaper  Operations  Association,  48th  Annual 

Conference,  Sheration  Islander,  Newport,  R.l. 

Seminars/Workshops/Clinics 

AUGUST 

10-16 — The  Poynter  Institute  for  Media  Studies,  Newspaper  Design/Graph¬ 
ics  College  Fellowship  Seminar,  St.  Petersburg. 

24-27— SNPA  FOUNDATION,  Seminar,  Business  Sections:  Daily  and 
Weekly,  Texas  Tech  University,  Lubbock. 

SEPTEMBER 

2- 8— ANPA/INPA,  Newspaper  Executives  Marketing  Seminar,  Scottsdale 

Conference  Cenfer,  Scottsdale,  Ariz. 

3- 5— ICMA  Legal  Symposium,  Vanderbilt  Plaza  Hotel,  Nashville. 

7-10— SNPA  Foundation  Seminar,  Meeting  Compietition  for  the  Advertising 

Dollar,  Trinity  University,  San  Antonio,  Texas. 
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REUTER 

BUSINESS 

REPORT 


The  world’s  financial  decision-makers-govem- 
ments,  bankers,  brokers,  foreign  exchange 
dealers  and  commodity  traders-rely  on  Reuters 
for  daily  business  and  financial  information. 

Now,  your  readers  can  too. 

Reuters  is  offering-for  the  first  time-its 
expert  business  coverage  in  a  new  service 
specially  tailored  for  American  newspapers: 

The  Reuter  Business  Report. 

It  gives  you  Reuter  quality  and 
expertise  in  business  writing  com¬ 
piled  by  our  new  team  of  business 
reporters  and  editors. 

Throughout  the  world,  Reuter  reporters  ^ 
monitor  world  markets  and  financial  and 
business  communities.  Their  minute-by- 
minute  reports,  analyses  of  trends  and 
breaking  news-plus  our  expanded  U.S. 
business  coverage-form  i^ackbone  of  The 
Reuter  Business  Report.  It  draws  on  the  expertise 
of  892  Reuter  journalists,  culls  information  from 
93  securities  and  commodities  exchanges  and  over- 
the-counter  markets  and  uses  contributed  data 
from  business  subscribers. 

Analysis  is  a  cornerstone  of  The  Reuter 
Business  Report.  We  place  daily  developments 
in  the  context  of  existing  trends  and  identify 
new  ones.  We  give  you  the  ‘why.’ 


And  we  have  the  best  international  perspective- 
tying  developments  in  the  U.S.  financial  community 
to  happenings  around  the  world  and  providing 
speedy  business  news  and  analyses  from  foreign 
financial  centers. 

Our  Washington  business  reporters  add 
perspective  and  exclusives  from  the  Securities 

and  Exchange  Commission,  the  Federal 
Trade  Commission  and  others.  And  from 
Wiff  across  the  U.S.,  Reuter  specialists  file  the 
latest  in  regional  and  national  news. 

We  keep  business  editors  abreast  of  changing 
events  with  an  early 
morning  outlook  ^  . 

of  expected 
developments 
and  market 
updates  every 
hour. 

You  get  a  daily 
feature  package,  daily 
business  briefs  and  weekly  columns  on  regular 
topics  like  high  technology,  oil  and  energy. 

The  Reuter  Business  Report:  bringing  Reuters 
expertise  to  your  business  pages. 


Reuters.  Our  Commitment  is  to  Excellence  in  News. 


WORLD  VIEW 


Call  John  DePrez  (212)  603-3572  or  Mary  Ellen  Shearer  (212)  603-3571 
for  a  free  24-hour  sample  of  The  Reuter  Business  Report. 


Reuters  US  Inc,  1700  Broadway,  New  York,  NY  10019 
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The  Bear  Island  Mill  is  located 
in  Ashland,  Virginia.  We  own 
and  manage  a  75,000  acre  pine 
plantation  insuring  a  steady 
source  of  wood  supply 


This  refiner  plate  is  an  integral 
part  of  the  thermal- mechanical 
pulp  making  process.  In  build¬ 
ing  the  state-of-the-art  facility, 
which  is  pollution  and  odor 
free.  Bear  Island  was  actively 
involved  in  developing  T.M.P. 
technology. 


NEWSPRINT 


t 


A  modern  plant  with  a  high 

Our  clients  include  some  of  the 

speed  twin- wire  machine  pro- 

most  prestigious  publishers  in 

duces  a  sheet  of  superior  quality 

the  United  States.  For  more 

suitable  for  4  color  printing 

information,  contact  us  at  our 

on  modern  heatset,  offset,  and 

corporate  headquarters:  80 

flexography  printing. 

Field  Point  Road,  Greenwich, 

Connecticut  06830,  Telephone 

203-661-3344. 

SALES 

LTD. 

E&P’s  1986 
AUTO  &  FLEET 
ISSUE 

Editor  &  Publisher  is  offering  an  outstanding 
list  of  editorial  items  for  this  “special”  .  .  .  and 
an  opportunity  to  newspapers  to  sell  their 
medium  to  this  category  of  advertisers. 

Feast  your  eyes  on  the  contents  of  E&P’s  Aug¬ 
ust  9  “plus”  issue: 

•  Newspapers  that  offer  car  repair  ser¬ 
vices  to  staff  members. 

•  Should  a  newspaper  buy  or  rent  its 
fleet  cars  or  trucks? 

•  Special  equipment  need  for  news¬ 
paper-owned  cars  —  CB’s;  cellular 
phones;  etc. 

•  Are  vans  or  trucks  preferable  for 
newspaper  delivery? 

•  Fuel  saving  ideas. 

•  Novel  features  in  trucks  to  speed-up 
drop-offs? 

•  How  long  should  a  truck  be  kept 
(life  expectancy)  for  newspaper 
delivery? 

•  Buy  American  or  foreign  vehicles? 

•  How  are  drivers  compensated? 

•  Mobile  newsrooms. 

•  Insurance  issues  —  how  to  save  $$. 

•  Security  (theft)  and  grafitti  preven¬ 
tion. 

•  Use  of  trucks  as  promotion  for 
newspapers  —  signs,  etc. 

Closes  July  30. 

Reserve  your  space  today!  Call  your  E&P 
representative  or  Donald  Parvin,  Ad  Man¬ 
ager,  at  212  6754380. 


E4l 


The  4th  Estate 


By  Doug  Borgstedt 


About  Awards 


Livingston  winner.  Washington  Post  reporter  Blaine 
Hardin,  34,  won  $5,000  and  a  Livingston  Award  for  Young 
Print  and  Broadcast  Journalists  (under  35)  for  “Notes  of  a 
Famine  Watcher,”  his  eye-witness  account  of  the  starva¬ 
tion  in  Ethiopia. 

Doctor  of  Science.  Victor  Cohn,  senior  writer  and  colum¬ 
nist  for  the  Washington  Post’s  Health  section,  received  an 
honorary  Doctor  of  Science  degree  from  Georgetown 
University  School  of  Medicine. 

Corcoran  Award  winner.  O.J.  Brightwell,  assistant  to 
the  vice  president  of  McClatchy  Newspapers,  received  the 
Thomas  A.  Corcoran  Award  at  the  Annual  Newspaper 
Purchasing  Management  Association  conference  in  Oma¬ 
ha,  Neb. 

Dispatch  exec  honored.  Columbus  Dispatch  assistant 
circulation  director  Terry  L.  DeVassie  received  the  Ohio 
Circulation  Managers  Association’s  President’s  Award 
for  dedicated  service  to  the  newspaper  industry  and  the 
community. 
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*  THEADS 
FROM  OUTER  SMCE 
ARE  COMING. 


Look  up.  A  dream  come  true  is  orbiting 
22,300  miles  above  your  head.  It’s  the  high 
tech  cornerstone  of  the  AD/SAT  Network, 
a  satellite  that  delivers  ads 
directly  to  your  newspaper. 

At  the  speed  of  light. 

It  all  starts  with  one  solitary 
piece  of  repro  material  from  an 
advertising  agency,  and  ends 
moments  later  at  newspapers  across 
America  as  a  facsimile  that’s  a  dead 
ringer  for  the  original.  No  missing, 
mangled  or  delayed  ads.  No  missed 
insertions.  No  lost  revenue.  Plus  the 
bonus  of  an  on-line  message  system 
that,  for  the  first  time,  links  ad 
agencies,  newspapers  and  their 
representatives. 

This  fall  the  AD/SAT  Network 
goes  operational,  serving  advertis¬ 
ing  agencies  and  demonstration 
newspapers. 

For  years  it’s  been  your 
dream.  Now  it’s  your  reality. 

And  it’s  time  for  you  to  join  the 
Network.  For  full  details,  contact 
AD/SAT,  540  Madison  Avenue, 

36th  floor.  New  york  10022.  Phone 
(212)872-1491. 


Til  •Ji-f 

We  deliver  newspaper  ads 
at  the  speed  of  light. 


Editor  &  Publisher 

THE  fourth  estate 


Robert  U.  Brown,  President  Janies  Wright  Brown 

^dlnand  C.  Teubner,  Publisher  Publisher,  Chairman  of  the  Board,  1912-1959 


Investigative  reporting 

The  growth  of  the  Investigative  Reporters  and  Editors  organiza¬ 
tion  is  symptomatic  of  the  expansion  of  in-depth  reporting  through¬ 
out  the  newspaper  industry. 

In  10  years,  IRE  has  grown  to  3,000  members — tripled  in  the  last 
three  years.  About  550  of  them  attended  the  10th  annual  conference 
in  Portland,  Ore.,  last  week.  A  survey  made  for  the  group  revealed 
that  more  than  half  of  newspapers  and  tv  stations  did  more  investiga¬ 
tive  reporting  in  1985  than  they  did  at  the  beginning  of  the  decade. 

Stan  Abbott,  who  directed  the  survey  for  the  Media  Research 
Bureau  at  the  University  of  Missouri,  said  the  results  disclosed  an 
increasing  media  commitment  to  investigative  reporting,  particular¬ 
ly  in  the  wider  use  of  investigative  reporting  techniques  among 
regular  news  beat  reporters. 

The  managing  editor  of  the  Kansas  City  Star  is  quoted  in  the 
survey  as  saying  “investigative  reporting  is  the  logical  growth  of  all 
reporting— just  greater  depth  with  greater  expertise.” 

The  city  editor  of  the  Phoenix  Gazette  commented:  “Every  re¬ 
porter  must  look  behind  the  scenes  and  investigate  what  is  really 
going  on — not  just  for  projects,  but  as  a  daily  part  of  the  job.” 

The  chairman  of  IRE  noted  that  younger  investigative  reporters 
are  much  more  professional  than  they  were  10  years  ago.  The  IRE 
president  said  IRE  techniques  are  being  “institutionalized”  in  every¬ 
day  reporting. 

What  it  all  adds  up  to  is  the  conclusion  that  newspaper  reporting  is 
getting  better.  Investigative  reporting  set  the  goals.  At  the  start  it 
was  the  epitome  of  what  newspaper  reporting  should  be.  It  empha¬ 
sized  techniques  that  had  been  mislaid  in  many  news  rooms.  Once 
re-discovered  they  are  now  having  a  beneficial  effect  on  all  reporting. 

An  ad  for  an  article 

The  offer  made  by  a  Canadian  government  agency  to  buy  newspa¬ 
per  space  if  the  papers  used  certain  articles  supplied  to  them  was  too 
stupid  to  be  considered  seriously.  No  wonder,  as  E&P  reports,  many 
Canadian  newspapers  met  the  offer  “with  yawns.” 

The  Energy  Department  offered  through  the  Community  News¬ 
paper  Association  a  package  of  30  articles  in  English  and  French  on 
energy  topics  suggesting  that  if  a  newspaper  would  print  six  of  them 
the  department  would  buy  a  1,200-line  ad. 

We  hope  such  a  blatant  effort  to  buy  news  space  will  be  ignored  by 
all  Canadian  newspapers. 

Business  information 

Early  last  month,  the  chairman  of  the  House  government  opera¬ 
tions  subcommittee  said  he  would  drop  efforts  to  change  the  Fol  Act. 
But  late  in  June  the  subcommittee  approved  a  bill  to  set  up  proce¬ 
dures  to  help  businesses  protect  their  proprietary  information  from 
disclosure  under  that  Act.  In  our  opinion,  any  bill  is  a  bad  bill  that 
permits  a  business  firm  submitting  information  to  a  government 
agency  to  classify  its  own  data  as  confidential  requiring  lengthy 
litigation  to  bring  disclosure. 
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Letters  to  the  Editor 


I  I 


Says  administrators  are  not  to  biame 


I  was  appalled  upon  reading  Dave 
Kaiser’s  letter  blaming  low  journal¬ 
ism  salaries  on  college  administra¬ 
tors.  I  don’t  think  it  is  college  admini¬ 
strators  who  demand  profits  in  the 
20%-30%  range. 

The  problem  lies  more  with  the 
publishers,  general  managers,  com¬ 
pany  accountants  and  stockholders 
who  expect  these  type  of  profits. 

It  was  also  interesting  that  this  let¬ 
ter  appeared  just  a  week  after  an  arti¬ 
cle  in  E&P  about  the  profits  of  various 
newspaper  chains.  What  is  notewor¬ 
thy  is  the  only  companies  who  did  not 
show  an  increase  in  earnings  were 
ones  which  just  completed  large 
purchases  of  other  newspapers  and/or 
broadcasting  facilities. 

It  is  also  interesting  to  note  that 

Why  are  media  on  a 


giant  companies  like  GM,  IBM  and 
Sears  seem  to  be  content  with  profit 
margins  far  below  what  is  considered 
acceptable  in  the  communications 
industry. 

Mr.  Kaiser  also  talks  about  the  hun¬ 
dreds  of  new  graduates  who  will 
accept  minimum  wages.  This  state¬ 
ment  brings  up  several  other  ques¬ 
tions. 

Would  major  corporations  in  other 
industries  have  become  major  corpo¬ 
rations  if  they  had  adopted  the  same 
policies  of  hiring  the  cheapest  avail¬ 
able  people?  Are  publishers  who 
practice  this  type  of  employment 
really  getting  a  bargain,  or  are  they 
just  hurting  the  entire  industry  by  dis¬ 
couraging  the  best  candidates? 

It  is  all  fine  and  good  to  say  new 

‘suicide  course’? 


Having  spent  the  major  part  of  my 
40  year  career  in  newspapers,  radio, 
television  and  cable,  I  fail  to  under¬ 
stand  why  newspapers  of  all  the  other 
media  are  on  a  “suicide  course.’’ 

Every  issue  of  your  fine  magazine 
has  an  article  or  feature  on  battles  for 
survival  being  fought  in  major  cities, 
and  now  in  the  suburbs  of  those  cities. 

Why  do  newspaper  publishers  feel 
that  there  is  only  room  for  one  daily 
publication  in  a  large  city? 

There  are  multiple  television  and 
radio  stations  in  those  markets,  and 

Cites  quote 
from  Brinkley 

“This  Week  With  David  Brinkley’’ 
was  the  recipient  of  the  annual  Hubert 
H.  Humphrey  First  Amendment 
Freedoms  Prize  given  by  the  Anti- 
Defamation  League  of  B’nai  B’rith  at 
a  June  6  luncheon  session  of  its 
National  Commission  Meeting  at  the 
Grand  Hyatt  Hotel  in  New  York. 

In  accepting  the  award,  David 
Brinkley  made  the  following  astute 
observation  about  politicians  vis-a- 
vis  the  press: 

“There  have  been  many  countries 
where  the  politicians  have  taken  over 
the  country  and  muzzled  the  press.  I 
know  of  no  country  where  the  press 
has  taken  power  and  muzzled  the 
politicians.  I  just  want  you  to  know 
where  the  danger  to  freedom  comes 
from.” 

Jane  Robb  Ornauer 
EDITOR  &  PUBLISHER  for  July  12,  1986 


while  they  all  vie  for  viewers  and  lis¬ 
teners,  they  manage  to  live  together. 

Hundreds  of  national  magazines 
have  all  found  their  particular  niches, 
and  are  not  out  to  be  the  only  show  in 
town.  Different  audiences  crave  their 
own  publications  and  stations  serving 
their  needs.  Newspapers  have  done  a 
thorough  job  of  convincing  not  only 
the  reading  public,  but  the  advertising 
community,  that  there  can  only  be 
one  dominant  newspaper  in  any  given 
market. 

Before  its  too  late  “the  gladiators” 
should  realize  that  the  one  who  walks 
out  of  the  arena  as  the  winner  may 
only  enjoy  that  status  for  a  short 
while.  The  other  members  of  the  com¬ 
munications  world  are  ready  and  able 
to  step  in  and  fill  all  the  voids. 

Edward  N.  Klein 


employees  should  prove  their  value  to 
the  paper  and  then  fight  for  what  they 
are  worth,  but  as  long  as  the  business 
end  of  the  business  refuses  to  admit 
that  people  buy  newspapers  to  read 
the  stories  (not  the  ads),  they  are 
going  to  shortchange  the  editorial  end 
by  refusing  to  attract  and  keep  the 
best  people. 

As  long  as  the  best  people  are  being 
discouraged  by  low  wages  and  outra¬ 
geous  working  conditions,  circulation 
will  continue  in  the  present  down¬ 
ward  spiral. 

Marty  Peterchak 

Says  it’s  a 
misconception 

I  would  like  to  correct  a  misconcep¬ 
tion  in  Mark  Fitzgerald’s  article  of 
June  14  covering  Ralph  Ingersoll’s 
speech  to  the  Suburban  Newspapers 
of  America  Summer  Management 
Conference. 

Mr.  Fitzgerald  referred  to  SNA  as 
“the  free  newspaper  industry 
group.”  This  is  a  common  mistake 
since  many  of  our  members  are  free 
newspapers.  However,  let  the  record 
show  that  a  significant  number  of  our 
members  also  publish  paid  newspa¬ 
pers.  More  than  100  SNA  members 
are  audited  by  ABC. 

Paid  or  free,  they  are  all  equal  mem¬ 
bers  of  SNA.  The  primary  common 
characteristic  is  that  they  are  all  sub¬ 
urban  publications. 

James  E.  Elsener 

(Elsener  is  executive  director  of  Subur¬ 
ban  Newspapers  of  America.) 
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Bigger 

isn’t  necessarily 

better. 


Booth  wins  30 


It’s  some-  \ 
thing  we  all  ^  \ 

know.  And  the  ^  \ 

examples  V  \ 

abound.  David  \ 
slew  Goliath.  Good 
things  come  in  small  » 

packages.  But  sometimes  \  . 

we  forget.  >Xfe  take  size  for 
granted  and  think  it’s  all  that 
counts.  It’s  not.  It’s  how  you  do  ^ 
your  work,  not  how  big  you  are. 

The  writers,  editors,  photog- 
raphers-all  the  people  at  the  Booth 
newspapers  obviously  do  their 
work  very  well.  The  Michigan  Press 
Association  recently  awarded 
first,  second  and  third  place  in 
the  General  Excellence  category  A 
to  three  Booth  newspapers.  The  '  1 
highest  professional  honor  that  U 
can  be  awarded  a  Michigan  daily  n 


newspaper.  In 
j/  ;  I  all,  B(x)th  took 

■  /  6  firsts,  5  sec- 

J  J  onds,  11  thirds 

i  y  and  6  honorable 
mentions  in  almost 
every  category  judged. 
Thirty  awards  in  all.  More 
Wm  than  anybody  else  in  the  state. 
"  VCfe’d  like  to  thank  the 

Michigan  Press  Association  for 
recognizing  what  our  1  million  plus 
readers  find  out  every  day. 
It’s  not  how  big  you  are,  it’s  how 
good  you  are. 
Members  of  the  Newhouse  group 
of  newspapers. 


'  n  1./  i  ■ 

1  ''j  ^ 

1^ 

Ann  Arbor  News  ‘Jackson  Citizen  Patriot  •  Flint  Journal  *  S^^inaw  News 
Bay  City  Times  ■  Muskegon  Chronicle  *  Grand  Rapids  Press  *  Kalamazoo  Gazette 
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Could  the  media  have  prevented  shuttle  disaster? 

Panel  of  joumalists  at  IRE  meeting  contend  reporters  knew  about  the 
problems  plaguing  the  shuttle  Challenger  but  never  fully  told  the  story 


By  M.L.  Stein 

Reporters  knew  about  the  prob¬ 
lems  plaguing  the  shuttle  Challenger 
but  the  story  was  never  fully  told 
because  of  their  complacency,  NASA 
publicity  hype  and  a  dwindling  inter¬ 
est  in  space  achievements  by  the 
public  and  editors. 

The  media  simply  didn’t  do  their 
job  before  the  Challenger  exploded,  a 
panel  of  journalists  agreed  at  the 
annual  convention  of  Investigative 
Reporters  and  Editors  June  27  in 
Portland,  Oregon. 


“We  are  the  folks  who 
pushed  and  believed 
NASA’s  mythology  and 
hype.” 


“We  are  the  people  who  did  not  tell 
you  everything  you  wanted  to  know 
about  the  shuttle  program  before  Jan. 
28  (the  date  of  the  Challenger  disas¬ 
ter),”  said  Los  Angeles  Times 
reporter  Bob  Drogin,  who  moderated 
the  panel.  “We  are  the  folks  who 
pushed  and  believed  NASA’s  mythol¬ 
ogy  and  hype.” 

Drogin,  who  covered  the  aftermath 
of  the  tragedy,  said  the  press  treated 
the  U.S.  space  agency  like  a  “sacred 
cow,”  failing  to  notify  the  public  of  its 
waste,  fraud  and  technology  failures, 
including  the  faulty  “O”  rings,  which 
were  blamed  for  the  explosion. 

“This  is  one  nightmare  that  could 
have  been  avoided,”  added  CBS-tv 
newscaster  Bruce  Hall,  who  reported 
the  space  program.  “We  now  know 
that  NASA  was  playing  space-age 
Russian  roulette  and  lost.” 

According  to  Hall,  NASA  could 
have  lost  any  of  the  previous  24 
flights,  asserting  that  it  had  known 
about  booster  rocket  problems  since 
1979. 


But  the  success  of  the  earlier  flights 
lulled  the  space  agency  into  a  compla¬ 
cent  attitude  that  was  picked  up  by 
joumalists,  who  also  knew  about  the 
“O”  rings.  Hall  contended. 

“We  had  become  lackadaisical,” 
he  recalled.  “We  were  being  spoon¬ 
fed  by  a  very  good  NASA  public 
affairs  office.  And  when  we  did  turn 
up  something,  editors  and  show  pro¬ 
ducers  had  no  interest.  And  it 
appeared  the  only  one  who  was  losing 
interest  quicker  than  the  media  was 
the  public.” 

When  reporters  did  get  wind  about 
NASA’s  problems,  its  PR  apparatus 
“was  excellent  at  refuting  and  defus¬ 
ing  the  story,”  Hall  stated. 

Another  space  reporter,  Olive  Tal¬ 
ley  of  the  Houston  Post,  indicated 
that  a  kind  of  inertia  overtook  the 
press  corps  after  April  1982,  when  it 
covered  Columbia’s  first  fli^t. 

She  noted  that  3,000  journalists 
were  onhand  for  that  story,  but  by 
early  1985  the  number  of  newspeople 
covering  space  flights  on  a  regular 
basis  only  “numbered  in  the 
dozens. 

“Who  was  looking,  who  was  pay¬ 
ing  attention?”  she  asked,  noting  that 
some  reporters  on  the  scene  didn’t 
even  watch  the  full  orbiting  of  later 
flights. 

In  the  early  80s,  Talley  said,  there 
were  several  stories  that  raised  criti¬ 
cal  questions  about  NASA’s  opera¬ 
tions  but  as  the  agency  “pulled  off 
more  successes,  people  began  to  back 
off  from  these  questions.  NASA  said 
it  did  work,  it  can  work,  it  will  work.” 

She  related  that  those  who  covered 
the  launches  and  landings  were  aware 
of  the  “inherent  dangers”  in  the 
flights. 

Talley,  who  previously  worked  for 
UPI,  added  that  her  editor  there  told 
her  a  shuttle  was  “going  to  blow” 
sooner  or  later  and  that  she  had  better 
be  “mentally  and  emotionally  ready 
to  write  a  disaster  story.” 


She  traced  the  media’s  lapses  in 
reporting  space  shots  to  when  the 
flights  began  increasing  in  1984. 

“That’s  when  we  failed  to  see  the 
overall  picture,”  Talley  declared, 
although  she  said  that  reporters  at 
NASA  news  conferences  asked  about 
its  ability  to  sustain  the  speedup. 

“Unfortunately,”  she  continued, 
“we  realized  too  late  we  weren’t  get¬ 
ting  the  right  answers  or  the  people 
talking  to  us  didn’t  know  the  right 
answers  themselves.  We  didn’t  see 
the  reality  that  the  shuttle  couldn’t  be 
turned  around  as  fast  as  it  was.” 

Talley  said  such  papers  as  the 
Miami  Herald,  Washington  Post, 
New  York  Times  and  Orlando  Sen¬ 
tinel  did  praiseworthy  reporting  of 
critical  issues,  but  no  medium  put 
together  a  comprehensive  story  that 
would  make  the  public  take  notice  of 
NASA’s  grim  course. 


“We  know  now  that 
NASA  is  like  any  other 
government  agency,” 
said  Los  Angeles  Times’ 
Washington 
correspondent  Gaylord 
Shaw. 


Adding  to  the  dilemma  of  reporters, 
she  remarked,  was  their  knowledge 
that  editors  were  not  interested  in  the 
shuttle’s  technical  problems  and 
would  “deep  six”  such  stories  when 
submitted.  Nevertheless,  Talley  said, 
“We  can  be  blamed  for  not  properly 
reporting  the  internal  workings  of 
NASA  and  failing  to  cut  throu^  its 
jargon  and  gobbledegook.” 

Paul  Mann,  a  senior  editor  for  A  v/a- 
tion  Week  &  Space  Technology  maga¬ 
zine,  blamed  the  media’s  lack  of 
tougher  reporting  of  the  space  project 
(Continued  on  page  35) 
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Tacoma  News  Tribune  to  close  for  one  day  and  then  reopen 


By  M.L.  Stein 

The  Tacoma  News  Tribune  will 
cease  publication  July  31  and  resume 
publishing  Aug.  1  under  its  new 
owner,  McClatchy  Newspapers  of 
Sacramento. 

In  the  unusual  action,  the  670  News 
Tribune  employees  will  lose  their  jobs 
at  the  closure  but  an  unspecified  num¬ 
ber  of  them  will  be  hired  at  a  higher 
rate  than  they  presently  earn, 
according  to  McClatchy  executive 
vice  president  Erwin  Potts. 

Potts  said,  “Each  employee  is  being 
notified  by  mail  of  the  wages  and 
other  benefits  he  or  she  can  expect  if 
hired.  Included  is  a  2%  increase  in  the 
pay  rate  of  each  employee  hired.”  He 
added  that  the  new  hires  will  be 
offered  the  same  medical  and  vaca¬ 
tion  benefits  as  other  McClatchy 
employees  plus  participation  in  the 
company’s  pension  and  40K  savings 
plan. 

Interviews  with  News  Tribune 
employees  who  want  jobs  with 
McClatchy  begin  June  30,  Potts 
announced. 

The  purchase  of  the  News  Tribune 
and  the  weekly  Pierce  County  Herald 


from  the  Elbert  H.  Baker  II  family 
involved  sale  of  the  papers’  assets, 
which  means  they  were  not  bought  as 
a  continuing  operation. 

Herald  employees  hired  by 
McClatchy  will  receive  the  same  ben¬ 
efits,  according  to  Potts.  The  sale 
price  of  the  properties  was  not  dis¬ 
closed. 

The  Seattle  Post-Intelligencer 
reported  that  the  entire  Tribune  Pub¬ 
lishing  Co.,  which  included  television 
and  cable  operations,  sold  for  more 
than  $205  million.  The  electronic 
properties  were  purchased  by 
Viacom. 

Henry  Ansbacher,  Inc.,  one  of  the 
brokers  involved,  reported  that 
McClatchy  paid  about  $112  million 
for  the  newspapers.  The  p.m.  News 
Tribune  has  a  circulation  of  1 10,000 
daily  and  120,000  on  Sunday. 

Potts  denied  reports  that  the  sus¬ 
pension  of  newspaper  operations  July 
31  is  designed  to  break  union  con¬ 
tracts. 

“If  the  majority  of  employees  want 
a  union  they  will  have  one,”  Potts  de¬ 
clared.  He  explained  that  the  terms  of 
the  sale  are  such  that  “we  are  able  to 


assume  those  contracts  which  we 
want  to  assume  and  not  assume  those 
we  don’t  want  to.”  The  option  in¬ 
cludes  newsprint  and  vending  con¬ 
tracts  as  well  as  labor  agreements, 
Potts  added. 

The  Post-Intelligencer  reported 
that  News  Tribune  staffers  were  con¬ 
cerned  about  their  jobs  and  union 
continuation.  The  News  Tribune  has 
contracts  with  the  Pacific  Northwest 
Newspaper  Guild,  the  Northwest 
Typographical  Union  and  other  units. 

The  unions  have  been  conferring  on 
how  to  deal  with  the  changeover.  The 
P-I  quoted  an  anonymous  union  mem¬ 
ber,  who  said,  “All  options  are 
open,”  including  picketing  the  plant 
when  it  reopens  Aug.  1.  Potts  told 
E&P  he  does  not  expect  such  an  ac¬ 
tion. 

McClatchy  publishes  the  Sac¬ 
ramento,  Modesto  and  Fresno  Bee 
papers  in  California;  the  Tri-City  Her¬ 
ald  covering  Pasco,  Richland  and 
Kennewick,  Wash.;  and  the  Gilroy 
(Calif.)  Dispatch.  The  company  also 
owns  80%  of  the  Anchorage  (Alaska) 
Daily  News  and  50%  of  the  Hollister 
(Calif.)  Free  Lance. 


Times  Mirror  ad  sales  unit  to  merge  with  Million  Markets 


Times  Mirror  National  Marketing 
and  Million  Markets  Newspapers 
Inc.,  two  nationwide  newspaper  ad 
sales  organizations  representing  12 
metropolitan  markets,  will  be  consoli¬ 
dated  into  a  new  corporation  to  be 
known  as  Million  Markets  Newspa¬ 
pers/Times  Mirror  National  Market¬ 
ing. 

The  agreement,  announced  July  1 , 
is  subject  to  final  approval  of  detailed 
incorporation  and  governance  docu¬ 
ments  by  Times  Mirror  and  Million 
Markets. 

The  new  organization  will  be  head¬ 
quartered  in  New  York  City,  and  its 
president  and  chief  executive  officer 
will  be  G.  Kingsley  Anthony,  current 
president  of  Million  Markets.  Mike 
Forgione,  former  senior  vice  presi¬ 
dent  of  sales  at  Times  Mirror,  will 
take  on  the  post  of  executive  vice 
president  at  the  new  company,  and 
William  J.  Rowe,  former  president  of 
Times  Mirror  National  Marketing, 
has  been  named  publisher  and  CEO  of 


Times  Mirror’s  Southern  Connecticut 
Newspapers. 

According  to  James  R.  Lytle, 
senior  vice  president-sales  director 
for  Million  Markets,  discussions  with 
major  newspaper  groups  about  join¬ 
ing  forces  have  been  ongoing,  and 
discussions  with  Times  Mirror  began 
to  crystalize  about  a  month  ago. 

Of  the  nine  cities  where  Million 
Markets  has  offices,  there  will  be  con¬ 
solidation  in  seven,  where  Times  Mir¬ 
ror  also  has  offices.  Lytle  declined 
comment  on  any  possible  layoffs, 
saying  that  the  organization  owes 
firsthand  comment  on  that  to  its  em¬ 
ployees. 

“The  idea  (behind  the  consolida¬ 
tion)  was  not  to  save  expenses  or 
consolidate,”  Lytle  said.  “Sepa¬ 
rately  we  were  doing  a  good  job,  but 
combined,  because  of  philosophical 
agreements,  we  could  do  a  better  job. 

“The  future  of  our  business  lies  in 
bringing  similar  major  market  news¬ 
papers  together  as  a  group”  to  make 


them  a  more  attractive  sell  to  adver¬ 
tisers,  Lytle  continued.  “The  poten¬ 
tial  for  increasing  our  business 
explodes.  It’s  almost  like  having  a 
stable  of  6  thoroughbreds  — 
markets  —  and  now  we  have  12  mar¬ 
kets  with  16  papers,  all  thorough¬ 
breds.  We  should  be  a  bigger  force  on 
that  racetrack.” 

In  addition,  Lytle  pointed  out  there 
were  no  conflicts  in  any  of  the  mar¬ 
kets  represented  by  the  two  organiza¬ 
tions. 

Newspapers  to  be  represented  by 
the  new  organization  include  the 
Associate  in  Stamford,  Conn.;  the 
Arizona  Republic  and  Phoenix 
Gazette-,  the  Boston  Globe;  the  Dallas 
Times  Herald;  the  Denver  Post;  the 
Detroit  News;  the  Greenwich  Time; 
the  Hartford  Courant;  the  Indianap¬ 
olis  Star  and  News;  the  Los  Angeles 
Times;  the  Milwaukee  Sentinel  and 
the  Milwaukee  Journal;  the  Morning 
Call  of  Allentown,  Pa.;  Newsday  and 
the  Baltimore  Sun  newspapers. 
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About  that  title . . . 

Movie’s  name  is  changed  after  several  newspapers  reject  ads 
in  protest  over  original  title  taken  from  Mamet’s  award-winning  play 


By  Debra  Gersh 

“Sexual  Peversity  in  Chicago” 
doesn’t  exist  anymore  —  at  least  not 
as  the  name  of  a  new  film  from  Tri- 
Star  Pictures. 

After  newspapers  and  television 
stations  around  the  country  refused  to 
accept  advertising  for  the  film 
because  of  its  title,  Tri-Star  changed 
the  name  to  a  more  subdued  “About 
Last  Night  .  . 

The  film  is  based  on  an  Obie-win- 
ning  play  by  David  Mamet  titled 
“Sexual  Peversity  in  Chicago.”  The 
just-released  movie  is  a  comedy  star¬ 
ring  brat-packers  Rob  Lowe  and 
Demi  Moore,  who  portray  two  people 
trying  to  build  a  relationship  out  of  a 
one-night  stand. 

The  new  name  refers  to  a  scene  in 
the  movie  which  involves  the  “morn¬ 
ing  after”  phone  call  between  Lowe 
and  Moore,  said  Stephen  Randall, 
executive  vice  president  —  market¬ 
ing  for  the  movie  company. 

“No  media  put  direct  pressure  on 
us  to  change  the  title,”  said  Randall, 
adding  what  they  said  was,  “we  won’t 
take  advertising  with  this  title.” 

“We  were  quite  surprised  — 
maybe  naively  surprised”  about  the 
media’s  reaction  to  the  original  title, 
Randall  said.  “But  obviously  (the 
opposition)  was  very,  very  strongly 
there. 

“We  did  not  want  to  change.  We 
thought  it  was  a  title  that  gets  noticed 
quickly,”  he  said. 

Initial  opposition  came  about  three 
or  four  months  ago,  when  the  com¬ 
pany  began  attempting  to  reserve 
advertising  space,  Randall  continued. 
No  one  section  of  the  country 
opposed  the  original  title  more  than 
others.  In  fact,  he  said,  opposition 
came  from  small  towns  as  well  as  big 
cities,  the  networks  and  local  sta- 


Social  Advance  Preview 

tomorrow  night  of  ‘‘One  of  the 
best  movies  of  the  year!’ 

‘It’s  ■ :  r.TT  meiiy  womenl^ 
moving  in,  comn0tni< 
ftm,  ctioices,  no  sex,  fr*  -  ^ 
love,  brcjftk.ing.M>,  mi 


Ad  for  retitled  film 

tions. 

Some  newspapers  would  not 
accept  advertising  at  all,  while  others 
reportedly  said  they  would  only  run 
ads  for  it  in  their  X-rated  movie 
sections  —  a  place  where  the  movie, 
based  on  its  content,  does  not  belong. 

The  San  Diego  (Calif.)  Union  and 
Tribune  was  one  of  the  papers  that 
refused  the  original  ad. 

According  to  Walter  Moore,  dis¬ 
play  advertising  manager  for  the 
Union  and  Tribune,  staffers  screen 
the  ads  and  if  they  find  something 
objectionable,  pass  it  to  their  supervi¬ 
sors  for  a  decision.  Occasionally 
questionable  ads  are  passed  to  attor¬ 
neys  for  an  opinion,  he  said. 

“We  look  at  copy  based  on  what’s 


appropriate  for  a  family  newspaper,” 
Moore  said.  “We  try  to  balance  it  and 
do  what  we  feel  is  appropriate  for 
people  in  our  part  of  the  world.  This 
part  of  Southern  California  is  a  laid- 
back  area.  Sometimes  we  reject  ads 
because  of  artwork  —  in  this  case  it 
was  words.” 

When  told  that  Tri-Star  changed 
the  title,  Moore  replied,  “And  they 
should  have.  You  have  to  ask  the 
question:  Who  are  they  trying  to 
attract?  It’s  a  startling  set  of  words,” 
he  said  of  the  original  title,  “but  it 
serves  a  purpose  we  don’t  want  to 
serve.” 

Moore  said  each  such  decision  is 
different.  “We  try  to  use  our  brains.” 
Some  people  object  to  the  paper’s 
policy,  but  Moore  added,  “Those 
decisions  are  ours.” 

John  F.  Reid  Jr.,  advertising  direc¬ 
tor  at  the  Boston  Globe,  said  he 
remembered  getting  a  letter  from  an 
area  movie  distributor  saying  that  the 
movie  would  be  showing  in  Boston, 
and  asking  if  the  paper  had  any  objec¬ 
tions  to  the  title. 

Reid  said  there  was  no  problem 
with  the  title  itself,  but  the  paper 
asked  to  see  the  ad’s  copy  before 
making  a  final  decision.  But,  he  said, 
that  was  never  received. 

“We  hadn’t  turned  it  down,  nor  had 
we  accepted  it  yet  because  we  hadn’t 
seen  the  copy,”  Reid  said. 

Bill  Lawson,  who  is  in  charge  of 
amusement  advertising  at  the  Dallas 
Morning  News,  did  not  recall  being 
approached  about  running  an  ad  for 
the  movie,  but,  he  said,  the  title  might 
be  something  the  paper  would  reject. 
Lawson  said  he  would  have  asked  for 
a  press  release  or  some  information 
telling  what  the  movie  was  about, 
and  he  added  that  an  illustration  or 
copy  might  also  make  an  ad  objection¬ 
able. 


Luis  Nogales  resigns  as  UPl  chairman  and  CEO 


Luis  Nogales,  who  guided  United 
Press  International  through  its  sever¬ 
est  financial  crisis,  resigned  his  posts 
as  chairman  and  chief  executive 
officer  on  July  1 1 . 

Mario  Vazquez  Rana,  the  Mexican 
publisher  who  acquired  90%  of  UPI 
on  June  12,  assumes  the  positions 
vacated  by  Nogales. 


There  have  not  been  any  announce¬ 
ments  of  other  executive  changes 
planned  by  UPI’s  new  owner. 

Vazquez  Raha  intends  to  be 
“involved  in  a  hands-on  position”  in 
the  running  of  UPI,  commented 
spokesman  Dave  Wickenden. 

Nogales  joined  UPI  in  August  1983 
as  executive  vice  president  for 


administration.  He  became  president 
and  chief  operating  officer  in  Septem¬ 
ber  1984  and  chairman  and  CEO  in 
March  1985. 

Nogales  engineered  UPI’s  filing  for 
Chapter  1 1  in  April  1985  and  eventual 
sale  for  $41  million  to  Vazquez  Rana 
and  10%  owner  Joe  Russo,  a  Houston 
developer. 
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Legitimate  news  or  just  propaganda? 

Canadian  dailies  give  cold  shoulder  to  Energy  Department  offer 
to  buy  ads  in  exchange  for  printing  government-prepared  stories 


By  Mark  Fitzgerald 

Canada’s  biggest  dailies  are  gener¬ 
ally  reacting  with  yawns  to  a  federal 
Energy  Department  offer  to  buy  ad 
space  if  newspapers  run  articles  pro¬ 
vided  by  the  government. 

In  an  offer  made  through  the  Cana¬ 
dian  Community  Newspapers  Asso¬ 
ciation  and  other  newspaper  groups, 
the  government  agency  is  offering  a 
package  of  30  articles,  in  English  and 
French,  about  energy  topics. 

Print  six,  the  agency  has  told  news¬ 
papers,  and  the  department  will  buy 
“an  ad  in  your  paper  equivalent  to 
1 ,200  lines  (MAL)  maximum;  or  a  full 
page  in  tabloid  papers  which  are 
smaller  than  1,200  lines.” 


Print  six,  the  agency 
has  toid  newspapers, 
and  the  department  wiii 
buy  “an  ad  in  your  paper 
equivaient  to  1,200  iines 
(MAL)  maximum;  or  a 
fuii  page  in  tabioid 
papers  which  are 
smaiier  than  1,200 
iines.” 


In  a  June  10  letter  to  associations. 
Energy  Department  marketing  man¬ 
ager  Earl  C.  Matthews  said  “com¬ 
plete  editorial  control  rests  with  your 
members.  EMR  (Energy  Mines  and 
Resources  Canada)  can  provide, 
upon  request,  a  package  of  editorial 
material  for  possible  use  as  part  of  a 
supplement  or  feature  section 
...There  is  no  obligation  to  use  this 
material  and  the  manner  of  its  use  is  at 
the  complete  discretion  of  editors.” 

Despite  these  assurances,  the  idea 
is  getting  a  cold  shoulder  from  the 
nation’s  largest  dailies. 

“It  seems  to  me  that  all  the  major 
papers,  naturally,  rejected  it  out  of 
hand,”  said  Scott  Honeyman,  assis¬ 
tant  managing  editor  of  the  Ottawa 
Citizen. 

“I  don’t  think  they  even  offered  it 
to  us — presumably  because  they 
know  we  wouldn’t  touch  it  with  a  10- 


foot  pole,”  Montreal  Gazette  deputy 
managing  editor  Bob  Walker  said. 

“To  us  it’s  been  a  non-issue,”and 
Walker  added,  “I  think  where  it  might 
be  successful  is  with  your  North  Bay 
Nuggets  or  the  Moose  Jaw  papers,  the 
papers  in  the  rural  areas.” 

However,  the  idea  actually  isn’t 
playing  in  Moose  Jaw,  Saskatche¬ 
wan.  “I  wasn’t  aware  of  the  offer, 
but  it  could  have  been  rejected  at 
another  level.  We  don’t  run  (adver¬ 
torials),”  said  Sarath  Peiras,  city  edi¬ 
tor  of  the  Moose  Jaw  Times-Herald. 

Indeed,  the  Energy  Department’s 
offer  created  a  small  controversy 
when  it  was  first  made  because  an 
early  press  release  said  the  articles 
would  be  offered  through  the  Cana¬ 
dian  Daily  Newspaper  Association. 

“We  are  not  doing  anything  with 
(the  Energy  Department),”  CDNA 
president  John  E.  Foy  said.  “We 
thought  that  we  publishers  should 
come  out  publicly  and  say  we  do  not 
accept  contingency  articles.” 

And  the  package  of  articles  was 
also  challenged  on  the  floor  of  Parlia¬ 
ment  by  an  opposition  party  member 
who  declared  that  they  amounted  to 
“Conservative  propaganda.” 

That  same  point  was  made  by  a 
newspaper  that  has  agreed  to  run  the 
material  as  an  advertising  supple¬ 
ment. 

Rick  Fast,  managing  editor  of  the 
Stonewall  Argus  and  Teulon  Times  in 
Manitoba,  told  the  Canadian  Press 
that  some  of  the  articles  “are  pretty 
bad.  Some  of  them  are  just  blatantly, 
obviously  Conservative  propa¬ 
ganda.” 

One  example,  he  said,  was  an  arti¬ 
cle  headlined,  “Federal  Energy 
Minister  Shows  Alternative  Fuel 
Leadership.” 

That  article  has  since  been 
dropped,  the  government’s  Matthews 
said. 

The  articles  on  a  list  provided  to 
E&P  had  much  more  innocuous 
headlines,  such  as  “Natural  Gas: 
Canada’s  fuel  of  Tomorrow.” 

J.C.  McKnight,  coordinator  of  the 
campaign  for  the  Canadian  Commu¬ 
nity  Newspapers  Association, 
emphasized  there  was  no  need  to  run 
the  government  copy,  and  said  the 
articles  were  provided  only  because 


community  newspapers  often  lack  the 
resources  to  prepare  their  own  sto¬ 
ries. 

“It  isn’t  really  press  releases,  it’s 
editorial  copy,”  he  said. 

This  is  not  the  first  time  the  govern¬ 
ment  agency  has  tried  to  trade  ad 
space  for  copy.  Matthews  said  the 
department  has  twice  before  offered  a 
package  with  about  the  same  success. 


And  the  package  of 
articies  was  aiso 
chaiienged  on  the  fioor 
of  Pariiament  by  an 
opposition  party 
member  who  deciared 
that  they  amounted  to 
“Conservative 
propaganda.” 


He  said  the  government  expected 
“30  to  35”  English-language  dailies  to 
pick  up  the  articles,  and  that  he  did 
not  have  an  estimate  for  French-lan¬ 
guage  dailies. 

Some  260  to  280  English-language 
weeklies  and  60  French-language 
weeklies  are  expected  to  run  the  arti¬ 
cles,  Matthews  said. 

Matthews  characterized  the  arti¬ 
cles  as  simply  “information  on  energy 
conservation,  as  the  titles  imply.” 

Were  newspapers  picked  because 
they  were  a  good  way  to  reach  the 
public,  he  was  asked. 

“I  make  no  comment  on  that,” 
Matthews  said. 

ANPA  announces 
minority  feiiowship 

The  American  Newspaper 
Publishers  Association  Foundation 
announced  it  is  accepting  applications 
for  minority  fellowships  to  newspa¬ 
per-related  training  seminars. 

Twelve  fellowships  will  be 
awarded.  Full-time  minority  newspa¬ 
per  employees  in  all  departments  and 
journalism  educators  are  eligible  for 
the  program. 
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Gag  order  lifted  against  dailies  covering  Donovan  fraud  case 


A  federal  appeals  court  has  lifted  a 
gag  order  barring  the  New  York  Daily 
News  and  the  Washington  Post  from 
publishing  stories  about  their  legal 
efforts  to  unseal  secret  hearings  in  the 
upcoming  fraud  case  against  former 
U.S.  Labor  Secretary  Raymond 
Donovan. 

The  court,  however,  denied 
requests  by  the  newspapers  to  make 
the  proceedings  public,  and  held  in 
abeyance  a  separate  motion  by  Bronx 
District  Attorney  Mario  Merola,  who 
is  seeking  to  use  grand  jury  testimony 
and  documents  from  a  special  prose¬ 
cutor’s  investigation  as  evidence 
during  the  trial. 

The  Daily  News  and  the  Post  had 
appealed  the  gag  order  to  the  U.S. 
Supreme  Court. 

The  evidence  in  question  had  been 
presented  to  a  Bronx  grand  jury  and 
helped  lead  to  the  indictment  of 
Donovan  and  nine  others  on  charges 
that  they  defrauded  the  New  York 
Transit  Authority  of  $7.4  million. 

The  indictment  charges  they  com¬ 
mitted  the  fraud  by  submitting  phony 
bills  for  subcontracting  work  done  by 
minority  firms  in  the  building  of  a 
subway  tunnel  under  the  East  River. 

A  three-judge  panel  of  the  1st 
Circuit  U.S.  Court  of  Appeals  in 
Washington,  D.C.,  ruled  on  July  2 
that  the  two  newspapers  could  not 
publish  stories  about  any  aspect  of  the 
secret  proceedings  involving  the 
admissibility  of  the  evidence,  includ¬ 
ing  their  own  motions  seeking  access 
to  the  courtroom  records. 

The  Post  and  the  News  called  the 
gag  order  a  blatant  violation  of  the 


First  Amendment. 

The  one-page  court  order  sealed 
eve^thing  in  the  court  record  per¬ 
taining  to  the  newspapers’  June  17 
motion  seeking  access  to  the  secret 
Donovan  materials,  the  Daily  News 
said. 

The  gag  order  was  issued  in 
response  to  a  motion  filed  by  Dono¬ 
van’s  attorneys  on  June  27. 

The  News  and  the  Post  had  asked 
the  court  to  lift  the  gag  order,  which 
was  issued  without  either  publication 
being  given  the  opportunity  to  oppose 
it. 

The  News  and  Post  then  appealed 
to  the  U.S.  Supreme  Court  for  a  stay 
of  the  gag  order,  and  Chief  Justice 
Warren  Burger  directed  Donovan’s 
attorneys  to  respond  on  July  3. 


A  three-judge  panel 
ruled  on  July  2  that  the 
two  newspapers  could 
not  publish  stories  about 
any  aspect  of  the  secret 
proceedings . . . 


According  to  a  report  in  the  Daily 
News,  the  judges  said  they  imposed 
the  gag  order  because  attorneys  for 
Donovan’s  company,  Schiavone 
Construction  Co.,  said  they  might 
have  to  refer  to  secret  proceedings  in 
responding  to  the  newspapers’ 
motion  to  unseal  the  hearing  record. 

When  vacating  the  gag  order,  how¬ 
ever,  the  court  noted  that  the 


defense’s  response  “does  not  quote, 
paraphrase  or  refer  to  any  grand  jury 
testimony  or  information.” 

Daily  News  editor  Gil  Spencer  said 
the  panel’s  gag  ruling  could  have  been 
interpreted  to  mean  the  Daily  News 
could  not  even  report  about  the  gag 
order  itself. 

“It  is  extraordinary  if  this  court  is 
telling  this  newspaper  that  it  cannot 
report  that  it  is  being  gagged,” 
Spencer  stated  in  the  Daily  News.  “It 
is  just  as  extraordinary  if  this  court 
has  formally  ordered  this  newspaper 
not  to  report  information  that  it  has 
already  reported.” 

The  Daily  News  first  reported 
about  secret  hearings  in  the  Donovan 
case  on  June  18. 

The  hearings  concerned  the  admis¬ 
sibility  at  the  trial  of  about  70  docu¬ 
ments  as  evidence  that  Merola 
obtained  from  special  federal  prose¬ 
cutor  Leon  Silverman’s  investigation 
of  Donovan’s  alleged  ties  to  orga¬ 
nized  crime  when  he  was  appointed 
Labor  Secretary.  Silverman  found 
“insufficient  credible  evidence”  to 
prosecute  Donovan  under  federal 
law. 

Donovan’s  attorneys  oppose  hav¬ 
ing  the  documents  admitted  as  trial 
evidence  and  argued  that  secrecy  is 
needed  at  hearings  considering  their 
arguments  in  order  to  preserve  confi¬ 
dentiality. 

Donovan’s  attorneys  also  argued 
that  a  gag  order  was  needed  in  order 
to  assure  that  “there  will  be  no  further 
publicity  surrounding  this  court’s 
proceedings.” 


U.S.  Supreme  Court  upholds  ban  on  casino  ads 


In  a  ruling  that  many  think  will  clear 
the  legal  obstacles  to  proposed  bans 
on  tobacco  and  alcohol  advertising, 
the  United  States  Supreme  Court,  in  a 
5-4  decision,  upheld  a  prohibition  on 
casino  gambling  ads  in  Puerto  Rico. 

The  decision,  written  by  Justice 
William  H.  Rehnquist,  said  products 
or  activities  such  as  cigarettes,  alco¬ 
holic  beverages  and  prostitution  do 
hot  enjoy  any  constitutional  protec¬ 
tions  and  could  be  banned  or  heavily 
regulated. 

The  case  involved  a  hotel  in  Puerto 
Rico  that  was  fined  $2,000  by  the 
island’s  tourism  board  for  violating 
I*uerto  Rico’s  Games  of  Chance  Act 
of  1948,  which  legalized  casino  gam¬ 
bling  but  barred  casino  advertising  on 
the  island. 

“We  have  no  difficulty  in  conclud¬ 


ing  that  the  Puerto  Rico  legislature’s 
interest  in  the  health,  safety  and  wel¬ 
fare  of  its  citizens  constitutes  a  ‘sub¬ 
stantial’  government  interest”  out¬ 
weighing  the  First  Amendment  inter¬ 
ests  of  the  casino  owners,  Rehnquist 
said. 

Justice  William  J.  Brennan  Jr.,  in 
his  dissent,  said  that  “having  decided 
to  legalize  casino  gambling,  Puerto 
Rico’s  decision  to  ban  truthful  speecn 
concerning  entirely  lawful  activity 
raises  serious  First  Amendment 
problems.” 

Recent  Congressional  efforts  to 
ban  advertising  and  promotion  of 
tobacco  products  are  likely  to  gain 
momentum  from  the  high  court’s 
decision  in  Posadas  de  Puerto  Rico 
Associates  v.  Tourism  Company  of 


Puerto  Rico.  While  the  American 
Medical  Association  has  been  push¬ 
ing  for  bans  on  tobacco  advertising, 
ad  agencies  and  organizations  as  well 
as  tobacco  producers  have  based 
their  objections  to  any  advertising 
restrictions  largely  on  constitution^ 
protections  of  commercial  speech. 

In  a  similar  issue,  the  AMA 
recently  decided  not  to  pursue  its 
push  for  a  ban  on  alcohol  advertising, 
citing  inadequate  evidence  linking 
advertising  the  product  to  substance 
abuse.  The  medical  group,  however, 
voted  for  further  studies  to  investi¬ 
gate  the  possibility  of  any  such  link, 
and  called  for  alcohol  producers  to 
place  on  bottle  labels  a  list  of  ingre¬ 
dients  and  alcohol  content  and  to  put 
an  end  to  advertising  aimed  at  youths. 
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Harte-Hanks  folds  Texas  Weekly 


A  weak  Texas  economy  and  diffi¬ 
culty  in  developing  a  national  adver¬ 
tising  base  have  led  to  the  demise  of 
Texas  Weekly  magazine,  the  Sunday 
magazine  of  27  Texas  newspapers. 

Editorial  content  of  the  magazine, 
however,  will  be  syndicated  to  the 
current  subscribers,  who  will  have 
the  option  to  print  their  own  Texas 
Weekly  magazine  with  local  adver¬ 
tising  or  to  publish  the  material  as  part 
of  their  regular  newspaper. 

Tucker  Sutherland,  president  of 
Harte-Hanks  Newspapers  and  senior 
vice  president  of  Harte-Hanks  Com¬ 
munications  Inc.,  which  owns  Texas 
Weekly,  said,  “This  magazine  has 
been  a  tremendous  success  with  read¬ 
ers,  and  we  regret  that  an  advertising 
base  could  not  be  developed  to  sup¬ 
port  it.” 

According  to  Philip  Schoch,  the 
magazine’s  publisher,  “The  weak 
Texas  economy  and  the  difficulty  in 


developing  a  national  advertising 
base  created  losses  higher  than  we 
anticipated.  The  current  environment 
makes  it  impossible  to  continue  pub¬ 
lishing  in  our  current  format.” 

Texas  Weekly  debuted  Sept.  8, 
1985,  and  was  initially  distributed 
only  through  Harte-Hanks’  13  Texas 
newspapers.  A  number  of  the  com¬ 
pany’s  papers  dropped  Family 
Weekly  when  the  Texas-based  maga¬ 
zine  appeared,  while  others  had 
dropped  Family  Weekly  when  con¬ 
troversy  over  its  transformation  into 
Gannett  Co.’s  USA  Weekend  began. 

Schoch  said  at  the  time  that  plans 
for  Texas  Weekly  had  been  “kicked 
around  for  over  a  year”  before  its 
debut,  but  Gannett ’s  weekly  maga¬ 
zine  “spurred  (Harte-Hanks)  on”  to 
develop  its  own  Sunday  publication. 

Debut  circulation  for  Texas 
Weekly  had  surpassed  original  pro¬ 
jections  by  over  93,000,  reaching 


450,248.  When  it  ceased  publication, 
the  magazine  was  being  distributed  to 
573,291  Texas  homes.  The  additional 
circulation  came  from  non-company 
newspapers  which  signed  up  to  carry 
the  Sunday  supplement  and  from 
other  non-competing  newspapers  in 
the  state  that  carried  it. 

According  to  Harte-Hanks,  Texas 
Weekly  had  the  largest  circulation  of 
any  publication  in  the  state,  and  was 
marketed  as  a  means  for  reaching  a 
large  number  of  non-metro  Texas 
residents  at  a  low  cost. 

Harte-Hanks  Communications 
Inc.,  based  in  San  Antonio,  Texas, 
owns  and  operates  24  daily  newspa¬ 
pers  and  over  100  non-daily  publica¬ 
tions.  It  also  publishes  shoppers  that 
are  zoned  into  424  separate  editions 
and  owns  various  broadcast  interests, 
six  marketing  services  companies  and 
25  direct  mail  systems. 


Baseball  player  fined  for  sending  dead  rat  to  woman  reporter 


Oakland  A’s  designated  hitter  Dave 
Kingman  was  fined  $3,500  by  the 
baseball  team  for  sending  a  gift- 
wrapped  rat  to  a  Sacramento  Bee 
sports  reporter. 

Kingman  (June  24)  had  a  messenger 
deliver  to  reporter  Susan  Fornoff  in 
the  press  box  a  rat  wrapped  inside  a 
pink  box.  “My  name  is  Sue,”  said  a 
note  attached  to  the  dead  rat. 

After  the  game,  Kingman  further 
taunted  Fornoff  in  the  clubhouse  by 
tossing  tissue  paper  in  her  direction. 
He  then  threw  the  entire  box  at  For¬ 
noff,  saying,  “Is  anybody  crying?  Is 
anybody  crying?  Tears.  Tears. 
Tears,”  according  to  an  account  writ¬ 
ten  by  Terence  Moore  of  the  Atlanta 


Constitution. 

During  the  two  seasons  that  For¬ 
noff  has  covered  the  A’s  for  the  Bee, 
Kingman  has  several  times  directed 
such  “practical  jokes”  and  verbal 
abuse  at  the  woman  reporter.  King- 
man  has  said  he  does  not  believe 
women  should  be  allowed  in  the  club¬ 
house. 

In  addition  to  fining  Kingman,  the 
A’s  warned  the  tempermental  desig¬ 
nated  hitter  that  if  a  similar  incident 
occurs  in  the  future  he  will  be  released 
immediately  without  pay.  The  A’s 
also  apologized  to  Fornoff. 

After  the  incident,  Kingman 
attempted  to  laugh  it  off,  saying,  “If 
somebody  can’t  handle  something 


like  this,  then  they  shouldn’t  be  in  a 
major  league  clubhouse.  I  was  just 
playing  a  practical  joke  for  a  dear 
ffiend  of  mine.” 

Fornoff  was  refusing  to  comment 
on  the  incident,  a  Bee  sports  reporter 
said.  Fornoff,  who  is  based  in  the  Bay 
Area,  could  not  be  reached  for  com¬ 
ment. 

Kingman  has  had  trouble  with 
reporters  before.  As  a  Cub  player  sev¬ 
eral  years  ago,  he  made  headlines 
when  he  doused  a  reporter  with  a 
bucket  of  water.  He  also  apparently 
has  trouble  with  team  managements. 
Oakland  is  his  sixth  major  league 
team  in  15  years. 


ANPA  letter  protests  telecommunications  bill 


The  American  Newspaper 
Publishers  Association  sent  a  letter  to 
every  member  of  the  U.S.  Senate 
stating  the  association’s  opposition  to 
a  telecommunications  bill  that  it 
claims  would  do  away  with  restric¬ 
tions  placed  on  AT&T  in  the  distribu¬ 
tion  of  electronic  information. 

Under  the  consent  decree  that 
brought  about  the  breakup  of  the  Bell 
System,  AT&T  was  barred  from 
owning  any  information  being  trans¬ 
mitted  electronically  over  its  commu¬ 
nication  lines.  The  Bell  Operating 
Companies  were  also  prohibited  by 


the  consent  decree  from  engaging  in 
electronic  publishing. 

The  letter  by  Jerry  W.  Friedheim, 
ANPA  executive  vice  president, 
stated  that  “monopoly  telephone 
companies  should  not  be  allowed  to 
own  or  control  the  information  which 
flows  over  their  transmission  facili¬ 
ties.” 

ANPA  stated  a  bill  introduced  this 
year  by  Sen.  Robert  Dole  (R-Kan.) 
would  effectively  do  away  with  the 
consent  decree  restrictions. 

Dole’s  bill  would  transfer  adminis¬ 
tration  of  the  consent  decree  from  the 


Justice  Department  to  the  Federal 
Communications  Commission. 

“A  transfer  of  the  administration  of 
the  consent  decree  to  the  FCC  is  tan¬ 
tamount  to  lifting  the  information  ser¬ 
vices  restriction  which  also  covers 
electronic  publishing,”  the  letter 
stated.  “The  FCC’s  support  for  lifting 
the  restrictions  is  a  matter  of  public 
record.” 

The  letter  pointed  out  that  FCC 
chairman  Mark  Fowler  is  the  chief 
supporter  for  allowing  the  Bell  Oper¬ 
ating  Companies  “to  engage  directly 
in  electronic  publishing.” 
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ADVERTISING 


The  latest  on  classified 


Ad  bureau  study  gives  recent  trends  for  what  it  caiis 
an  'emerging  mass  medium’  read  by  70  miliion  aduits  each  week 


By  Debra  Gersh 

Every  few  years,  the  Newspaper 
Advertising  Bureau  conducts  a  study 
on  classified  advertising,  according  to 
Eric  Anderson,  NAB  vice  president- 
classified,  adding  that  while  the  cur¬ 
rent  study  is  not  yet  complete,  it  has 
yielded  some  preliminary  results. 

Speaking  at  the  Association  of 
Newspaper  Classified  Advertising 
Manager’s  66th  annual  sales  conven¬ 
tion  in  Chicago  recently,  Anderson 
said  classified  is  emerging  as  a  major 
mass  medium  in  itself.  Seventy  mil¬ 
lion  adults  across  the  country  read 
one  or  more  classified  ads  in  a  week, 
and  of  that  number,  12  million  follow 
up  with  a  phone  call  or  other  form  of 
inquiry,  he  said. 

Tony  Marsella,  NAB  vice  presi¬ 
dent-real  estate,  said  real  estate 
revenues  in  1985  were  up  almost  7% 
over  the  year  before,  and  are  pre¬ 
dicted  to  increase  by  another  7%  this 
year.  While  depressed  economies  in 
the  southern  oil  producing  states  and 
in  the  nation’s  farmlands  have  had  an 
effect  on  the  market,  residential 
brokerage  remains  the  mainstay  for 
most  agents,  he  said. 

Trends  in  real  estate  business  point 
to  the  emergence  of  large  firms  as  the 
dominant  sellers,  increased  network¬ 
ing  (such  as  third  party  relocation) 
and  increased  use  of  the  electronic 
mortgage  market,  Marsella  con¬ 
tinued. 

The  real  estate  business  is  boom¬ 
ing,  with  3  million  homes  resold  in 
1985  and  1.9  million  new  housing 
starts  this  year.  The  most  favored  unit 
is  the  unattached  single-family  home, 
he  said,  adding  that  the  key  is  to  stim¬ 
ulate  people  to  buy  bigger  and  better 
homes  than  the  ones  they  are  pres¬ 
ently  in  —  an  area  where  newspapers 
are  well-suited  to  serve  the  real  estate 
industry  through  image  advertising. 

Real  estate  results  of  the  NAB 
study  show  that  on  a  given  day,  21 
million  adults  read  classifieds  under 
that  listing,  and  in  the  course  of  a 
week  that  number  jumps  to  over  35 
million,  Marsella  reported. 

Of  that  21  million,  about  5.5  million 
will  be  interested  in  an  ad,  and  about 
2.5  million  will  follow  up  with  a  call  or 
visit  to  the  realtor. 


The  NAB  study  categorized  read¬ 
ers  into  three  groups:  hot,  those  who 
are  actively  looking  to  buy;  warm, 
those  who  are  not  necessarily  inter¬ 
ested  but  could  be  persuaded  if  some¬ 
thing  interests  them  and  the  price  is 
right;  and  cold,  those  who  reported 
they  were  not  actively  looking. 

There  are  about  7  million  hot  pros¬ 
pects  who  read  the  real  estate  ads, 
Marsella  said.  In  a  1(X),000  population 
demo  market,  there  are  about  4,200 
hot  prospects,  985  who  read  the  ads, 
495  who  are  interested  and  495  who 
follow  up. 


In  that  same  demo  market,  there 
are  15,580  warm  prospects,  1,720  who 
reported  reading  the  real  estate  ads, 
250  who  are  interested  and  250  who 
follow  up,  he  said.  Of  the  cold  pros¬ 
pects,  of  whom  there  are  72,9(X)  in  the 
demo  market,  6,635  still  read  the  clas¬ 
sifieds,  1,460  who  are  interested  and 
220  people,  who  said  they  were  not 
actively  looking,  followed  up  on  an 
ad. 

In  addition,  Marsella  said,  71  mil¬ 
lion  people  use  newspaper  real  estate 
classifieds  to  keep  up  with  housing 
developments  in  their  area,  a  full  61% 
of  those  surveyed.  Friends,  relatives 
and  co-workers  came  in  second  with 
27%. 

Among  the  strategies  suggested  by 
Marsella  were  that  real  estate  ad  sales 
reps  should  understand  the  business 
and  know  how  much  local  realtors  are 
spending  in  other  media.  He  also  sug¬ 
gested  incorporating  the  NAB  study 
with  local  data  and  developing  an 
image  advertising  campaign  with  real¬ 
tors,  especially  those  who  have  been 
cutting  back  on  linage.  Further,  he 
suggested  promoting  the  real  estate 
industry  in  the  newspaper. 

The  automotive  industry  is  strong 
and  is  witnessing  dynamic  growth, 
according  to  Hugh  Quinn,  NAB  vice 


president-automotive.  The  auto  mar¬ 
ket  is  still  highly  competitive  and 
dealer  profitability  is  at  an  all-time 
high,  he  said. 

The  distinction  between  foreign 
and  domestic  models  is  fading,  and  a 
new  wave  of  imports  from  countries 
such  as  South  Korea  and  Yugoslavia 
have  created  a  second  beachhead 
with  their  low  cost  models,  Quinn 
continued.  So  while  the  trend  towards 
megadealers  continues,  there  are  also 
new  dealers  popping  up  to  sell  the 
new  models. 

Some  see  chain  dealers  as  prob¬ 


lems,  but  Quinn  pointed  out  that  they 
often  operate  as  local  sellers  in  indi¬ 
vidual  markets,  and,  because  they  are 
usually  larger  and  more  aggressive, 
they  realize  the  need  for  advertising 
and  promotion. 

The  new  data  from  the  NAB  report 
on  automotive  classified  ads  shows 
that  on  an  average  weekday  or  Sun¬ 
day,  about  24  million  adults  read  the 
auto  classifieds.  Over  the  course  of  a 
week,  36  million  adults  read  them, 
Quinn  said. 

In  the  1(X),(K)0  demo  market,  there 
are  6,620  hot  prospects,  2,200  read 
the  ads,  1,400  are  interested  and  750 
report  following  up  with  a  visit  to  a 
dealer,  he  continued. 

In  that  same  demo  market,  there 
are  20,730  warm  prospects,  5,800  who 
read  the  ads,  3,1 10  are  interested  and 
620  who  followed  up. 

The  combined  hot  and  warm  pros¬ 
pects  make  up  27%  of  the  total  adult 
population,  Quinn  pointed  out.  And 
of  the  73%  who  said  they  had  no  inter¬ 
est  in  buying  a  car,  8%  still  read  the 
dealer  ads  on  an  average  day,  he  said. 

“That’s  small  compared  to  the 
electronic  boxcar  numbers  our  elec¬ 
tronic  competitors  like  to  throw 
around,”  Quinn  said.  “But  these  are 
(Continued  on  page  22) 
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EDITOR  &  PUBLISHER  for  July  12,  1986 


17 


ADVERTISING 


ANCAM  reports  standardization  progress 


By  Debra  Gersh 

The  standardization  committees  of 
the  Association  of  Newspaper  Classi¬ 
fied  Advertising  Managers  recently 
gave  an  update  on  its  progress  during 
the  group’s  meeting  in  Chicago. 

David  Williams,  of  the  Chicago  Tri¬ 
bune,  said  the  object  of  the  invoicing 
and  billing  committee  has  been  to 
make  those  areas  as  standard,  easy  to 
read  and  easy  to  use  as  possible  — 
not  to  form  the  same  pricing  policies 
and  procedures.  Benefits  of  unifor¬ 
mity  in  this  area  would  include  giving 
advertisers  a  bill  that  would  eliminate 
confusion,  expedite  payments  and 
make  multiple  market  buys  easier. 

Some  of  the  recommendations  for 
items  on  an  invoice  are  the  purchase 
order  number  —  which  is  important 
to  recruitment  advertisers,  the  num¬ 
ber  of  times  the  ad  was  published,  the 
applicable  rate  and  contract  perfor¬ 
mance. 

An  industry-wide  mailing,  such  as 
was  done  with  the  introduction  of 
SAUs,  is  planned  for  October,  and 
will  include  a  sample  invoice  and  a 
questionnaire.  The  beginning  of  1987, 
or  as  soon  thereafter  as  possible  for 
some  papers,  has  been  targeted  for 
the  start  of  standardized  invoices  and 
billing,  Williams  said. 

The  tremendous  diversity  of  con¬ 
tent  in  rate  cards  and  books  creates  a 
media  buyer’s  “nightmare,”  accord¬ 
ing  to  Ron  Beach  of  the  San  Jose 
(Calif.)  Mercury  News.  The  thrust  of 
the  rate  card  standardization  commit¬ 
tee  has  been  to  make  newspapers  a 
more  appealing  buy,  and  to  stan¬ 
dardize  the  Standard  Rates  and  Data 
Service  listings. 

While  Beach  said  complete  stan¬ 
dardization  is  nearly  impossible,  if  the 
rate  books  and  SRDS  listings  of  at 
least  the  top  17S  papers  was  as  stan¬ 
dard  as  possible,  it  would  be  a  step  in 
the  right  direction.  One  SRDS  sugges¬ 
tion  is  to  include  a  better  flow  of  infor¬ 
mation  by  listing. 

According  to  Erich  Linker  of  the 
New  York  Times,  the  objectives  of  the 
standardization  of  errors  and  adjust¬ 
ments  committee  include  developing 
guidelines  for  errors  and  adjustments 
in  order  to  make  communication 
between  the  client  agency  and  news¬ 
paper  more  efficient.  To  do  that,  the 
committee  is  slated  to  conduct  a 
survey  in  late  September  to  review 


current  adjustment  policies  by  circu¬ 
lation  categories.  Then  it  plans  to 
identify  the  most  common  errors  and 
develop  an  outline  suggesting  adjust¬ 
ments  and  credit  by  error  guidelines, 
with  possible  implementation  of  the 
results  by  next  year,  he  said. 

The  guidelines,  he  said,  would  be 
purely  that,  and  should  not  substitute 
for  the  paper’s  ability  to  negotiate 
above  and  below  the  recommended 
adjustments. 

Frank  Limoncelli,  of  the  Boston 
Globe,  said  he  just  can’t  see  stan¬ 
dardization  in  the  area  of  pub  set  ver¬ 
sus  camera  ready  pricing.  The  whole 
issue  involves  many  intricacies  such 
as  some  classifications  being  more 
profitable  than  others,  whether  an 
individual  who  sends  a  camera-ready 
ad  should  get  a  discount  and  the 
agency  commissions.  So,  he  con¬ 
cluded,  the  decision  is  best  left  to  the 
individual  newspapers. 

C.  Dean  Welch  of  the  New  York 
Times  Regional  Newspapers  in 
Atlanta,  Georgia,  said  surveys  of 
agencies  and  newspapers  by  the  proof 
of  performance  committee  found  that 
while  some  responding  agencies  said 
they  did  not  receive  tearsheets,  the 
newspapers  reported  sending  them. 
Discrepancy  also  appeared  over 
whether  ads  were  marked  —  agen¬ 


cies  said  no,  newspapers  said  yes. 

In  addition,  some  50%  of  respond¬ 
ing  agencies  said  they  need  two  tear- 
sheets  and  some  even  said  they  need 
three,  yet  60%  of  the  newspapers 
surveyed  said  they  send  only  one,  he 
said. 

What  it  boils  down  to  is  trouble 
getting  paid,  he  said,  adding  that  stan¬ 
dardization  recommendations  will  be 
presented  to  the  full  committee  for 
review. 

The  electronic  transfer  standard¬ 
ization  committee  is  still  in  the  pro¬ 
cess  of  getting  back  surveys  it  sent 
out.  But  one  finding  that  is  clear  so  far 
is  that  neither  newspapers  nor  agen¬ 
cies  are  equipped  to  participate  in  re¬ 
mote  entry,  although  both  have  ex¬ 
pressed  an  interest  in  it,  reported 
Marvin  C.  Veal  of  the  Dallas  (Tex.) 
Morning  News. 

According  to  Don  Clark  of  the  Los 
Angeles  Times,  the  results  of  a  survey 
by  the  column  width  uniformity  com¬ 
mittee  suggest  standardizing  at  6, 9 
and  10  columns. 

Six,  he  said,  is  the  favorite  of  agen¬ 
cies,  as  ROP  runs  that  way  and  it  fits 
nicely  with  SAUs.  A  large  majority  of 
respondents  already  run  nine  col¬ 
umns,  and  bigger  papers  and  those 
concerned  with  the  rising  cost  of 
newsprint  lean  towards  10,  he  said. 


Ad  volume  down  at  just-sold  daily 


ROP  advertising  volume  in  the 
Dallas  Times  Herald,  which  Times 
Mirror  Co.  sold  to  Media  News 
Group  for  $110  million,  declined 
16.6%  in  the  first  five  months  of  the 
year  and  13.3%  for  the  four  weeks 
ended  June  1. 

According  to  figures  released  by 
Times  Mirror,  the  Times  Herald  is 
down  in  every  major  category. 

Local  advertising  in  the  Times  Her¬ 
ald  was  off  16.0%  in  the  first  five 
months  and  12.8%  for  the  four  weeks 
ended  June  1,  the  company  stated. 
Classified  volume  was  down  11.5% 
for  the  first  five  months  and  20.4%  for 
the  four- week  period. 

National  advertising  declined  7.5% 
in  the  first  five  months  of  the  year  and 
15.8%  in  the  four- week  period  ended 
June  1. 


The  Los  Angeles  Times  showed  a 
6.4%  decline  in  total  ROP  advertising 
inches  for  the  first  five  months  of  the 
year,  while  the  Denver  Post  in  the 
same  period  was  down  0.4%  in  total 
ROP  volume. 

Other  Times  Mirror  newspapers  all 
recorded  advertising  volume 
increases  for  the  first  five  months: 
Newsday,  6.5%;  Hartford  Courant, 
5.4%',  Allentown  Morning  Call,  6.0%; 
and  Southern  Connecticut  Newspa¬ 
pers,  consisting  of  Greenwich  Time 
and  The  Advocate  in  Stamford,  9.2%. 

Times  Mirror  said  its  total  adver¬ 
tising  revenues  in  the  first  five  months 
increased  5.9%  to  $588,566,0(X)  from 
$555,787,000. 

In  the  four  weeks  ended  June  1,  ad 
revenues  increased  6.7%  to 
$114,065,000  from  $106,901,000. 
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INAME  and  NRMA  establish  retail  research  guide 


By  Debra  Gersh 

Another  step  toward  standardizing 
the  business  side  of  newspapers  has 
been  taken,  as  a  set  of  guidelines  for 
reporting  retail  research  has  been 
established  after  two  years  of  hard 
work  by  the  International  Newspaper 
Advertising  and  Marketing  Execu¬ 
tives  and  the  National  Retail  Mer¬ 
chants  Association. 

“Most  of  the  information,  in  one 
form  or  another,  has  been  available. 
The  key  here  is  to  standardize  it,” 
said  Albert  “Tappy”  August,  assis¬ 
tant  advertising  director  for  the  Rich¬ 
mond  (Va.)  Newspapers  and  chair¬ 
man  of  INAME’s  Retail  Advertiser 
Relations  and  Research  Committee. 

It  all  began  in  New  Orleans  in  1984, 
when  August’s  committee  held  its 
annual  meeting  with  the  Sales  and 
Promotion  Board  of  NRMA,  he  said. 
At  that  meeting,  the  retailers  brought 
up  the  fact  that  they  are  dealing  in 
multi-markets  and  would  like  to  see 
standardized  research. 

August  said  many  retailers  buy 
space  from  their  regional  and  national 
headquarters,  and  some  said  they 
deal  with  as  many  as  200  newspapers. 
Standardized  research  reports  would 


make  it  easier  for  them  to  make  com¬ 
parisons  when  deciding  on  an  ad  buy. 

The  committees  began  to  analyze 
existing  research  reports  and  to 
exchange  ideas  about  how  they 
wanted  the  information  packaged. 
Input  came  from  all  sides,  including 
other  newspaper  organizations,  such 
as  the  Newspaper  Advertising 
Bureau  and  the  Newspaper  Research 
Council,  from  newspaper  ad  reps  and 
from  retailers. 

There  were  many  revisions  in 
wording,  methodology  and  the  like 
right  up  to  the  end,  August  said, 
adding  that  the  emphasis  was  on  an 
easy-to-read  format  that  doesn’t 
“clutter  the  mind.” 

To  conform  to  the  guidelines, 
August  said  some  newspapers  may 
have  to  change  their  format  from  hori¬ 
zontal  to  vertical  or  add  a  map  of  its 
metropolitan  statistical  area,  but 
those  who  do  not  have  certain  infor¬ 
mation,  such  as  credit  card  use,  have 
the  option  of  omitting  that  section 
from  the  report. 

August  said  so  far  there  has  “defi¬ 
nitely”  been  a  positive  reaction  to  the 
guidelines,  because  newspapers 
“have  flexibility  within  the  sections. 
Many  newspapers  already  have  the 


information,  and  this  may  entice 
some  to  add  information  to  their 
research.” 

The  guidelines  call  for  an  8.5-by-l  1- 
inch,  vertical,  three-hole  punched 
booklet  to  include  market  definition 
(with  MSA,  ADI,  PMA,  etc.  map  or 
maps);  research  methodology;  a  mar¬ 
ket  profile  using  standard  demo¬ 
graphics;  the  share  of  market  by 
store,  shopping  center  by  specific 
time  (past  30  days)  based  on  total 
adults;  shopper  profile  by  demo¬ 
graphics  specified  in  the  market  pro¬ 
file;  credit  card  usage  and  ownership; 
store  images;  cross  shopping  between 
stores  and  between  shopping  centers, 
etc.  and  newspaper  readership 
(“Read  Yesterday”)  by  previously 
specified  demographics.  The  last  sec¬ 
tion  would  also  include  newspaper 
readership  by  store  shoppers,  shop¬ 
ping  centers,  psychographics  and/or 
other  appropriate  measures. 

It  is  still  a  little  premature  to  gauge 
feedback  from  the  newspapers, 
August  noted,  as  the  guidelines  and  a 
draft  prototype  using  1983-84  data 
from  the  Atlanta  Journal  and  Consti¬ 
tution  was  first  slated  to  be  mailed  to 
INAME  member  newspapers  last 
month. 


Simplicity  caiied  the  key  to  more  effective  ads 


Every  day  consumers  are  exposed 
to  many  advertising  messages  on  tele¬ 
vision,  in  newspapers  and  magazines 
and  on  billboards.  But  how  do  they 
respond  to  these  ads  and  which  ones 
do  they  remember? 

The  largest,  in  terms  of  number  and 
variety,  is  newspapers,  according  to 
A1  Weintraub,  associate  creative 
director  at  Tracy  Locke  Inc.  of  Dal¬ 
las,  Texas.  Newspapers  offer  the 
most  challenge  of  all  the  advertising 
media,  Weintraub  told  the  Interna¬ 
tional  Newspaper  Promotion  Associ¬ 
ation  conference  in  Fort  Lauderdale, 
Florida. 

The  physical  nature  of  the 
medium  —  it’s  on  porous  rag  stock 
and  gray  —  make  it  difficult.  There  is 
no  white  enamel  as  in  magazines  or 
elegant  paper  stocks  like  direct  mail 
can  offer,  he  said.  ROP  ink  is  absor¬ 
bent,  flat,  mushy  and  bleeds. 

Reproduction  has  improved 
greatly,  Weintraub  continued,  citing 
USA  Today  as  an  example,  but  most 


papers  still  fall  short,  as  maintaining 
quality  during  the  high  speed  and  high 
volume  press  runs  is  a  challenge. 

The  key  to  effective  newspaper 
advertising  is  thus  simplicity,  Wein¬ 
traub  said.  The  message  must  be  pre¬ 
sented  in  a  simple,  tactful,  effective 
manner — ^from  the  typography  to  art 
and  photography  to  design  and  lay¬ 
out. 

For  the  typography,  sans  serif  type 
is  usually  good,  he  said,  adding  that 
there  should  be  no  more  than  two 
different  typefaces  in  an  ad  to  avoid 
clutter. 

Halftone  art  or  photography  using 
basic  tonal  values  produces  a  clean 
effect,  and  simple  tones — light, 
medium  and  dark — work  well,  Wein¬ 
traub  said.  Black-and-white  line  art  or 
line-converted  art  and  photography 
reproduce  best. 

Color  art  should  be  used  with  cau¬ 
tion,  he  continued.  ROP  color  should 
use  clean,  bright  colors  in  broad 
areas.  Clean,  flat  colors  that  are 


“posteresque”  without  much  sub¬ 
tlety  are  most  effective.  With  four- 
color  ads,  simplicity  reigns,  Wein¬ 
traub  said,  adding  that  light,  medium 
and  dark  tones  with  good  contrast  will 
have  the  best  reproduction  results 
and  that  critical  registrations  should 
be  avoided. 

The  design  and  layout  should  also 
be  clean  and  simple — and  always 
include  the  logo,  Weintraub  said. 
Dramatic  typography  and  photo¬ 
graphs  should  be  used  to  complement 
all  the  ad’s  elements. 

In  addition,  white  space  is  often 
considered  wasted  space,  but  Wein¬ 
traub  said  it  is  crucial  in  order  to  give 
the  essential  elements  of  the  ad  room 
to  breathe. 

So,  to  improve  the  creative  impact 
of  ads,  Weintraub  suggested  “sim¬ 
plicity,  simplicity,  simplicity — with 
flair” — in  order  to  motivate  an  audi¬ 
ence  to  take  positive  action. 
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Computerized  newspaper  lesson  plans 

After  a  successful  experiment  at  37  schools,  Gannett  is  poised  to  go 
nationwide  with  its  computerized  lesson  plan  based  on  USA  Today 


By  Mark  Fitzgerald 

After  what  it  says  was  a  successful 
experiment  with  37  schools  this  year, 
Gannett  is  poised  to  go  nationwide 
with  a  program  that  once  a  week  gives 
teachers  a  computerized  lesson  plan 
based  on  that  day’s  USA  Today. 

Pat  Wheeler,  marketing  manager  of 
Gannett  New  Media  Services,  said 
the  company  is  in  discussion  with 
three  firms  which  want  to  distribute 
the  computerized  teaching  plan. 

If  negotiations  go  well,  Gannett  will 
probably  proceed  with  the  program  in 
time  for  the  beginning  of  the  school 
year  next  fall,  she  said. 

The  program  was  developed  by 
Gannett  New  Media  Services  and 
USA  Today’s  Classline  Program,  and 
tested  from  February  to  May  14. 

In  the  test,  a  team  of  Classline  edu¬ 
cators  and  journalists  developed  a  les¬ 
son  plan  based  on  Wednesday’s  edi¬ 
tion  of  USA  Today. 


“Students  were 
reading  the  paper.  They 
do  want  an  explanation 
of  what’s  going  on  in 
their  worid.” 


“They  worked  from  midnight, 
when  the  paper  went  to  bed,  and  had  a 
lesson  plan  available  on  the  computer 
by  five  o’clock  in  the  morning,” 
Wheeler  said. 

The  plan  included  factual  discus¬ 
sion  about  issues  covered  by  that 
day’s  stories. 

“It  tested  really,  really  positive,” 
she  added. 

The  program  was  certainly  a  suc¬ 
cess  at  Saint  Augustine  Academy,  an 
all-girls  Roman  Catholic  high  school 
in  Lakewood,  Ohio. 

“I  think  it  was  very  successful,” 
said  social  studies  teacher  Mary  Mar¬ 
garet  Bayko.  “Students  were  reading 
the  paper.  They  do  want  an  explana¬ 
tion  of  what’s  going  on  in  their 
world.” 

Social  studies  teacher  Jean  Hill  said 


she  made  particular  use  of  lesson 
plans  based  on  USA  Today’s  editorial 
page. 

“It  was  very  good  for  explaining 
questions  of  the  Constitution  and  civil 
rights,”  she  said.  “I’m  teaching  these 
kids  to  think  for  themselves  ...  so  I 
like  the  idea  of  having  an  editorial 
page  that  explains  its  position  and 
then  gives  opposing  viewpoints.” 

And  the  USA  Today  program  was 
offered  to  St.  Augustine’s  at  a  propi¬ 
tious  moment. 

Teachers  at  the  school  had  been 
searching  for  a  way  to  emphasize  cur¬ 
rent  events  and  increase  newspaper 
reading  among  students. 

“We  wanted  something  that  would 
be  right  now,  today.  We’re  trying  to 
overcome  this  total  ignorance  of  the 
world  they  live  in,”  Hill  said. 

And  several  St.  Augustine  teachers 
said  they  were  as  much  interested  in 
introducing  students  to  the  newspa¬ 
per  as  they  were  in  teaching  current 
events. 

“Primarily,  my  role  was  to  get  them 
to  read  the  newspaper  because  I  know 
a  lot  of  my  students  don’t,”  said 
Bayko,  who  teaches  freshman  and 
junior  students. 

“Sometimes  I  would  just  have  my 
(freshman)  class  glance  at  the  head¬ 
lines  to  see  what’s  happening  in  the 
world.  I  used  USA  Today  to  intro¬ 
duce  my  freshmen  to  the  different 
parts  of  the  paper,  and  show  them 
how  quickly  they  can  pick  up  the 
news,”  social  studies  teacher  Donna 
Scalzitti  said. 

Scalzitti,  for  one,  also  liked  the 
convenience  of  the  program. 

“I’m  busy,”  she  said  in  an  inter¬ 
view  in  the  teachers  lounge.  “I’ve  got 
six  classes.  I’m  grading  papers  and  I 
just  don’t  have  time  to  sit  down  and 
write  the  questions  myself.” 

It  would  be  very  hard  for  any  one 
teacher  to  come  up  with  as  many 
questions  before  school  as  the  exten¬ 
sive  USA  Today  plans. 

Printouts  typically  measured  over 
100  inches,  and  ranged  from  simple 
exercises  that  asked  students  to  find 
particular  stories  to  knotty  economic 
questions.  Each  section,  including 


Sports  and  Life,  had  its  own  ques¬ 
tions  and  suggested  discussions. 

Indeed,  if  the  teachers  had  any 
criticism,  it  was  that  the  program  was 
sometimes  too  comprehensive. 

“I  thought  they  tried  to  do  too 
much,”  Bayko  said.  “They  had 
something  on  every  single  page  on 
every  single  section.” 

Bayko  said  she  would  have  pre¬ 
ferred  to  see  the  lesson  plans  follow 
topics  for  several  weeks. 

The  newspaper  itself  got  very  good 
grades  from  the  teachers  —  even 
those  who  are  not  particularly  fans  of 
the  three-year-old  national  daily. 

“I  know  the  students  enjoy  it, 
because  of  the  format,  because  of  the 
color.  It’s  personally  not  on  my  list  of 
top  five  periodicals  that  I  read,  but  it 
is  probably  more  appealing  to  them 
than  a  paper  like  the  (Cleveland)  Plain 
Dealer  would  be,”  Bayko  said. 


indeed,  if  the  teachers 
had  any  criticism,  it  was 
that  the  program  was 
sometimes  too 
comprehensive. 


A  number  of  teachers  contrasted 
USA  Today  to  what  they  said  was  a 
more  sloppily  edited  Plain  Dealer. 

By  the  end  of  the  test,  teachers 
said,  more  students  were  reading 
papers,  although  the  change  was  not 
dramatic. 

At  St.  Augustine’s,  the  USA  Today 
lesson  plan  was  used  for  a  variety  of 
different  subjects. 

American  history  teacher  Maureen 
McGlynn,  for  example,  used  articles 
about  Nicaragua  during  a  discussion 
of  the  Spanish-American  War.  And 
articles  about  euthanasia,  abortion 
and  similar  issues  were  frequently 
used  in  religion  classes. 

The  program  was  also  a  project  for 
some  students  whose  teachers  did  not 
use  it  in  their  classes.  Senior  Mary 
Woody,  for  example,  was  in  charge  of 
calling  up  and  printing  each  Wednes¬ 
day’s  lesson  plan. 
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KNT 


GIVES  YOU 


MORE  TOP 


PAP 


In  a  survey  by  TIME  magazine,  more  KNT  contributors  —  the  Chicago 
Tribune,  The  Boston  Globe,  The  Miami  Herald  and  The  Philadelphia  Inquirer 
—  were  rated  among  the  top  10  newspapers  in  the  country.  No  other 
wire  service  has  as  many  highly  ranked  papers  contributing  to  its  service! 
Plus,  there  are  daily  stories  and  features  from  the  New  York  Daily  News, 
The  Dallas  Morning  News,  the  Philadelphia  Daily  News, 

The  Orlando  Sentinel  and  the  San  Jose  Mercury  News. 

.  .  .  And  prize-winning  bylines 

When  the  Pulitzer  prizes  were  awarded  recently,  KNT  writers 
received  nine  for  investigative  reporting,  national  and  international 
reporting,  feature  writing,  editorial  writing  and  general  assignment 
reporting.  With  an  endorsement  like  that,  you  know  you're  getting 
top  writers,  from  top  papers. 

To  put  the  most  useful  news  service  to  work  in  your  paper,  call 
Walter  Mahoney  at  1 -800-322>3068 


YOU  CAN  USE  THE  BEST 

Chicago  Tribune  •  The  Boston  Globe  •  The  Miami  Herald  •  The  Orlando  Sentinel  •  The  Dallas  Morning  News  • 

New  York  Daily  News  •  San  Jose  Mercury  News  •  Philadelphia  Daily  News  •  The  Philadelphia  Inguirer  •  Detroit  Free  Press 


Classified 

(Continued  from  page  17) 


real  numbers  —  they  generate 
traffic”  into  the  showroom. 

In  addition,  he  said,  61%  of  those 
surveyed  said  they  look  to  newspa¬ 
pers  as  their  main  source  of  automo¬ 
tive  buying  information. 

Ira  Gordon,  NAB  vice  president- 
recruitment,  updated  the  ANCAM 
audience  on  employment  advertising, 
and  said  that  in  1985,  local  employers 
and  agencies  spent  $2  billion  in  classi¬ 
fied  advertising. 

The  restructuring  of  industry,  from 
smokestack  industries  to  high  tech 
businesses,  has  led  to  900,000  fewer 
manufacturing  jobs,  and  many  of 
those  displaced  are  not  qualified  for 
work  in  high  tech,  which  has  not 
generated  enough  jobs  to  make  up  for 
the  closed  industries,  Gordon  said. 

As  the  population  continues  to 
grow  older,  more  jobs  in  health  care 
are  opening  up,  he  continued,  adding 
that  the  future  growth  in  recruitment 
classifieds  will  be  in  the  medical  field, 
computer  graphics,  biotechnology 


and  fiber  optics. 

According  to  Gordon,  the  new 
NAB  data  shows  that  on  the  average 
weekday  or  Sunday,  over  26  million 
adults  read  the  employment 
classifieds  —  40  million  in  a  week’s 
time. 


Sixty-one  percent  of 
those  surveyed  said  they 
iook  to  newspapers  as 
their  main  source  of 
automotive  buying 
information. 


Of  the  7,200  hot  prospects  in  a 
demo  market,  5,465  read  the  help 
wanted  ads,  1,365  are  interested  and 
735  follow  up  on  them.  Of  the  24,500 
warm  prospects  in  that  market,  5,760 
read  the  recruitment  classifieds,  2,940 
are  interested  in  them,  and  735  follow 
up.  Of  the  68,300  cold  readers,  9,200 
read  the  ads,  1,365  are  interested  and 
735  follow  up  on  them,  Gordon 
reported. 

Fifty-nine  percent  of  those 
surveyed  said  they  use  newspapers  as 
their  main  source  of  job  information. 


INFLUENCE; 

Toledo's  newspaper  has  had  a  strong 
community  influence  for  150  years. 


The  Blade  is  more  than  a  newspaper.  It  is 
a  community  institution  . . .  investing  itself 
in  the  economic,  cultural  and  political  life 
.  .  .  working  to  set  priorities  .  .  .  sparking 
ideas  .  .  .  using  its  influence  to  help  great 
things  happen. 

Toledo  made  a  dramatic  leap  forward  with 
SeaGate,  an  innovative  riverfront  develop¬ 
ment.  Dominated  by  the  32-story  world 
headquarters  of  Owens-Illinois,  it  is  also  the 
site  of  L’Hotel  Sofitel,  a  French  owned  hotel 
with  a  Continental  flavor  . . .  the  Webstrand 


solar  office  building  . . .  Toledo  Trustcorp’s 
headquarters,  an  architecturally  unique 
triangular  structure  .  .  .  Portside  Festival 
Marketplace,  76  shops  and  restaurants,  all 
with  a  festival  atmosphere ...  the  $8  million 
Promenade  Park,  providing  play  areas  and 
a  panorama  of  seagoing  vessels  moving  to 
upriver  terminals.  The  entire  SeaGate 
development  was  honored  by  the  Boston 
Society  of  Landscape  Architects. 


Great  things  are  happening  in  the  Toledo 
market.  The  Blade's  strong  influence  makes 
it  an  effective  catalyst  for  community 
achievement.  It’s  an  influence  we  share  with 
advertisers  in  our  14-county  market. 
Sunday  coverage,  82%;  daily  coverage,  67%. 


THE  BLADE 

One  Of  America 's  Great  Newspapers 


541  Superior  St.,  Toledo,  OH  43660 


Kiosks  in  front  of  Portside  Festival  Marketplace, 
looking  toward  Toledo  Trustcorp  headquarters  and 
Toledo  Edison  building. 


with  friends,  relatives  and  co-workers 
coming  in  second  at  40%,  he  said. 

Gordon  suggested  that  newspaper 
recruitment  advertising  sales  reps 
must  learn  the  detailed  characteristics 
of  the  business  in  their  areas  and  must 
promote  classified  as  a  source  for 
news. 

Summarizing  the  recommenda¬ 
tions  to  newspapers,  Anderson  said 
sales  reps  must  understand  the  busi¬ 
ness  and  strategies  of  their  key  cus¬ 
tomers,  find  out  what  they  are  spend¬ 
ing  in  other  media,  keep  developing 
new  ideas  —  specifically  new  classi¬ 
fications,  must  base  sales  presenta¬ 
tions  on  hard  research,  convince 
management  to  budget  for  classified 
promotions  and  keep  management  in 
touch  with  major  advertisers. 

Concord  overtime 
trial  near  conclusion 

Arguments  have  concluded  in  the 
federal  trial  in  Concord,  N.H.,  to 
determine  if  journalists  are  profes¬ 
sionals  not  entitled  to  overtime  pay. 

Lawyers  still  must  submit  final 
arguments  and  briefs  before  U.S.  Dis¬ 
trict  Judge  Shane  Devine  issues  a 
decision. 

The  trial  resulted  from  a  1980  suit 
brought  by  the  U.S.  Justice  Depart¬ 
ment  against  the  Concord  Monitor 
which  charged  the  newspaper  failed 
to  pay  overtime  to  employees  during 
the  period  of  1978  to  1980. 

The  newspaper  contended  that  its 
reporters,  photographers  and  editors 
were  professionals  and  exempt  from 
the  Wage  and  Hour  provisions  on 
overtime. 

The  Monitor  made  a  separate 
$9,000  settlement  last  March  with  21 
non-editorial  employees. 

Still  at  issue  is  approximately 
$37,000  in  overtime  which  the  Labor 
Dept,  claims  the  Monitor  owes  its 
editorial  employees. 

Bill  on  JOA 
hearings  rejected 

A  resolution  demanding  federal 
hearings  on  the  proposed  joint  oper¬ 
ating  agreement  for  the  Detroit  News 
and  Detroit  Free  Press  was  rejected 
by  an  18-to-18  vote  in  the  Michigan 
senate. 

The  resolution,  sponsored  by  JOA 
opponent  Sen.  John  Kelly,  demanded 
formal  hearings  by  the  U.S.  Attorney 
General. 

Kelly  also  introduced  legislation  to 
give  the  state  the  authority  to  prevent 
the  JOA  from  being  established.  The 
bill  is  still  in  committee. 
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Coming  to  the  aid  of  a  friend 

Wash,  daily  helps  publish  Oregonian  after  crippling  power  outage 


The  Vancouver  (Wash.)  Daily  Co¬ 
lumbian  helped  publish  the  Portland 
Oregonian  after  an  explosion  and  fire 
in  an  electrical  transformer  alongside 
the  Oregonian  building  knocked  out 
power  to  the  newspaper  and  seven 
blocks  of  downtown  Portland  on  June 
30. 

The  newspaper’s  lights,  computer 
system  and  air  conditioning  went  out 
at  2:32  p.m.,  just  before  the  last  two 
editions  of  the  July  1  paper  were  to 
roll  off  the  presses. 

Managing  editor  Peter  C.  Thomp¬ 
son  met  with  production  manager  Ed 
Hagstrom,  who  said  the  Colombian 
would  help  produce  the  last  two  edi¬ 
tions  in  keeping  with  an  emergency 
plan  between  the  two  newspapers. 

Twice  in  the  past  26  years  the 
Oregonian  had  printed  the  Columbian 
when  that  paper  had  production  fail¬ 
ures.  Vancouver  is  10  miles  away 
from  Portland  across  the  Interstate 
Bridge  over  the  Columbia  River. 

Donald  J.  Sterling  Jr.,  assistant  to 


Oregonian  publisher  Fred  A.  Stickel, 
said  assistant  managing  editor 
Richard  C.  Johnson  and  Carol  How¬ 
ard,  a  computer  specialist,  had  visited 
the  Columbian  a  few  months  ago  to 
discuss  emergency  arrangements. 

When  the  fire  broke  out,  the 
Oregonian’s  first  edition  for  Tuesday 
had  been  made  up.  The  paper’s  plate¬ 
making  equipment  and  presses  are  in 
a  separate  building  which  did  not  lose 
power. 

Thompson  decided  the  second  edi¬ 
tion,  which  goes  to  the  Oregonian’s 
outlying  circulation  areas,  would  be 
unchanged  from  the  first,  except  for 
relabeling  Page  1.  The  third  and 
fourth  editions  had  to  be  produced  at 
the  Columbian,  including  print  set, 
page  makeup  and  production  of  new 
negatives. 

The  negatives  were  carried  by  mes¬ 
senger  to  the  Oregonian’s  platemak¬ 
ing  plant. 

Each  Oregonian  newsroom  depart¬ 
ment  decided  on  who  would  be  sent  to 


Vancouver.  The  Oregonian  also  used 
the  Columbian’s  Associated  Press 
file. 

A  commercial  photo  processing 
service  in  Portland  agreed  to  stay 
open  late  to  develop  pictures. 

Sterling  noted  that  the  Oregonian 
and  Columbian  use  different  com¬ 
puter  systems,  making  it  necessary 
for  Oregonian  editors  and  reporters  to 
be  given  a  90-minute  crash  course  on 
setting  stories  on  Columbian  equip¬ 
ment. 

The  Oregonian  came  out  on  time, 
according  to  Sterling,  although  the 
suburban  sections  were  missing  along 
with  sports  and  business  statistic^ 
tables  and  a  news  digest. 

Oregonian  assistant  news  editor 
Bill  Deaver,  who  supervised  the 
night’s  news  production  at  the  Co¬ 
lumbian,  had  high  praise  for  the  lat¬ 
ter’s  cooperation. 

“We  would  have  to  bend  clear  over 
backwards  to  do  for  them  what  they 
have  done  for  us,”  he  remarked. 


Chicago  Sun-Times 

has  been  acquired  by  management 
and  a  group  of  institutional  investors  for 

$145,000,000 

Adler  &  Shay  kin  organized  and  led  the  financing. 
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Twenty  of  the  top  25  magazines  in  the  U.S.  depend  on 
coated  publication  papers  made  by  Champion.  We  also 
make  paper  for  printers,  direct  marketers,  directory 
publishers,  and  label,  envelope,  and  business  forms 
converters.  In  fact.  Champion  makes  more  grades  of 
paper  for  more  kinds  of  customers  than  any  other  paper 
company. To  learn  more,  call  or  write:  Scott  Barnard, 
vice  president-paper  sales.  Champion,  Stamford, 
Connecticut  06921.  (203)  358-6635. 
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NEWSPEOPLE  IN  THE  NEWS 


Phillip  J.  Meek  Richard  L.  Connor  Robert  C.  Woodworth 


Phillip  J.  Meek,  senior  vice  presi¬ 
dent,  Capital  Cities/ABC,  Inc.,  and 
president  of  the  publishing  division, 
has  assumed  additional  responsibili¬ 
ties  as  president  of  Fairchild  Publica¬ 
tions  and  is  relocating  to  New  York. 

Meek  replaces  Daniel  Newman, 
who  is  retiring  and  will  become  a  con¬ 
sultant  to  the  publishing  division. 
John  B.  Fairchild  continues  as 
executive  vice  president.  Capital 
Cites/ABC,  Inc.,  and  chairman  and 
chief  executive  officer  of  Fairchild 
Publications. 

Meek,  who  has  been  living  in  Fort 
Worth  as  president  and  publisher  of 
the  Fort  Worth  Star-Telegram,  relin¬ 
quished  that  position. 

Richard  L.  Connor  is  the  newly 
named  president  and  publisher  of  the 
Star-Telegram.  He  has  been  editor 
and  publisher  of  the  Wilkes-Barre 
(Pa.)  Times  Leader  since  1978. 

Robert  C.  Woodworth  is  newly 
named  executive  vice  president  and 
general  manager  of  the  Star-Tele¬ 
gram.  He  has  been  vice  president- 
operations. 

Also,  Kenneth  S.  Share  was 
named  executive  vice  president  of 


Fairchild  Publications.  He  has  been  a 
senior  vice  president. 

Darwin  C.  Wile,  president  and 
publisher  of  the  Belleville  (Ill.)  News- 
Democrat,  assumed  additional 
responsibilities  as  a  group  executive 
of  the  publishing  division. 

Glenn  C.  Cushman,  publisher  of 
the  Albany  (Ore.)  Democrat-Herald, 
has  been  named  a  publishing  division 
group  executive  and  continues  his 
responsibilities  for  the  Oregon  news¬ 
paper  group. 

♦  ♦  ♦ 

Allen  H.  Neuharth,  chairman  of 
Gannett  Co.,  Inc.,  has  been  elected 
chairman  of  the  Gannett  Founda¬ 
tion’s  board  of  trustees.  He  suc¬ 
ceeded  John  A.  Scott,  who  retired 
from  the  board  at  the  mandatory  age 
of  70. 

In  addition,  John  J.  Curley,  presi¬ 
dent  and  chief  executive  officer  of 
Gannett  Co.,  was  named  a  foundation 
trustee. 

Scott,  a  retired  Marine  Corps  briga¬ 
dier  general  and  a  former  Gannett 
newspaper  publisher,  served  as  presi¬ 
dent  and  c.e.o.  of  the  foundation  from 
1976  until  he  became  chairman  in 
1981.  He  lives  in  Cocoa  Beach,  Fla. 
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Appointments  announced  by  the 
Associated  Press  include: 

Linda  Stowell  is  the  new  Stam¬ 
ford,  Conn.,  correspondent.  She 
joined  AP  at  Hartford  last  year  after 
five  years  as  a  reporter  for  the 
Arizona  Republic,  Phoenix. 

William  Kates  has  been  named 
Syracuse,  N.Y.,  correspondent, 
transferring  from  the  Kansas  City 
bureau,  where  he  joined  AP  in  1984. 

Ruth  D.  Gersh  is  based  in  Louis¬ 
ville  as  the  Kentucky  news  editor. 
She  transferred  from  Richmond, 
where  last  year  she  became  AP’s 
chief  political  writer  in  Virginia.  With 
AP  since  1978,  she  first  worked  in 
Richmond  and  then  served  as  corres¬ 
pondent  at  Norfolk. 

«  4c  )|C 

Scott  Kraft  has  been  appointed 
Nairobi  bureau  chief  for  the  Los 
Angeles  Times.  He  replaces  Charles 
Powers,  a  six-year  veteran  of  the 
bureau  who  received  a  Lucius  W. 
Nieman  Fellowship  at  Harvard  Uni¬ 
versity  for  the  coming  academic  year. 

Kr^t,  with  the  Times  since  1984  as 
a  staff  writer  at  the  Chicago  bureau, 
prior  to  that  was  with  the  Associated 
Press  as  a  national  writer  in  New 
York,  as  a  correspondent  in  Kansas 
and  staff  writer  in  Missouri. 

*  *  ♦ 

Sally  Jo  Restivo  was  appointed 
recently  to  the  new  position  of  execu¬ 
tive  editor  at  the  New  Haven  (Conn.) 
Register  and  Journal-Courier.  She 
has  been  the  Hartford  Courant’s 
assistant  metropolitan  editor  for 
administration  for  the  past  two  years 
and  previously  was  a  state  desk  copy 
editor  and  held  management  positions 
including  state  editor  and  associate 
metropolitan  editor.  Before  the  Cour- 
ant,  Restivo  was  with  the  Meriden 
(Conn.)  Journal  and  the  Waterbary 
(Conn.)  Republican-American. 
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Cox  newspaper  publishers  change  cities— 


Jay  Smith 


David  C.  Scott 


Roger  Kintzel 


Jay  Smith,  publisher  of  the  Austin  (Texas)  American-Statesman,  is  the 
newly  named  publisher  of  the  Atlanta  Journal  and  the  Atlanta  Constitution. 

Roger  Kintzel,  president  of  Cox  Arizona  Publications  and  publisher  of 
the  Mesa  Tribune,  has  succeeded  Smith  as  publisher  in  Austin. 

David  C.  Scott,  director  of  telecommunications  service  for  Cox 
Newspapers,  is  now  president  of  Cox  Arizona  Publications,  Inc.,  and 
publisher  of  the  Mesa  Tribune. 


Howard  Swindle,  formerly  pro¬ 
jects  editor  of  the  Dallas  Morning 
News,  was  promoted  to  assistant 
managing  editor/projects.  He  will 
continue  to  concentrate  primarily  on 
directing  and  coordinating  projects. 

Sharon  Roberts  of  the  art  depart¬ 
ment  was  named  art  director,  and 
Kathleen  Vincent  and  Gary  Vis- 
GAITIS,  also  of  the  art  department, 
were  named  assistant  art  directors. 

Nuri  Vallbona,  formerly  a  pho¬ 
tographer  for  the  Fort  Worth  Star- 
Telegram,  and  Paul  Brown,  who 
was  with  the  Anchorage  Daily  News, 
have  joined  the  photo  department. 

Leon  Unruh,  formerly  at  the 
Wichita  Eagle-Beacon,  joined  the 
universal  desk. 

Mary  Carter  also  joined  the  uni¬ 
versal  desk.  She  is  a  recent  graduate 
of  Kansas  University  and  interned  at 
the  5l  Petersburg  Times  and  the  Bos¬ 
ton  Globe. 


Frank  Paiva,  production  director 
of  the  Seattle  Times,  has  been  pro¬ 
moted  to  operations  director  with 
added  responsibility  for  all  service 
functions. 

Michael  C.  Lemke  joined  the 
Times  as  classified  advertising  man¬ 
ager,  moving  from  the  same  position 
at  the  Los  Angeles  Herald  Examiner. 

Also  at  the  Times,  David  Payson 
was  named  sales  development  man¬ 
ager.  He  joined  the  staff  in  1984  as 
assistant  national  advertising  man¬ 
ager. 
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Gordon  Jackson  has  been 
appointed  to  the  writing  staff  of  the 
St.  Louis  Globe-Democrat  editorial 
page,  and  Charles  Leonard,  to  edi¬ 
tor  of  arts  &  entertainment. 

Jackson  most  recently  was  legisla¬ 
tive  assistant  to  Congressman  Beau 
Boulter  (R-Texas)  and  prior  to  that 
was  editorial  writer  for  the  Amarillo 
Globe-News.  He  has  practiced  law. 

Leonard,  previously  managing  edi¬ 
tor  of  St.  Louis  Magazine,  is  respon¬ 
sible  for  developing  content  and  lay¬ 
out  for  the  new  Arts  &  Entertainment 
section  in  the  Weekend  edition. 

:|c  i|c  * 

Michele  DeVogelaere  joined  the 
marketing  department  of  the  San 
Francisco  Newspaper  Agency  as  the 
new  marketing  manager  for  the  San 
Francisco  Chronicle.  She  will  coordi¬ 
nate  marketing  projects  for  the  news¬ 
paper  and  be  responsible  for  plan¬ 
ning.  DeVogelaere  is  former  Levi 
Strauss  &  Co.  marketing  executive 
and  most  recently  was  merchandise 
manager  for  the  menswear  division. 
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Recent  editorial  changes 
announced  at  New  York  Newsday 
include: 

Adrian  Peracchio,  Newsday 
reporter  who  shared  a  Pulitzer  Prize 
for  reporting  on  the  Baby  Jane  Doe 
story,  moves  to  London  as  the  paper’s 
European  bureau  chief. 

Marilyn  Milloy  will  open  the 
Newsday  bureau  in  Atlanta  by  Sep¬ 
tember  1. 

Lynn  Darling,  formerly  with  the 
Style  section  of  the  Washington  Post, 
is  covering  personalities  and  lifestyles 
for  the  feature  section.  Part  11. 

Emily  Sachar  has  transferred 
from  the  business  to  the  news  staff, 
covering  the  public  and  private  school 
systems. 

Pat  Fisher  transferred  from  Part  II 
news  desk  to  the  business  news  desk. 

Scott  Ladd,  formerly  a  Newark 
Star-Ledger  reporter,  is  covering  the 
police  department;  and  Donna  St. 
George,  formerly  a  Los  Angeles 
Times  reporter,  is  covering  neighbor¬ 
hoods. 

♦  ♦  ♦ 

Lisa  Notter  was  promoted  to 
assistant  retail  advertising  manager  at 
the  Houston  Post,  replacing  Suzanne 
Beck,  who  has  been  promoted  to 
national  advertising  manager.  With 
the  Post  two  years,  Notter  previously 
was  a  retail  sales  representative  for 
the  Alvin  (Texas)  Sun. 

*  *  * 

Clarence  Zaitz,  who  was  respon¬ 
sible  for  United  Press  International’s 
business  with  newspaper  groups  in 
the  Western  United  States  and  for¬ 
merly  a  bureau  manager  for  UPI  in 
San  Diego  and  Salem,  Ore.,  has  been 
appointed  publisher  of  the  Coronado 
(Calif.)  Journal.  The  paper  is  a  Harte- 
Hanks  weekly.  During  his  career, 
Zaitz  worked  for  several  newspapers 
and  owned  and  operated  two  weeklies 
in  Salem. 

—  NEWSPEOPLE  EDITOR 
LENORA  WILUAMSON 
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NEWSPEOPLE  IN  THE  NEWS 


Roger  Wood,  executive  editor  of 
the  New  York  Post  since  1977,  has 
been  appointed  editorial  director  of 
News  America  Publishing’s  news¬ 
papers  and  editor-in-chief  of  the  Post. 
The  appointment  was  announced  last 
week  by  News  America  chairman 
Rupert  Murdoch  following  reports 
that  Wood  would  move  back  to  a  posi¬ 
tion  at  Murdoch’s  London  papers, 
(see  E&P,  July  5). 

Subsequently,  Wood  announced 
that  Frank  Devine,  former  editor  of 
the  Chicago  Sun-Times,  has  been 
appointed  executive  editor  of  the 
New  York  Post. 

A  native  of  New  Zealand,  Devine, 
53,  was  chief  of  Melbourne  Herald 
bureaus  in  New  York,  London  and 
Tokyo  before  joining  Reader’s  Digest 
as  editor-in-chief  of  the  Australian 
and  New  Zealand  division  in  1970. 

Devine  moved  to  the  magazine’s 
New  York  office  in  1980  and  became 
editor  of  the  Sun-Times  in  1984. 

On  June  30,  Sun-Times  publisher 
Robert  E.  Page  announced  that  he 
and  an  investor  group  will  purchase 
the  paper  from  Murdoch. 


Associated  Media  Corporation,  the 
newspaper  publishing  group  based  in 


THOMAS  H.  GREER,  who  once 
worked  os  a  Cleveland  Plain  Dealer 
reporter  and  later  returned  as  sports 
editor,  has  been  promoted  to  manag¬ 
ing  editor  with  responsibility  for  the 
day-to-day  operations  of  the  newspa¬ 
per.  Greer  replaces  Robert  G. 
McGruder,  who  left  to  become  deputy 
managing  editor  of  the  Detroit  Free 
Press. 

Greer  began  his  career  in  1963  with 
the  Trenton  (N.J.)  Evening  Times  and 
first  worked  at  the  Plain  Dealer  from 
1973  to  1976,  and  then  was  a  sports 
writer  at  the  Chicago  Sun-Times,  Phila¬ 
delphia  Daily  News,  New  York  Daily 
News  and  the  Philadelphia  Inquirer. 

He  has  a  degree  in  history  from 
Dillard  University  and  also  studied  at 
Rider  College  and  Rutgers  University. 


Stamford,  Conn.,  has  named  Jack 
Kenny  vice  president,  editor  in  chief, 
and  Ezra  Karp,  vice  president, 
administraton  and  operations. 

Among  the  Associated  Media 
publications  are  Intercorp,  a  bi¬ 
weekly  business  newspaper,  and  the 
Stamford  Mail  and  The  Gazette  of 
Greenwich,  community  weeklies. 

Kenny  joined  the  staff  a  year  ago  as 


OBITUARIES 


editor  of  Intercorp  and  was  named 
executive  editor  of  all  publications. 
He  previously  was  senior  editor  at 
U.S.  Business  Press  Inc.,  New  York 
City,  and  prior  to  that  was  with  The 
Hour,  Norwalk,  Conn., 

Karp,  associate  publisher  of  the 
Stamford  Mail,  has  been  with  the 
weekly  for  25  years.  He  worked  with 
his  father,  Sidney  Karp  Sr.,  the 
paper’s  co-founder,  and  became  co¬ 
publisher  about  ten  years  ago. 


John  P.  Carmichael,  83,  a  sports- 
writer  for  nearly  40  years  for  the  Chi¬ 
cago  Daily  News  whose  work  earned 
him  induction  into  the  Baseball  Hall 
of  Fame  in  1975.  died  June  6. 

He  joined  the  Daily  News  in  1932 
and  his  syndicated  column  started 
two  years  later  became  one  of  the 
best-known  sports  columns  in  the 
country. 

♦  ♦  ♦ 

Arthur  Richard  Harcourt  Mor¬ 
row  Jr.,  76,  a  sportswriter  for  the 
Philadelphia  Inquirer  for  more  than 
40  years,  died  June  1  at  the  Walling¬ 
ford  (Pa.)  Nursing  Home.  He  retired 
from  the  Inquirer  in  the  mid-70s. 

Morrow  first  became  a  writer  for 
the  Philadelpia  Record  in  1925  when 
he  was  about  15  years  old  and  in  1929 
joined  the  Inquirer. 

He  was  the  first  sportswriter 
elected  president  of  the  Pen  &  Pencil 
Club  and  served  in  the  post  for  15 
years,  the  longest  tenure  in  the  club’s 
history. 

After  retirement.  Morrow  took  a 
part-time  job  as  a  publicist  at  Key¬ 
stone  Race  Track.  The  job  expanded 
into  a  full-time  pursuit  lasting  seven 
years.  He  resigned  two  years  ago. 


Bernard  O’Rourke,  67,  former 
sports  editor  of  the  Middletown 
(Conn.)  Press,  died  May  26. 

4:  4:  ifc 

Jerry  Ouellette,  52,  circulation 
sales  manager  for  the  Los  Angeles 
Times  since  1980,  died  May  25  of  an 
apparent  heart  attack.  He  had  been 
associated  with  the  circulation 
department  for  25  years. 

He  was  a  Times  circulation  dealer 
for  five  years  before  joining  the  staff 
in  1966,  when  he  was  named  a  district 
manager.  He  served  as  outside  sales 
manager  and  subscriber  service  man¬ 
ager  prior  to  his  most  recent  position. 
♦  ♦  ♦ 

Constantine  Poulos,  70,  a  World 
War  II  correspondent  for  Overseas 
News  Agency  and  former  editor  and 
publisher  of  the  late  Jamestown 
(N.Y.)  Sun,  died  June  3  at  a  nursing 
home  in  Jamestown. 

After  the  war,  he  became  editor  of 
the  Colorado  Free  Press  in  Colorado 
Springs.  He  joined  the  Sun  in  1960. 
The  paper  closed  in  1962.  Poulos  later 
was  managing  editor  of  Holiday 
magazine  for  five  years  and  recently 
freelanced. 


W.  Leroy  Ryan,  83,  retired  Boston 
Globe  photographer,  died  June  2.  He 
was  with  the  now-defunct  Boston 
Post  for  several  decades  and  became 
a  freelance  photographer  when  the 
newspaper  ceased  publication  in 
1956.  He  joined  the  Globe  in  1968. 

4c  iK  4: 

Ruth  Seltzer,  Philadelphia  soci¬ 
ety  writer  for  32  years,  died  June  1  of 
cancer  at  Thomas  Jefferson  Univer¬ 
sity  Hospital,  Philadelphia.  She  had 
been  with  the  Philadelphia  Inquirer 
for  19  years,  having  earlier  served  as 
society  columnist  for  the  late  Phila¬ 
delphia  Bulletin. 

In  her  obituary,  the  Inquirer  said 
she  “was  one  of  the  last  of  the  breed 
of  society  journalists  who  chronicled 
the  doings  of  society  without  indulg¬ 
ing  in  well-bred  snears  or  at  least 
winking.” 

A  journalism  graduate  of  Hunter 
College,  she  worked  in  advertising 
and  then  joined  the  Associated  Press 
radio  division  in  New  York  in  1940  as 
a  feature  writer.  She  went  to  the  Bul¬ 
letin  in  1954  and  moved  to  the 
Inquirer  in  1967,  where  she  became 
the  unquestioned  society  chronicler 
of  Philadelphia. 
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Phila.  Inquirer 
to  use  ‘Gadhafi 


The  Philadelphia  Inquirer,  follow¬ 
ing  the  lead  of  the  Associated  Press, 
announced  it  is  now  spelling  the  name 
of  Libya’s  leader  as  Moammar  Gad¬ 
hafi. 

Gadhafi  made  his  preference 
known  in  several  letters  to  Americans 
in  which  his  name  was  transliterated 
from  the  Arabic. 

Formerly,  the  Inquirer  had  used  the 
spelling  “Khadafy.” 


Lerude  writes  book 


Warren  Lerude,  a  journalism  pro¬ 
fessor  at  the  University  of  Nevada, 
Reno,  and  former  editor  and 
publisher  of  the  Reno  Gazette,  has  co¬ 
authored  a  book  on  the  Spanish  Civil 
War. 

American  Commander  in  Spain 
was  written  with  Marion  Merriman 
about  her  husband,  Robert  Hale  Mer¬ 
riman,  who  was  head  of  the  American 
Lincoln  Brigade  of  U.S.  volunteers 
who  fought  for  the  Loyalists.  He  died 
in  1938  in  the  retreat  from  Belchite. 

Lerude  won  a  Pulitzer  Prize  for 
editorial  writing  in  1977. 


Long  Island  (N.Y.)  Newsday  has  launched  a  public  service  advertising  campaign 
warning  about  the  dangers  of  crack,  the  highly  addictive  form  of  smokable 
cocaine. 

The  newspaper  is  backing  up  its  anti-crack  editorials  with  a  series  of  full-page  ads 
(above)  that  are  running  several  times  a  week  in  both  its  Long  Island  and  New  York 
editions. 

Newsday  in-house  created  six  black-and-white  ads  depicting  the  dangers  of  crack 
use  —  a  cemetary,  a  stretcher  in  a  hospital  corridor  and  a  jail  cell.  The  theme  lines 
are  "You  can  really  go  places  with  crack"  and  "Don't  crack  up  your  life." 


Tired  of  finger  pointing? 


When  it  comes  to  the  liability  crisis,  it  seems  that  all  the  parties 
involved  are  busily  pointing  the  finger  of  blame  at  each  other. 

To  provide  news  people  with  a  balanced  source  of  information  on  this  complex 

r  subject,  State  Farm  is  offering  a  manual  called  LIABILITY,  Who,  What,  Where 
When,  Why?  It  contains  an  overview  of  the  subject  and  several  background 
papers  on  areas  of  the  civil  justice  system  where  reform  is  being  proposed. 

To  get  your  copy,  just  fill  out  the  coupon  below  and  mail  it  to  us.  We’ll  also  send  you 
any  additional  background  material  we  produce  on  the  subject  in  the  future. 


I’d  like  to  have  a 
copy  of  your 
liability  manual. 


Organization 


Media  Information  Service 
Public  Relations  Office 
State  Farm  Insurance  Companies 
1  State  Farm  Plaza 
Bloomington,  Illinois  61710 
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NEWS/TECH 


Electronic  photos  for  newspapers 

Better  systems  for  capturing  and  manipulating  pictures  electronically 
are  on  the  market;  many  see  them  as  replacing  silver-based  film  photos 


By  George  Garneau 

Specialists  in  newspaper  technol¬ 
ogy  are  predicting  that  newspaper 
photography  as  it  is  now  practiced 
will  be  replaced  by  filmless  electronic 
picture  taking  and  processing. 

William  Rinehart,  American  News¬ 
paper  Publishers  Association  vice 
president/technical,  and  Louis  Fran- 
coneri,  vice  president/operations  at 
the  Baltimore  (Md.)  Sun,  in  separate 
presentations  at  the  ANPA  opera¬ 
tions  conference  in  Atlanta,  Ga. ,  said 
that  silver-based  film  photography  at 
newspapers  will  be  replaced  by  elec¬ 
tronic  photography  in  the  no t-too -dis¬ 
tant  future. 

Their  predictions  were  supported 
by  demonstrations  at  the  exhibition  of 
more  and  better  systems  for  capturing 
and  manipulating  pictures  electroni¬ 
cally.  Traditional  film  companies, 
noting  the  trend,  have  invested  in 
electronic  systems  for  handling 
graphics. 

Rinehart  opined  that  in  10  years, 
1986  will  be  looked  upon  as  “the  start 
of  a  new,  revolutionary  era  in  all-elec¬ 
tronic  picture  processing  within  the 
newspaper  business.” 

The  vision  of  the  electronic  news¬ 
paper  photo  operation  excludes  film, 
the  darkroom  and  the  conventional 
photo  morgue,  as  we  know  them. 
Gone,  too,  will  be  hard-copy  wire 
service  photos  delivered  to  news¬ 
rooms.  Instead,  pictures  will  be  pre¬ 
viewed  by  editors  on  video  screens 
before  selecting  those  desired. 

In  the  scenario,  photographers 
record  pictures  on  electronic  still  or 
moving  cameras  and  then  transmit 
them  by  conventional  or  cellular 
phones  immediately  and  from  almost 
anywhere  to  newspaper  computers. 

“Your  picture  editor  will  be  able  to 
view  local,  distant  and  morgue  news 
pictures  practically  instantaneously 
on  his  video  display  terminal,”  Rine¬ 
hart  said.  “The  picture  editor  will 
have  electronic  cropping,  picture 
enhancement,  separations  and 
screening  capabilities  with  a  push  of  a 
few  buttons  for  black  and  white.  If  it’s 
color,  the  picture  editor  will,  upon  a 
push  of  a  button,  obtain  a  set  of  sepa¬ 


rations.” 

Franconeri,  who  concurred  with 
the  electronic  future  of  newspaper 
photography,  said  the  Sun  for  the  past 
four  years  has  been  working  toward 
the  concept  of  “a  graphics  computer 
system  providing  electronic  freeways 
from  the  original  source  to  the  printed 
press  product  itself.  In  its  simplest 
explanation,  a  graphics  front-end  sys¬ 
tem  processes  graphics  the  way  we 
have  text  for  well  over  a  decade.” 

After  considerable  research,  Fran¬ 
coneri  said,  the  Sun  determined  that 
“this  concept  was  not  only  an  engi¬ 
neering  reality,  but  a  business  neces¬ 
sity.” 


Franconeri  said  the  proposed  sys¬ 
tem  would  incorporate  newspaper 
industry  experience  in  text  and 
graphics  handling  with  television’s 
image  capturing  technology,  all  using 
futuristic  hardware  and  software 
tools. 

A  proposed  system  architecture, 
Franconeri  said,  involves  three  func¬ 
tions:  capturing  original  input  from 
local  and  remote  sources,  electronic 
manipulation  of  geometry  and  qual¬ 
ity,  and  output.  Such  a  system,  he 
said  could  be  the  “final  link”  to  a  full- 
pagination  system. 

Electronics  would  be  able  to  handle 
the  full  spectrum  of  graphics,  from 
color  photographs  to  sophisticated 
graphics,  and  in  a  fraction  of  the  time 
necessary  with  today’s  silver-based 
film  photography. 

Such  systems  would  be  cheaper, 
faster  and  provide  more  consistent 
quality,  the  speakers  said.  On  the 
most  advanced  current  systems,  con¬ 
ventionally  shot  and  developed 
photos  are  digitized  and  then  separ¬ 
ated  or  incorporated  into  electronic 
output  systems. 


All  electronic  graphic  systems 
would  give  newspaper  creative  per¬ 
sonnel  the  tools  to  control  their  work 
from  beginning  to  end.  They  would 
also  reduce  costs  of  consumable 
items  by  eliminating  interim  produc¬ 
tion  steps. 

Exhibitors  at  the  ANPA  show 
demonstrated  at  least  six  systems  for 
capturing  video  or  hard-copy  images 
as  electronic  information.  Such  sys¬ 
tems  are  being  tested  at  several  news¬ 
papers  for  printing  photos  that  were 
made  from  recorded  television  news 
broadcasts. 

Several  of  the  small  television  com¬ 
panies,  including  Independent  News 


Network  and  ESPN,  have  agreed  to 
let  newspapers  use  such  pictures.  But 
so  far,  quality  has  been  less  than 
adequate  and  sometimes  standard 
film  is  used  as  an  interim  step. 

All  electronic  graphic  systems  offer 
a  number  of  potential  benefits,  the 
speakers  said. 

Franconeri  pointed  out  that  of  the 
1,050  photos  delivered  by  the  Asso¬ 
ciated  Press  to  the  Sun  in  a  week,  the 
newspapers  print  just  235,  or  23%.  He 
said  receiving  and  reviewing  the  wire 
photos,  most  of  which  will  not 
appear,  is  especially  labor  and  mate¬ 
rial  Intensive. 

“Once  retrieval  technology 
matures,  fetching  only  selected 
photos  from  a  master  data  base,  might 
prove  more  advantageous  than 
receiving  a  large  number  of  transmis¬ 
sions.  In  addition,  through  the  sys¬ 
tem’s  networking  capability,  storing 
photos  on  optical  disk  technology  will 
be  a  natural  library  for  archiving  pur¬ 
poses,”  Franconeri  said. 

Taking  pictures  from  television 
could  offer  newspapers  a  vast  supply 
(Continued  on  page  32) 


In  the  scenario,  photographers  record  pictures  on 
electronic  still  or  moving  cameras  and  then  transmit 
them  by  conventional  or  cellular  phones  immediately 
and  from  almost  anywhere  to  newspaper  computers. 
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Color  Sells. 

Sell  your  color 
capability 

in  Editor  &  Publisher’s 
September  27  issue. 
Closes  9/15. 


call  us  today! 


Electronic  photos 

(Continued  from  page  30) 


of  photos  not  available  otherwise, 
including  late-breaking  stories,  sports 
events  and  other  applications. 

So  far,  the  quality  of  images  taken 
from  video  has  been  less  than  that 
desired  by  most  newspapers.  But 
quality  is  improving  and  color  system 
vendors  say  computers  can  enhance 
video  images  by  sharpening  resolu¬ 
tion  and  correcting  colors. 

While  there  are  serious  legal  and 
technical  problems  for  newspapers 
taking  pictures  from  television,  Fran- 
coneri  said,  “Regarding  local  pic¬ 
tures,  this  technology’s  potential  per¬ 
haps  is  the  most  exciting  for 
improving  the  quality  of  photographs, 
expediting  production-time  require¬ 
ments  while  reducing  operating 
costs.” 

For  example,  Franconeri  cited 
opening  day  of  Baltimore’s  1986  base¬ 
ball  season,  when  five  photographers 
shot  60-70  rolls  of  film,  from  which 
only  eight  pictures  were  printed. 

“Just  imagine  how  much  more 
cost-effective  it  would  be  and,  more 
importantly,  the  improvement  poten¬ 
tial  video  digital  technology  would 
permit  in  capturing  the  original 
image.” 

Electronically,  images  could  be 
captured  on  regular  video  cameras  or 
on  charge-coupled-device  still 
cameras  now  under  development. 
Still  images  would  be  recorded  on  a 
tiny  disk  that  would  be  inserted  into  a 
small  transmitter  and  sent  via  phone 
lines  or  cellular  systems  to  newsroom 
computers. 

With  pictures  received  as  elec¬ 
tronic  information,  editors  using 
color  workstations  would  review, 
select,  enhance  and  prepare  graphics. 
The  graphics  workstation  would  con¬ 
vert  primary  colors  to  primary  ink 
colors,  then  electronically  crop,  size 
and  manipulate  the  image  in  a  number 
of  ways  to  correct  color  balance 
brightness  and  intensity  for  best 
printing  characteristics. 

The  graphic  information  could  be 
sent  to  remote  press  color  monitors  to 
be  used  for  cheaper  electronic  press 
proofing. 

Franconeri  said  that  a  full-page 
color  separation  at  the  Sun  costs 
$38.50  a  page,  but  the  cost  of  proofing 
with  color  keys  is  $21.50  each,  multi¬ 
plied  by  four  for  the  papers’  four 
presses,  for  a  total  of  $86. 

Electronic  proofing  would  provide 
“substantial”  cost  savings  as  a  by¬ 
product  of  a  total  electronic  graphic 
system,  but,  more  importantly,  it 


Reproduction  of  black-and-white  print,  showing  o  four-way  split  screen  that  was 
produced  on  a  Sony  Movigroph  printer. 


would  establish  a  reference  point  for 
consistency  and  quality  control, 
Franconeri  said. 

Other  potential  applications  are 
enormous,  Franconeri  said.  He 
reported  that  last  year  a  reproduction 
house  in  London,  Ad  Plates,  installed 
remote  color  monitors  for  several  of 
its  ad  agency  customers.  The  moni¬ 
tors  permit  agencies  to  check  copy 
quickly  and  to  call  in  changes  by 
phone  to  a  Hell  Chromacom  operator. 

Similarly,  graphics  created  on  per¬ 
sonal  computers  such  as  the  Apple 
Macintosh,  could  be  easily  transmit¬ 
ted  and  incorporated  into  the  sys¬ 
tems. 

Such  systems  would  allow  delivery 
via  satellite  of  color  picture  separa¬ 
tions,  advertising  and  syndicated  fea¬ 
ture  pages.  Rinehart  mentioned  the 
announcement  by  the  New  York 
Times  Syndication  Sales  service  of  a 
satellite  picture  delivery  service, 
which  plans  to  deliver  either  hard 
copies  or  electronic  versions  of  pic¬ 
tures  to  newspapers. 

Potential  pitfalls 

One  of  the  basic  requirements  of 
the  system  of  the  future  is  to  interface 
with  pagination  systems,  clearing  the 
way  for  direct  computer-to-plate 
imaging.  Software  protocols  neces¬ 
sary  for  quick  exchange  of  data  will 
require  significant  development 
resources,  Franconeri  said,  and  espe¬ 
cially  important  are  standardized  data 
formats. 

In  the  immediate  future,  Rinehart 
said,  most  video  pictures  will  be  taken 
on  standard  525-line  video  cameras. 
Storage  in  current  systems  is  on  stan¬ 
dard  video  tape.  But  magnetic  disks 


can  store  several  million  pictures  and 
optical  laser  disks  can  store  millions 
of  files  of  photos. 

One  of  the  more  promising  systems 
was  introduced  at  the  show  by  Sony 
Corp.  of  America,  with  which  the 
ANPA  has  been  working. 

Sony’s  Mavigraph  system  is 
designed  to  take  input  from  a  number 
of  sources,  to  transmit  images,  to 
store  them  on  laser  disks  and  to  print 
by  thermal  dye  transfer  pictures  or 
color  separations. 

The  system  includes  a  video 
recorder-player  with  a  freeze-frame 
feature,  a  write-once  optical  video 
recorder,  a  transmission  system  and 
modem,  and  both  monochromatic 
and  color-separation  printers. 

Black-and-white  prints  take  one 
minute,  color  prints  three  minutes 
and  color  separations  four  minutes, 
according  to  Sony.  Top  resolution  of 
the  5Vs  X  SYs-inch  prints  is  784  x  466 
pixels,  or  500  horizontal  television 
lines. 

Some  pieces  in  the  Sony  system 
were  shown  as  prototypes  and  have 
not  been  introduced  as  products.  The 
Mavigraph  Plus  color  separation 
printer  is  to  be  available  in  1987  and 
the  Mavica  still  camera  has  not  been 
released. 

“Our  goal  is  to  replace  silver-based 
imaging,  or  at  least  offer  an  alterna¬ 
tive,”  said  Geren  Mortensen  of  Sony. 

Mortensen  said  newspapers  have 
been  asking  whether  Sony’s  equip¬ 
ment  can  link  directly  to  their  color 
scanners,  bypassing  the  hard-copy 
stage. 

He  said  Sony  is  working  to  intro¬ 
duce  a  portable  transmitter  with  the 
Mavica  in  1987. 
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TECHNICAL  BRIEFS 


AP  expands 
its  electronic 
darkroom  use 

The  Associated  Press  is  expanding 
its  use  of  electronic  darkrooms  for  its 
bureaus  in  Chicago,  Los  Angeles  and 
Washington,  D.C. 

The  technology  for  electronically 
cropping  and  enhancing  photos  has 
been  in  use  in  New  York  since  1977. 
Another  was  installed  in  London  last 
year.  The  new  ones  are  scheduled  to 
go  into  the  other  bureaus  this  year, 
AP  said  in  an  announcement.  And 
London’s  electronic  darkroom  is  to 
be  expanded  to  handle  all  pictures 
from  Europe  and  the  Middle  East. 

AP  also  announced  enhancements 
to  its  graphics  staff  and  equipment.  A 
Varityper  6810  with  digital  preview 
monitor  and  advanced  software  has 
been  added  to  the  New  York-based 
graphics  department. 

“We  can  now  create  charts  and 
graphs  that  combine  type  with  line  art 
faster  and  with  better  quality  than 
before,”  according  to  Don  DeMaio, 
the  new  graphics  director. 

The  graphics  department  transmits 
about  10  news  graphics  per  week.  It  is 
planning  to  move  to  larger  quarters  in 
AP’s  Rockefeller  Center  headquar¬ 
ters. 

Axel  Springer 
buys  Crosfield 
prepress  system 

Crosfield  Electronics  Ltd.  of  Great 
Britain  has  announced  the  sale  of  a 
newspaper  prepress  system  to  Axel 
Springer  Verlag,  one  of  West  Ger¬ 
many’s  largest  publishers. 

The  system  includes  Magnascan 
645  input  and  output  scanners,  a 
Scan  view  preview  terminal.  Studio 
880  color  page-makeup  system  with 
tape  archive  and  Studioplan  805  off¬ 
line  layout  station. 

The  system  is  destined  for  Ham¬ 
burg  for  makeup  of  the  company’s 
newspapers. 

Integrated  protocols 

Xerox  Corp.  and  the  University  of 
California  at  Berkeley  have 
announced  the  integrations  of  proto¬ 
cols  from  the  Xerox  Network  Sys¬ 
tems  architecture  into  the  latest  ver¬ 
sion  of  Berkeley  Software  Distribu¬ 
tion  UNIX  operation  system. 

The  new  UNIX,  4.3  BSD,  will 


enable  UNIX  users  to  more  easily 
link  systems  to  Xerox  electronic 
printers  and  other  office  equipment. 

Dinin  joins 
Linotype  Group 

Linotype  Group,  the  unit  of  Allied- 
Signal  Inc. ,  has  named  David  Dinin  as 
president  of  Linotype  Co.,  whose 
U.S.  headquarters  are  in  Hauppauge, 
N.Y. 

Dinin  Joins  Linotype  from  Auto¬ 
matic  Data  Processing  Inc.,  where  he 
was  vice  president  and  general  man¬ 
ager. 

San  Jose  dailies 
get  Sll  system 

System  Integrators  Inc.  says  it  has 
signed  a  $3.53  million  contract  with 
the  San  Jose  (Calif.)  Mercury-News 
for  an  editorial  pagination  system. 

The  editorial  system  is  in  addition 
to  an  ad  makeup  system  of  similar 
value. 

San  Jose  is  the  site  of  SII’s  first 
Sierra  pagination  system.  Installation 
is  scheduled  into  1988. 

Newman  promoted 
at  Scitex 

Bryan  E.  Newman  has  been  pro¬ 
moted  to  chairman  and  chief  execu¬ 
tive  officer  of  Scitex  America  Corp. 


Efraim  Arazi,  chairman  of  the 
Scitex  parent  company,  Scitex  Corp. 
Ltd.,  cited  the  company’s  sales 
growth  from  $31  million  to  $70  million 
in  two  years  under  Newman  as  presi¬ 
dent  and  chief  executive. 

Arazi  also  announced  the  appoint¬ 
ment  of  George  Carlisle  as  president 
t  of  the  American  arm  of  Scitex.  Car¬ 
lisle,  forme'^ly  of  Compugraphic 
Corp.,  was  niost  recently  vice  presi¬ 
dent  and  general  manager  of  Scitex ’s 
electric  color  prepress  division. 

RIT  seeks  dean 

Rochester  Institute  of  Technology 
has  announced  a  nationwide  search 
for  a  new  dean  for  the  College  of 
'  Graphic  Arts  and  Photography,  one 
of  RIT’s  nine  colleges. 

The  job  includes  heading  the 
School  of  Printing,  School  of  Photo¬ 
graphic  Arts  and  Sciences,  the  Center 
for  Imaging  Science,  and  the  Techni¬ 
cal  and  the  Education  Center  of  the 
Graphic  Arts. 

London  papers 
contract  with 
Muller-Martini 

The  Mirror  Newspaper  Group  of 
London  has  contracted  for  a  Muller- 
Martini  mailroom  system  for  its 
national  newspapers. 

Muller-Martini  said  the  system 
includes  conveyor  systems  and  20 
PrintStack  CN-70  counter-stackers, 
rated  at  70,(XX)  newspapers  an  hour. 
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to  do  in-depth  analytical  pieces  — and 
this  only  marginally,”  said  Silver- 
man. 

Jim  Smith,  managing  editor  at  the 
Charlestown  (W.Va.)  Daily  Mail, 
said  he  dispatched  reporter  John 
Kamilman  to  Bhopal,  India,  a  week 
after  the  gas  leak  at  a  Union  Carbide 
plant  there  “because  the  only  other 
plant  in  the  world  that  manufactures 
methyl  icosyante  is  in  Institute,”  just 
outside  Charlestown,  W.  Va. 

Just  outside  Boston,  at  the  Patriot 
Ledger  of  Quincy,  editor  Bill  Ketter 
noted  that  he  sent  a  reporter  and  a 
photographer  to  Haiti  —  to  chronicle 
missionary  work  of  a  local  church 
group.  As  a  result,  he  said,  “we  sensi¬ 
tized  our  readers  to  Haiti  and  have 
continued  to  follow  developments 
since  through  the  wire  services,”  he 
said. 

The  Ledger  has  also  sent  teams  of 
reporters  to  the  Soviet  Union  and  to 
Ecuador.  The  justification  for  the 
Ecuador  story  was  a  group  of  local 
plastic  surgeons  performing  surgery 
on  children  deformed  as  a  result  of 
inbreeding.  For  a  Soviet  story,  the 
Ledger  ended  up  running  a  special 
supplement  on  a  group  of  local  school 
children  in  an  exchange  program 
slugged  “Journey  for  Peace.” 

Chernobyl  was  the  latest  and  most 
stunning  example  of  “global-local¬ 
ism.”  As  radiation,  spewing  out  of  the 
Soviet  plant,  began  making  its  way  to 
the  West  Coast  of  the  U.S.,  global- 
localism  took  on  more  than  a  figura¬ 
tive  connection. 


Two  factors  are 
credited  with  the 
renewed  interest  in 
foreign  news:  the  dawn 
of  sateiiite  transmissions 
and  the  waning  of  the 
Vietnam  syndrome. 


Though  it  received  less  overall 
coverage,  Chernobyl  has  eclipsed 
even  Bhopal  in  the  number  of  obvious 
domestic  tie-ins.  Observed  Peter 
Brown,  White  House  correspondent 
for  Scripps  Howard:  “environmental 
writers  have  gotten  reactions  from 
activist  groups  in  the  U.S.,  business 
writers  have  been  looking  at  the 
effects  on  commodity  prices,  and  reg¬ 
ulatory  reporters  at  what  it  all  meant 
for  the  domestic  nuclear  industry.” 


Two  factors  are  credited  with  the 
renewed  interest  in  foreign  news:  the 
dawn  of  satellite  transmissions  and 
the  waning  of  the  Vietnam  syndrome. 

“After  the  Vietnam  era,”  said 
Houk,  “I  think  there  was  a  national 
revulsion  to  foreign  news.”  What 
we’re  seeing  now,  he  said,  “is  prob¬ 
ably  a  reaction  to  a  long  period  of 
isolationism.” 

Houk  says  major  turning  points 
were  the  1978  fall  of  the  Shah  of  Iran 
and  the  subsequent  taking  of  U.S. 
hostages.  National  media’s  failure  to 
anticipate  the  fall  of  the  Shah  may 
have  explained  their  determination 
not  to  miss  the  fall  of  another  impor¬ 
tant  U.S.  ally,  he  said. 


What  we’re  seeing  now, 
he  said,  “is  probabiy  a 
reaction  to  a  iong  period 
of  isoiationism.” 


Indeed,  beginning  with  George 
Will’s  put-up-or-shut-up  question  on 
elections  to  Marcos  on  ABC’s  “This 
Week,”  the  demise  of  Marcos  was  a 
media  revolution  if  ever  there  was 
one. 

Sustained  attention  to  the  Phillipine 
story  was  a  departure  from  the  short 
attention  span  that  has  characterized 
most  coverage  of  foreign  stories.  The 
press,  focusing  on  the  corruption  of 
Ferdinand  and  Imelda  Marcos, 
played  a  vital  role  in  Cory  Aquino’s 
obtaining  U.S.  support  in  the  political 
struggle  that  followed.  This  turn¬ 
around  in  Administration  policy  was 
startling  testament  to  the  strength  and 
reach  of  the  U.S.  media. 

Houk’s  assessment  that  the  trend 
to  foreign  news  parallels  the  rise  and 
fall  of  the  Vietnam  syndrome  seems 
to  fit  a  study  by  associate  professor 
Ralph  E.  Kliesch  of  the  Ohio  Univer¬ 
sity  School  of  Journalism.  The  study 
showed  a  23%  decline  in  the  number 
of  newspaper,  television  and  maga¬ 
zine  staff  and  stringers  working  over¬ 
seas  between  1969-75,  roughly  the 
same  years  of  growing  disenchant¬ 
ment  in  this  country  with  involvement 
in  Southeast  Asia.  (Kliesch  has  no 
recent  figures,  but  said  he  is  collecting 
data  to  see  what  has  happened  since.) 

The  combined  effects  of  the  oil 
shocks  of  the  1970s  and  the  hostage 
crisis  is  what  finally  shook  the  coun¬ 
try  from  its  fixation  with  domestic 
problems,  said  Kennedy.  “It  (the 
hostage  crisis)  was  the  most  impor¬ 
tant  story  to  our  readers  because  they 
could  feel  that  emotion,”  said  Ken¬ 
nedy. 

As  for  oil  shocks,  Kennedy  said 
snarled  gas  lines  brought  home  visibly 


and  painfully  the  immediacy  of  world 
economics.  In  both  cases  Americans 
were  “victims  without  a  war,”  he 
said,  but  together  these  events  had 
“all  the  practical  and  emotional  impli¬ 
cations”  of  a  foreign  war. 

“There  were  no  battlefields  abroad 
in  the  post-Vietnam  era,  just  battle¬ 
fields  at  home,”  explained  Kennedy, 
adding  that  “it  may  take  another 
recession”  to  return  attention  to 
domestic  news.  “Everyone  has  their 
own  theory  in  the  debate,  but  it’s 
worth  only  the  price  of  admission,” 
he  said. 

Readership  surveys  consistently 
show  an  increasing  interest  in  foreign 
news.  With  the  cost  of  maintaining  a 
one-person  overseas  news  bureau 
around  $100,(X)0  per  year  by  Houk’s 
estimate,  editors  have  a  strong 
motivation  in  stressing  overseas 
coverage. 

Though  foreign  news  is  no  longer 
the  exclusive  franchise  of  the  national 
media,  they  still  have  a  near  monop¬ 
oly  on  what  news  is  to  be  stressed. 

For  example,  they  can  go  in  the 
direction  of  Europe  or  in  the  direction 
of  local  communities.  Local  media, 
on  the  other  hand,  have  no  spring¬ 
board  for  news,  besides  the  national 
press,  if  and  when,  it  decides  to 
nationalize  local  stories. 


Chernobyl  was  the 
latest  and  most 
stunning  example  of 
“global-localism.” 


The  old  rule  of  thumb  was  that  rural 
newspapers  gave  readers  a  heavier 
dose  of  foreign  news,  while  suburban 
papers,  facing  competition  from 
nearby  big-city  dailies,  were  content 
to  focus  on  local  fare.  With  localiza¬ 
tion  of  international  news  —  or  the 
internationalization  of  local  media  — 
that  no  longer  holds  true.  Readers 
across  the  news  spectrum  are 
demanding  and  getting  a  larger  slice  of 
foreign  news. 

Tribune  Co.  in 
new  debt  offering 

The  Tribune  Co.  announced  the 
offering  of  $100  million  in  8%  notes 
due  July  1,  1996. 

The  notes,  priced  at  99.155%  of  par 
to  yield  8.125%,  are  not  callable  for 
seven  years. 

The  company  will  use  the  proceeds 
to  repay  commercial  paper  and  for 
general  corporate  purposes. 

Tribune  Co.  notes  are  rated  A1  by 
Moody’s  Investor  Services  and  A- 
plus  by  Standard  &  Poor’s. 
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Gannett  Co.  sells  Knoxville  Journal 


Gannett  Co.  has  arranged  to  sell  the 
Knoxville  (Tenn.)  Journal,  which  had 
to  switch  to  the  afternoon  field  July  1 
after  more  than  a  century  as  a  morning 
newspaper. 

The  buyer  is  a  newly  formed  com¬ 
pany,  McKinney/McMahan  News¬ 
papers  Inc.  Principals  in  the  firm  are 
Ronald  D.  McMahan,  who  has  been 
chief  executive  of  the  Journal,  and 
William  C.  McKinney,  who  has  been 
publisher  of  a  Gannett  paper  in  Lans- 
dale.  Pa.,  the  Reporter. 

Gannett  Co.,  in  announcing  the 
agreement,  said  the  sale  was  expected 
to  be  closed  this  month.  It  did  not  give 
a  sale  price,  but  a  story  in  the  Journal 
quoted  sources  as  saying  the  price 
was  between  $22  million  and  $30  mil¬ 
lion. 

The  Journal  recently  entered  a 
new,  20-year  joint  operating  agree¬ 
ment  with  Scripps  Howard’s  Knox¬ 
ville  News-Sentinel,  under  which  the 
News  Sentinel  gets  75  %  of  the  profits 
from  the  combined  operation.  An 
older  JOA  between  the  two  papers 
expired  at  the  end  of  last  year,  and  the 
News-Sentinel,  as  part  of  the  price  for 
signing  another  JOA,  insisted  on 
switching  from  afternoon  to  morning 

Shuttle  disaster 

(Continued  from  page  11) 

to  the  journalistic  malaise  that  comes 
with  repetition. 

“Perhaps  we  reporters  are  prone  to 
miss  the  obvious,”  he  explained. 

However,  Mann  went  on,  if  some¬ 
one,  before  Challenger  exploded,  had 
reported  that  disaster  was  inevitable, 
that  NASA  quality  control  was 
weakening,  that  a  shrinking  budget 
had  forced  technical  shortcuts  and 
that  the  agency  had  grown  high¬ 
handed  and  arrogant,  “he  would  have 
been  denounced,  or  at  best  ignored. 
He  would  have  been  scorned  as  a 
cynic  and  alarmist  and  as  one  more 
carping  journalist  tearing  things 
down.” 

“We  know  now  that  NASA  is  like 
any  other  government  agency,”  said 
Los  Angeles  Times’  Washington  cor¬ 
respondent  Gaylord  Shaw. 

“We  now  know  plenty  about  what 
happened.  We  didn’t  do  a  very  good 
pre-Challenger  job.  We  missed  the 
story.  But  the  media  has  done  quite  a 
good  post-Challenger  job.” 

Hall  said  that  as  far  as  NASA  is 
concerned,  “the  good  old  boy  net¬ 
work  is  gone  —  and  the  public  should 
be  the  winner.” 


publication,  forcing  the  Journal  into 
the  afternoon  field. 

Sale  of  the  Journal  will  not  alter  the 
JOA. 

Under  the  new  ownership,  McMa¬ 
hon  and  McKinney  will  be  co¬ 
publishers,  but  editorial  direction  will 


be  under  McMahon,  who  was  press 
secretary  to  former  Sen.  Howard 
Baker. 

McMahon  joined  the  Journal  in 
1981  after  Gannett  bought  the  paper 
from  the  Roy  Lotspeich  Publishing 
Co. 


Knight-Ridder  okays  anti-takeover  steps 


The  board  of  directors  of  Knight- 
Ridder  Inc.  approved  steps  to  “pro¬ 
tect  shareholders”  in  the  event  of  a 
hostile  takeover  attempt. 

Under  the  plan,  each  shareholder 
of  record  on  July  10  will  receive  a 
dividend  distribution  of  one  right  for 
each  share  of  common  stock  held. 
Each  right  entitles  shareholders  to 
purchase  from  Knight-Ridder  one 
common  stock  share  at  an  exercise 
price  of  $200. 

The  rights  become  exercisable  if 
any  individual  or  group  acquires  20% 
or  more  Knight-Ridder’ s  common 
stock  or  begins  a  tender  or  exchange 
offer  which  would  result  in  the 
acquisition  of  at  least  30%  of  the  com¬ 


mon  stock. 

The  stock  purchased  with  the  rights 
will  have  a  value  of  $400  a  share,  or 
twice  the  exercise  price. 

If  Knight-Ridder  is  taken  over  or 
merged  with  another  company,  then 
each  right  will  entitle  the  holder  to 
purchase  one  share  of  the  acquiring 
company  with  a  value  of  twice  the 
exercise  price. 

Knight-Ridder  may  redeem  the 
rights  at  50  each  at  any  time  on  or 
prior  to  the  10th  day  following  a 
public  announcement  that  a  person  or 
group  has  acquired  20%  or  more  of  its 
common  stock. 

The  rights  issued  under  the  new 
plan  will  expire  on  July  10,  19%. 


OFF  THE  LEASH 

by  W.  B.  Park 


"Your  resume  seems  in  order,  Mr.  Lupo,  but 
would  you  explain  exactly  why  you  want  to 
work  here?  Mr.  Lupo...?” 


A  daily 
comic  panel 
available 
six  times 
a  week  from 
United 
Feature 
Syndicate. 

For  more 
information 
call  Brad 
Bushell  at 
1-800-221-4816 
(in  New  York, 
212-692-3700). 

UNITED  FEATURE 
i!i  SYNDICATE 

200  PARK  AVENUE 

NEW  YORK.  NEW  YORK  10166 
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Fifteen  years  of  rejections  untii  ‘Luann’ 

Cartoonist  Greg  Evans  had  a  half-dozen  comic  ideas  turned  down 
before  finding  success  with  a  strip  starring  an  adolescent  girl 


By  David  Astor 

Over  a  period  of  15  years,  Greg 
Evans  submitted  a  half-dozen  comic 
strips  to  syndicates.  One  had  a  circus 
theme,  another  featured  city  cops  and 
robbers,  and  still  another  starred  a 
little  dog.  But  these  and  other  comic 
efforts  —  as  well  as  hundreds  of 
magazine  panel  gags  —  were  all 
turned  down. 

By  1984,  Evans  was  prepared  to 
give  up  his  dream  of  a  cartooning 
career  —  at  least  for  awhile.  Coming 
up  with  comic  ideas  while  trying  to 
make  a  living  was  time-consuming, 
postage  was  expensive,  and  constant 
rejection  was  extremely  frustrating. 

“I  was  getting  real  discour¬ 
aged  .  .  .  and  beginning  to  doubt 
my  ability,”  he  recalled.  So  Evans 
promised  his  wife  Betty  that  he  would 
make  only  one  more  attempt  at  syndi¬ 
cation  —  with  a  strip  called  “Luann.” 

The  comic  was  submitted  to  three 
syndicates  in  early  1984,  and  sud¬ 
denly  Evans  hit  the  jackpot.  All  three 
feature  distributors  expressed  at  least 
some  degree  of  interest,  with  News 
America  Syndicate  winning  out. 
Today  —  16  months  after  it  formally 
introduced  “Luann”  —  NAS  syndi¬ 
cates  the  strip  to  over  150  U.S.  and 
foreign  newspapers,  including  the 
Boston  Herald,  Chicago  Sun-Times, 
Cincinnati  Enquirer,  Dallas  Morning 
News,  Denver  Post,  Detroit  Free 
Press,  Los  Angeles  Times,  New  York 
Post,  St.  Louis  Globe-Democrat,  San 
Francisco  Chronicle,  and  Washing¬ 
ton  Post. 

“(Finally)  being  syndicated  is  ter¬ 
rific,”  declared  Evans.  “It’s  all  I  ever 
wanted.” 

Ironically,  Evans  —  a  38-year-old 
male  —  ultimately  found  success  with 
a  comic  starring  a  13-year-otd  girl. 
How  did  he  end  up  creating  a  charac¬ 
ter  of  this  age  and  sex?  And  how  does 
he  come  up  with  gags? 

Evans  said  he  originally  tried  to 
develop  a  comic  featuring  a  younger 
girl  after  watching  his  now-seven- 
year-old  daughter  Karen  (the  car¬ 
toonist  also  has  a  10-year-old  son 
named  Gary).  But  Evans  found  that 
he  was  more  comfortable  with  doing  a 
strip  about  a  teen  character. 


I  cANt  KLIEVK  IT!  mm  wll  iFH66A/s;Hr 

15  SITTING  RIGHT  eeUlND  ME '.  lU  FAINT U  / 


Luann  finds  herself  getting  closer  to  her  desk  than  Aaron  Hill. 


Candles  and  The  Breakfast  Club  and 
reading  various  teen  publications. 

“It’s  been  25  years  since  I  was  a 
teen,”  Evans  stated.  “I  have  to  keep 
abreast  of  what  they’re  like.” 

Making  things  easier  for  him,  said 
the  cartoonist,  is  the  fact  that  many 
adolescents  in  1986  share  the  “con¬ 
servative”  and  “family-oriented” 
values  of  Evans’  teen  generation  of 
the  1950s  and  early  1960s. 

The  cartoonist  doesn’t  just  read 
teen  publications  —  he  contributes  to 
some  of  them.  “Luann”  runs  in  Teen 
and  Junior  Scholastic  magazines. 
And  Evans  mail-markets  “Luann  at 
School”  (a  special  version  of  his 
comic)  and  “Fogarty”  (which  stars  a 
teacher  character  who  also  appears  in 
“Luann”)  to  over  700  student  news¬ 
papers  throughout  the  country.  These 
papers  can  annually  order  anywhere 
from  eight  to  24  episodes  of  each  of 
the  two  strips. 

Evans’  work  appears  in  school 
papers  now,  but  this  was  not  the  case 
when  he  was  a  student.  Back  then, 
said  Evans,  he  was  a  “closet  car¬ 
toonist”  who  drew  a  lot  —  but  never 
for  a  publication. 

The  Los  Angeles  native  went  on  to 
major  in  art  and  minor  in  English  at 
California  State  University  in  North- 
ridge  and  then  taught  junior/senior 
high  school  art.  After  working  in  Aus¬ 
tralia  and  traveling  for  awhile,  Evans 
moved  to  Colorado  in  1976  to  become 
a  television  station’s  graphic  artist 
and  promotion  manager.  In  1980, 
Evans  returned  to  the  West  Coast, 
where  he  purchased  a  robot  and  hired 
out  to  entertain  at  trade  shows  and 
other  places. 

Evans,  who  still  makes  appear¬ 
ances  with  his  robot,  has  branched 


Greg  Evans 

As  for  gags,  the  cartoonist  draws  on 
memories  of  his  four  years  as  a 
teacher  (something  Betty  Evans  still 
does  for  a  living)  and  on  his  own 
experiences  as  a  teen.  “I  was  a  lot  like 
Luann  when  I  was  in  school  —  real 
average  and  insecure,”  stated  the 
California  resident.  “The  problems  of 
adolescence  don’t  discriminate  — 
they  attack  boys  as  well  as  girls.” 

But,  if  Luann  is  partially  based  on 
himself,  why  didn’t  Evans  create  a  13- 
year-old  boy?  “There  were  already  so 
many  males  in  the  comics  pages,”  he 
replied. 

Evans’  strip  does  feature  male  sup¬ 
porting  characters.  There  is  Luann’s 
“slobby”  brother  Brad  as  well  as 
Aaron  Hill,  who  Luann  has  a  crush  on 
but  is  too  scared  to  talk  to.  Female 
supporting  characters  include 
Luann’s  best  friend  Bernice  and 
Delta,  “one  of  the  coolest  kids  at 
school.” 

The  cartoonist  said  that  he  tries  to 
stay  current  with  today’s  teen  scene 
by  going  to  movies  such  as  Sixteen 
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out  to  other  media  in  1986.  Berkley/ 
Pacer  published  his  first  comic  collec- 


Syndicate.  A  book  of  Sunday 
“Luann”  strips  is  scheduled  for 


schools  throughout  the  country. 
Whether  she’s  in  comics,  books,  or 


tion.  Meet  Luann,  which  opens  with  release  next  month.  And  Pioneer  plays,  Luann  is  not  going  to  age  if 


an  introduction  by  “Peanuts”  creator  Drama  Service  is  distributing  a  musi- 
Charles  M.  Schulz  of  United  Feature  cal  play  version  of  “Luann”  to 


Evans  can  help  it.  He  observed: 
“She’ll  still  be  13  when  I’m  85!” 


LATS  now  distributing  Les  Payne’s  weekly  column 


The  weekly  column  by  Newsday 
assistant  managing  editor  Les  Payne 
is  now  being  distributed  by  the  Los 
Angeles  Times  Syndicate. 

Initial  clients  include  the  Boston 
Globe,  Cleveland  Plain  Dealer, 
Detroit  Free  Press,  Hartford  Cour- 
ant,  San  Francisco  Chronicle,  and 
Seattle  Times. 

Payne  —  who  has  won  the  Pulitzer 
Prize  and  a  number  of  other  major 
awards  —  covers  subjects  such  as 
apartheid  South  Africa,  Reagan 
administration  policies,  George  Wal¬ 
lace,  the  Rev.  Dr.  Martin  Luther  King 
Jr.,  and  The  Color  Purple. 

In  the  Wallace  column,  Payne 
wrote:  “This  raving  demagogue  — 
this  blunt,  mean  stick  stirring  up  mud 
in  the  pond  —  has  been  the  most 
divisive,  backward  force  in  American 
politics  in  this  half  of  the  20th  Cen¬ 
tury.” 


Les  Payne 

In  the  King  column,  Payne 
observed:  “In  honoring  King,  this 
country  honors  the  best  of  itself.  He 
is,  for  instance,  not  simply  the  first 
black  American  to  be  honored  offi¬ 
cially  with  a  holiday,  he  is  the  first 


American  to  be  so  honored  who  did 
not  own  slaves  or  was  not  himself  a 
racist.” 

The  columnist  joined  Newsday  in 
1%9  as  a  beat  reporter,  and  was  part 
of  a  team  that  won  a  1 974  Pulitzer  for  a 
33-part  series  called  “The  Heroin 
Trail.”  Payne  co-authored  a  1975 
book  based  on  that  series,  and  has 
also  written  The  Life  and  Death  of  the 
SLA,  an  investigative  account  of  the 
Symbionese  Liberation  Army. 

Payne — who  has  reported  from  the 
U.S.,  Europe,  Africa,  the  Caribbean, 
and  numerous  other  parts  of  the  world 
—  also  lectures  frequently  and 
appears  on  various  radio  and  televi¬ 
sion  programs. 

Bom  in  Alabama  in  1941,  Payne 
was  raised  in  Connecticut  and  now 
lives  in  Huntington,  New  York.  He  is 
a  University  of  Connecticut  graduate 
and  Army  veteran. 


Column  for  ex-editor  of  L.A.  daily 


A  column  by  former  Los  Angeles 
Herald  Examiner  editor  Mary  Anne 
Dolan  was  introduced  July  9  by  Uni¬ 
versal  Press  Syndicate. 

“I  want  my  column  to  offer  readers 
exactly  what  I  wanted  on  the  editorial 
pages  of  the  .  .  .  Herald  Examiner  — 
commentary  that  is  strong,  candid 
and  sometimes  loudmouthed  but 
always  provocative,”  said  Dolan. 

Dolan’s  column  discusses  topics 
such  as  the  price  of  oil,  the  huge 
amount  of  time  business  executives 
spend  in  meetings,  birth  control,  high 
civil  litigation  awards,  Geraldine  Fer¬ 
raro,  and  contra  aid  and  the  budget 
deficit. 

In  the  last  piece,  Dolan  wrote: 
“Why  are  we  raving  on  about  what 
Daniel  Ortega  can  do  to  us  when  our 
federal  budget  deficit  threatens  to 
change  the  quality  of  living  our  chil¬ 


dren  have  come  to  know  and  want  for 
their  children?  It  is  the  deficit  that  is 
the  threat  to  our  national  security.” 

Initial  subscribers  to  Dolan’s  fea¬ 
ture  include  the  Denver  Rocky  Moun¬ 
tain  News,  Orange  County  Register, 
and  Seattle  Post-Intelligencer. 

Dolan,  formerly  assistant  managing 
editor  of  the  Washington  Star, 
became  editor  of  the  Herald  Exam¬ 
iner  at  the  age  of  34.  She  was 
described  at  the  time  as  being  the  first 
woman  editor  of  a  major  metropolitan 
American  daily.  The  newspaper  won 
about  150  awards  during  Dolan’s 
four-year  tenure,  which  ended  in 
August  1985. 

In  addition  to  writing  her  column, 
Dolan  lectures  and  appears  regularly 
on  ABC-TV’s  This  Week  With  David 
Brinkley. 


Creators  move  to  new  syndicates 


Cartoonist  Doug  Marlette  and 
money  columnist  Susan  Bondy  have 
both  made  syndicate  switches. 
Marlette  has  moved  distribution  of 


his  editorial  cartoons  from  King  Fea¬ 
tures  Syndicate  to  Tribune  Media  Ser¬ 
vices,  which  already  handles  his 
(Continued  on  page  38) 
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Fashion  magazine  editor  Pam  Satran 
advises  the  mamas  and  papas  of  the 
80s  with  her  weekly  "One-Minute 
Parent."  Sharing  parenting  skills.  Tell¬ 
ing  them  how  to  give  their  babies  the 
good  things  in  life.  And  turning  the 
baby  boom  into  a  readership  boom. 

Call  toll-free  800-445-4555  for  a 
free  sample  from  our  mini  packages. 
Alaska,  California,  Hawaii  and  Can¬ 
ada,  call  collect  (619)  293-1818.  Get 
the  package  that  ties  up  readership 
and  revenues. 
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SYNDICATES  — 


(Continued  from  page  37) 
“Kudzu”  comic  strip. 

“‘Kudzu’  is  doing  real  well,”  said 
Marlette.  “I  thought  (TMS)  could  do 
a  good  job  with  my  editorial  cartoons, 
too.” 

Marlette  did  note  that  he  had  some 
concern  about  whether  he  would  get 
enough  “attention”  from  a  syndicate 
which  already  has  so  many  well- 
known  editorial  cartoonists  (TMS  dis¬ 
tributes  Steve  Benson,  Bill  Day,  Dick 
Locher,  Jeff  MacNelly,  Jack  Ohman, 
and  Don  Wright,  among  others).  But 
Marlette  said  he  has  language  in  his 
new  contract  to  take  care  of  this. 

As  for  the  size  of  his  TMS  contract, 
Marlette  stated:  “They  made  me  a 
great  offer  ....  They  outbid  every¬ 
body.” 

Marlette,  who  is  based  at  the  Char¬ 
lotte  Observer,  has  won  a  number  of 
cartooning  awards.  In  1984,  he  was 
selected  by  Esquire  magazine  for 
inclusion  in  its  list  of  outstanding  men 
and  women  under  the  age  of  40. 

The  former  Nieman  Fellow,  who 
has  had  his  editorial  cartoons  col¬ 
lected  in  four  books,  majored  in  phi¬ 
losophy  and  minored  in  art  at  Florida 
State  University. 


Doug  Marlette 


As  for  Bondy,  she  has  moved  her 
“Bondy  on  Money”  column  from 
McNaught  Syndicate  to  News  America 
Syndicate.  It  was  the  second  major 
loss  this  year  for  McNaught,  which 
saw  economic  columnist  Louis 


Rukeyser  switch  to  TMS  back  in 
January. 

Bondy  began  her  Wall  Street  career 
in  1970  at  Manufacturers  Hanover 
Trust.  In  1973,  she  joined  A.G. 
Becker  as  a  consultant  to  major  insti¬ 
tutions.  By  1978,  her  client  base  con¬ 
sisted  of  37  corporations  with  com¬ 
bined  assets  of  over  $43  billion.  In 
1980,  Bondy  founded  Money  Mat¬ 
ters,  a  concern  providing  financial 
information  services.  She  conducts 
seminars  and  lectures  on  both  per¬ 
sonal  financial  planning  and  invest¬ 
ments  for  companies  such  as  General 
Motors,  IBM,  and  Chemical  Bank. 

The  columnist  —  who  was  featured 
on  the  cover  of  Money  magazine  in 
1982  —  has  appeared  on  more  than  30 
television  programs  and  contributes 
to  National  Public  Radio.  She  is  the 
author  of  How  to  Make  Money  Using 
Other  People’s  Money. 

Bondy  is  a  graduate  of  Hobart  & 
William  Smith  in  Geneva,  New  York, 
where  she  majored  in  mathematics 
and  minored  in  physics  and  econom¬ 
ics.  The  columnist  also  attended  the 
Einstein  Institute  of  Higher  Mathe¬ 
matics  and  New  York  University 
Graduate  Business  School. 


‘Luther’  comic  ends 

“Luther,”  one  of  the  handful  of 
syndicated  comics  by  a  black  car¬ 
toonist,  ended  last  month  after  17 
years  —  the  last  15  with  the  Los 
Angeles  Times  Syndicate. 

The  kid-populated  strip,  which 
appeared  in  papers  such  as  Newsday, 
was  by  Brumsic  Brandon  Jr.  (see 
E&P,  February  4,  1984). 

Also  ending  last  month  was  the 
two-year-old  “Bears  in  Love”  by 
Eric  Meese  of  Universal  Press  Syndi¬ 
cate. 

An  award  for  Brown 

Rusty  Brown  of  Newspaper  Enter¬ 
prise  Association  was  named  “Best 
Columnist”  by  the  National  Federa¬ 
tion  of  Press  Women  last  month. 

Brown  became  eligible  for  the 
honor  by  winning  first  place  for  per¬ 
sonal  columns  from  New  Mexico 
Press  Women  in  May.  NMPW  also 
gave  Brown  the  Zia  Award  for  her 
Women  as  We  See  Ourselves  book. 

Book  by  Dershowitz 

United  Feature  Syndicate  columnist 
Alan  Dershowitz,  a  Harvard  law  pro¬ 
fessor  and  civil  liberties  lawyer,  has 
written  an  account  of  his  role  in  the 
Claus  von  Bulow  case. 


'Mother  Goose  &  Grimm'  cartoonist 
Mike  Peters  of  Tribune  Medio  Services 
and  Grimm  the  dog  appeared  at  the 
recent  National  Stationery  Show  in 
New  York  City  to  help  introduce  a 
greeting  card  and  calendar  line.  The 
two  also  served  as  grand  marshals  for 
the  Fourth  of  July  parade  in  Beaver¬ 
creek,  Ohio.  In  related  matters,  the 
first  'Mother  Goose'  book  (from  Dell 
Publishing)  is  now  in  its  third  printing 
and  an  animated  special  is  in  the 
works. 

Reversal  of  Fortune  (Random 
House)  chronicles  how  Dershowitz 
guided  the  appeal  of  von  Bulow’s 
1982  conviction  on  charges  of 
attempting  to  murder  his  wife. 


Person/penguin  pair 

The  following  letter  appeared  in  a 
recent  edition  of  New  York  Newsday: 

“Every  day  I  read  the  comics  I  see 
Cathy  searching  desperately  for  a 
husband.  Right  beneath  her.  Opus  is 
searching  for  a  wife.  Won’t  someone 
on  your  newspaper  introduce  them?” 

The  characters  the  reader  was 
referring  to  appear  in  “Cathy”  by 
Cathy  Guisewite  of  Universal  Press 
Syndicate  and  “Bloom  County”  by 
Berke  Breathed  of  the  Washington 
Post  Writers  Group. 

Rock  Hudson  series 

A  five-part,  7,5(X)-word  series  from 
Rock  Hudson:  His  Story  is  being 
offered  by  the  Select  Features  divi¬ 
sion  of  News  America  Syndicate  and 
News  America’s  international  Times 
of  London  Syndicate. 

The  “authorized  biography”  of  the 
late  Hollywood  star  is  by  Hudson  and 
Sara  Davidson. 

High  schooi  reunion 

Twin  sisters  Ann  Landers  of  News 
America  Syndicate  and  Abigail  Van 
Buren  of  Universal  Press  Syndicate 
recently  returned  to  Sioux  City, 
Iowa,  to  speak  at  their  50th  high 
school  reunion. 
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BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


Classified  Advertising 


FEATURES  AVAILABLE 


ANNOUNCEMENTS 


_ ANIMALS _ 

AWARD-WINNING  ANIMAL  COLUMN. 
Samples:  EARTHLINGS-Bennett,  513 
Lake  St.,  Crystal  Lake  IL  60014 
(815)455-4995. 


SINGLES 


MORE  THAN  60  million  Single  adults 
in  America  NEED  "Singles  Hotline”,  a 
weekly  Q  &  A  featured  in  The  Boston 
Herald,  the  Sun  Bulletin  and  other 
fine  papers.  Radio  personality  Dick 
Syatt  writes  with  insight  and  wit  about 
meeting,  dating,  single  parenting, 
cheap  dates,  where  to  go  and  what  to 
do.  Singles  Hotline  is  interesting,  fun 
and  best  of  all. ..it  attracts  advertisers. 
Call  or  write;  Dick  Syatt,  9  Temple 
Street,  Boston,  MA  02114  (617) 
227-7971. 


MONEY 


"CONSUMER  CONCERNS"-Weekly 
column  helps  readers  get  more  for  their 
money  by  becoming  smarter  consumers 
and  investors.  For  free  trial  write 
Consumer  Concerns,  PO  Box  652, 
Akron,  OH  44309. 


"MORE  FOR  YOUR  MONEY"— Proven 
weekly  column  and  fillers  of  money 
saving  consumer  news.  Mike  LeFan, 
1802  S  13th,  Temple,  TX  76501. 


_ HEALTH _ 

"SENIOR  CLINIC”  is  America’s  only 
health  column  addressing  exclusively 
the  medical,  surgical  and  psychiatric 
problems  of  past  middle  life.  Written  by 
a  specialist  physician,  SENIOR  CLINIC 
has  anchored  the  Sunday  health  section 
in  Rochester  (NY)  Democrat  &  Chroni¬ 
cle  since  1982.  "Warm  witty, 
authoritative-excellent  reader 
response."  Now  6th  year.  Weekly,  600 
words.  Samples,  rates.  Dr.  Frank 
Macinnis,  HFM  Literary  Enterprises, 
Box  307,  Edmonton,  Alberta,  (Canada 
T5J2J7,  (403)  973-2361. 


MOVIE  REVIEWS 

MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  12th  year.  Cineman  Syndicate,  7 
Charles  Court,  Middletown  NY  10940; 
(914)  692-4572. 


_ REAL  ESTATE _ 

"HOUSE  CALLS"-Globe-Democrat, 
Miami  Herald,  Sun-Times,  Oklahoman, 
110  others.  800-word  Q&A  weekly, 
winner  9  national  awards.  Ask  for  free 
six-week  trial.  Edith  Lank,  240 
Hemingway  Dr.,  Rochester,  NY  14620. 
(716)  473-4973. 


_ GENERAL _ 

Half  of  American  workers  want  to  work 
at  home.  23  million  do  now.  THE 
WORKSTEADER  shows  them  how.  LA 
Features,  2396  Coolidge,  Rancho 
Cordova,  CIA  95670. 


INEXPENSIVE  travel,  teen,  food/ 
cooking,  etc.  feature  package  designed 
to  give  weeklies  pro  writing  to  build  ads, 
circulation.  Free  trial  peri^.  Write  GSM 
Features,  PO  Box  104,  Oradell,  NJ 
07649. 


_ BOXING _ 

BOXING  ~  Established  weekly  column 
of  boxing  commentary.  Well  written, 
provocative.  Excellent  offbeat  sports 
feature  about  controversial,  high  inter¬ 
est  subject  often  underestimated  by 
editors.  Will  cultivate  new  readership. 
Won’t  cost  much  in  space/money  for 
trial.  Samples.  Jon  Piper,  Sports  News 
Service,  44  Lufkin  Point  Rd.,  Essex, 
MA  01929.  (617)  768-7165. 


ENTERTAINMENT 

CELEBRITY  INTERVIEWS,  movie 
reviews,  "Around  Entertainment”  with 
hotos.  Our  12th  year.  International 
hoto  News,  Box  2405,  West  Palm 
Beach  FL  33402. 


NEWSPAPER  APPRAISERS 


NEWSPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  loan,  depre¬ 
ciation,  insurance,  corporate  and 
personal  worth.  Sensible  fees. 
Brochure.  Krehbiel-Bolitho,  Inc., 
Robert  N.  Bolitho,  4210  Johnson  Drive, 
Suite  lOOA,  Fairway,  KS  66205 


NEWSPAPER  BROKERS 


30  years  continuous  service 
Brokers  -  Appraisers  -  Consultants 
W.  B.  GRIMES  &  COMPANY 
4000  Albemarle  St.,  NW 
Suite  501 

Washington,  D.C.  20016 
(2(32)628-1133 


Above  Average 
PERFORMANCE 
SYD  S.  GOULD  &  COMPANY 
2111  Thomas  Drive 
Panama  City,  FL  32407 
(904)  234-1117 


BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)733-8053  daytime; 
(813)446-0871  nights:  or  write  Box 
3364,  Clearwater  Beach  FL  33515.  No 
obligation  of  course. 


Brokers  •  Consultants  •  Appraisers 
Daily  and  Weekly  Newspapers 
JAMES  A.  MARTIN  ASSOCIATES 
Columbus  Office;  (614)  889-9747 
PO  Box  798,  Dublin  OH  43017 
SERVING  THE  USA 


CONFIDENTIAL  PROFESSIONAL 
SERVICE.  Call  or  write  Dick  8riggs.  No 
obligation.  RICHARD  BRIGGS  &  ASSO¬ 
CIATES,  Box  8225,  Savannah,  GA 
31412  (912)  236-1596. 


Fournier  Media  Service  Inc. 
Appraisal*Brokerage«Consulting 
John  L.  Fournier  Jr. 

PO  Box  5789,  Bend,  OR  97708 
Office  (503)  389-3277 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services,  Inc. 

408  Elm  St.  Troy.  AL  36081 

(205)  566-7198 


J.F.  HICKS  MEDIA  SERVICE 
31  N.  Wyoming,  Buffalo,  m  82834 
Jim  Hicks  (307)  684-5750 


KREH8IEL-BOLITHO,  INC 
Brokers-Appraisers-Consultants 
Over  600  Newspaper  Sales 
ROBERT  N.  BOLITHO 
4210  Johnson  Drive.  Suite  lOOA 
Fainway,  KS  66205 
Office:  (913)  236-5400 


MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 


Pacific  NW  Newspaper  Associates 
Rod  Whitesmith.  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


NEWSPAPER  BROKERS 


PHILLIPS  MEDIA.  INC. 
Newspaper  Brokers — Consultants 
PO  Box  607,  Berryville,  AR  72616 
RUPERT  PHILLIPS  (501)  423-6688 


Sales  -  Appraisals  -  Consultations 
ATN,  INC.  -  Bill  or  Ed  Berger 
PO  Box  161503 
Austin,  TX  78716-1503 
(512)  476-3950 


SHOPPER  BROKER 
John  T.  Cribb  (406)  266-4223 
CRIBB  MEDIA  SERVICE.  INC. 
Box  1220,  Townsend,  MT  59644 
Specializing  in  shopper  brokerage 
Senring  all  parts  of  the  country 


WAYNE  CHANCEY  CONSULTANTS 
PO  Box  86.  Headland  AL  36345 
(205)  693-2619 


NEWSPAPERS  FOR  SALE 


FOUR  STAR  daily  organization  will  pay 
cash  for  10,0(30-15,000  daily  by 

SUBURBAN  WEEKLY  GROUP  needs 
suburban  weekly  chain  to  complement 
own.  Cash  with  terms  available. 

HIGH  ROLLER  demands  5,000  daily 
with  TMC  or  NDC.  Cash  or  terms. 
Management  stays. 

END  OF  YEAR  REQUEST:  3-5  daily 
group  from  independents  or  existing 
group  divestiture.  Terms  negotiable. 
SIX  INDIVIDUALISTIC  publishers 
searching  for  5,000-15.000  combina¬ 
tion  paid/free  in  dominant  market. 
CONTACT  JAMES  A.  MARTIN  ASSOCI¬ 
ATES,  PO  Box  798,  Dublin,  OH  43017. 
(614)  889-9747. 


GATEWAY  TO  "BOB”  weekly,  age  4. 
Grossed  $35,000  in  ’85,  growing.  Net 
$15,000.  Computerized.  $20,000 
w/$10,000  down.  Apartment/office 
rent  $100.  Augusta,  MT  59410/  (406) 
562-3877. 


MID-SOUTH  WEEKLY  and  associated 

shopper.  Priced  at  near  gross  of 

$200,000.  $65,(X30  down  and  owner 

financing  to  qualified  buyer.  Jim  Hall 

Media  Services.  Inc,  408  Elm  St.,  Troy, 

AL  36081,  (205)  566-7198. 

MIDWESTERN  OPPORTUNITY.  Zone  5 

daily  newspaper  with  4,000  circulation. 

Grosses  about  $500,000.  Quiet 

community  in  the  heart  of  a  recreational 

paradise.  Send  inquiries  in  complete 

confidence  to  Box  1148,  Editor  & 

Publisher. 


Small,  long  established  New  Mexico 
weekly.  $45,000,  with  $7,000  down. 
Very  ^ofitable  central  Texas  weeklies. 
$200K  initial  investment,  terms.  We 
have  others,  free  list.  ATN,  Inc.,  Bill  or 
Ed  Berger,  PO  Box  161503,  Austin,  TX 
78716-1503,  (512)  476-3950. 


WEEKLY  3  ZONE  shopper  in  Central 
California.  Owners  relocating  and  anxi¬ 
ous.  Grossing  $300,000  plus,  net 
$60,000  plus.  $250,000  with  terms  or 
best  cash  offer. 

(209)  688-3860  evenings. 
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ANNOUNCEMENTS 
NEWSPAPER  FOR  SALE 


INDUSTRY  SERVICES 
CIRCULATION  SERVICES 


EQUIPMENT  &  SUPPLIES 
CAMERA  A  DARKROOM 


EQUIPMENT  &  SUPPLIES 
MAILROOM 


NORTHWEST  WEEKLY-near  ski  area, 
$200,000.  $50,000  down.  Award 
winning;  year  round  tourist  area. 
NORTHWEST  WEEKLY-$65,000. 
$15,000  down;  non-competitive. 
NORTHWEST  COASTAL  WEEKLY  - 
$75,000.  $15,000  down.  Growing 
tourist  area. 

WESTERN  WASHINGTON  WEEKLY  - 
$225,000.  Includes  building. 
NORTHWEST  WEEKLY-$140,000. 
$40,000  down  includes  building. 
NORTHWEST  SUBURBAN  WEEKLY  - 
$300,000.  Owner  will  stay  or  take 
partner. 

CENTRAL  WASHINGTON  WEEKLY  - 
$120,000.  Award  winning. 

WESTERN  WASHINGTON  WEEKLY  - 
$310,000.  Award  winning.  1  hour  to 
Tacoma. 

NORTHWEST  COUNTY  SEAT- 
Exclusive-$580,000. 

NORTHWEST  COASTAL  AREA 
WEEKLY-$320,000. 

NEVADA  RANCHING  MONTHLY  - 
$200,000.  Includes  building. 
FOURNIER  MEDIA  SERVICE 
PO  Box  5789 
Bend,  Oregon  97708 
Phone  (503)  389-3277 


NATIONAL  FAMILY  FEATURE  firm 
available  for  purchase.  Price  $30,000, 
plus  employment  contract  with  owner. 
Box  1128,  Editor  &  Publisher. 


WELL  ESTABLISHED  MID-MAINE 
regional  weekly.  Excellent  profit,  3,900 
paid  circulation.  Four  season  recreation 
area.  Owner  wishes  to  retire.  Building 
optional.  Anne  Erickson,  Box  479, 
MillinrvWpf.  MF  n44fi?. 


NEWSPAPERS  WANTED 

AILING  NEWSPAPERS.  Weekly  or 
daily.  Turnaround  candidates.  Box 
1150,  Editor  &  Publisher. 

AILING  PAPER,  NEED  HELP?  Editor, 
publisher,  will  consider  offers,  buy.  Call 
Dave  Kaiser,  (305)  491-1684. 


YOU  WILL  BE  PROUD 
TO  SELL  TO  US! 

Ex-publishers  are  dedicated  to  "putting 
out"  excellent  products  and  we  will 
retain  family,  management  and  also 
continue  and  improve  community 
service.  We  seek  profitable  dailies, 
weeklies  and  shoppers  anywhere.  Week¬ 
ly  or  shopper  must  have  $500,000  or 
more  publishing  gross  and  minimum 
daily  publishing  gross  is  $800,000. 
Low-competition  markets  preferred. 
Write  in  complete  confidence  to  Box 
1102,  Editor  &  Publisher. 


_ PERSONALS _ 

WOULD  JOCK  0‘KEARNEY,  formerly 
Reuter  sub-editor  in  London  please  get 
in  touch  with  Susan  Davies  of  162  Bank 
Street,  South  Melbourne,  Victoria, 
Australia  3205. 


EXECUTIVE  SEARCH 


MEDIA  SEARCH  ASSOCIATES 
Specializing  in  Newspaper  Executives 
Columbus  Office  (614)  889-2659 
PO  Box  430,  Dublin,  OH  43017 


INDUSTRY 

SERVICES 


CIRCULATION  SERVICES 


PROFESSIONALISM  IN  TELEPHONE 
and  door-to-door  sales. 
Circulation  Development,  Inc. 
(314)625-2315 


DAILIES,  WEEKLIES,  NON-DAILIES. 
The  most  trusted  and  respected  circula¬ 
tion  professional  on  the  national  and 
international  level  (and  still  growing). 
KEVIN  S.  PAPPERT,  (313)  683-2963. 


SQUeeze  Lenses  for  SAU/TAB. 
Lens  repair/optimize.  Herb  Carlbom,  CK 
Optical,  213/372-0372,  PO  Box  1067, 
Redondo  Beach,  CA  90278. 


KANSA  320  inserter  add-on  station. 
Excellent  condition,  new  1982-83. 
$5,250  per  station.  ONE  Corporation/ 
Atlanta,  (404)  458-9351. 


LEVIS  SALES  SELLS!  The  finest  quality 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  boy  crews,  national 
references,  for  action  call;  (201) 
966-5250. 


CONSULTANTS 


JMB  MEDIA  SERVICES 
Bob  Tartaglione,  (504)  366-8818 

S&M  CANADIAN  WEB  CONSULTANTS 
LTD.  Professionals  in  Web  pressroom 
equipment  and  personnel  evaluation. 
Maintenance  and  training  program, 
installations  and  repairs.  20  years 
experience.  Phone  (416)  221-7699. 


EQUIPMENT 
&  SUPPLIES 


CAMERA  &  DARKROOM 


SCANNERS 
4/COLOR  FOR 
NEWSPAPERS 


FITS  ANY  BUDGET 


FULL  PRICE  INCLUDES 
INSTALLATION 
TRAINING 
WARRANTY 
SERVICE 

30  DAY  FREE  TRIAL 


SET  UP  FOR 
NEWSPAPERS 


NO  PROBLEMS  UPl  OR  AP 


CALL  SCANTRONIX 
AT  (213)  829-^22 
ASK  FOR  GARY 

• 


COMPUTER  SOFTWARE 

NEWSPAPER  ACCOUNTING  SYSTEMS 
Sophisticated  and  powerful  financial 
accounting  systems  for  small-to- 
medium  sized  newspapers.  Includes 
advertising  accounts  receivable  with 
billing  and  history  reporting,  accounts 
payable  and  payroll,  each  fully  inter¬ 
faced  to  general  ledger.  Turnkey  system 
includes  newspaper  accounting  soft¬ 
ware,  NCR  Tower  computer,  2  termi¬ 
nals,  printer  and  on-site  operator 
training, 

DAILY  CIRCULATION  SYSTEM  PRICE 

I. 5000  $23,803 

II. 16,500  $28,953 

III. 27,500  $45,154 

IV. 50,000-1-  $65,758-1- 

Please  inquire  for  weeklies  and  shop¬ 
pers.  Call  Fred  McDaniel,  Tamarix 
Systems,  (505)  326-7143  or  write  to 
101  E.  30th  St.,  Farmington,  NM 
87401. 


_ MAILROOM _ 

•24-P,  48-P  and  72-P  SHERIDAN/ 
HARRIS  STUFFERS  Guaranteed 
production;  refurbished  and  installed  in 
your  plant;  training  program  included. 
•FOR  SALE:  New  manufactured  fold 
first  delivery  beds  for  Harris/Sheridan 
stuffers. 

•WANTED  TO  BUY:  48-P  and  72-P  late 
model  stuffers. 

JIMMY  R.  FOX,  MAIL  ROOM  CONSUL¬ 
TANT;  (713)  468-5827. 


FOR  SALE  :Cheshire  Labelling 
Machines  to  handle  North/South  Labels 
or  Computer  Printouts,  Multi  Wide 
Labels.  Also  Quarterfolders,  Bunn 
Tyers,  and  Phillipsburg  Inserting 
Machines  for  envelope  inserting. 
Savings  in  the  thousands.  In  New  York 
telephone  (516)  667-0200,  outside 
New  York  l-(800)  645-5240. 


GOOD  RECONDITIONED  Cheshire  and 
Magnacraft  labeling  machines  with 
single  and  multiwide  label  heads  and 
quarter  folders.  Call  Scott  or  Ed  Hels- 
ley;  (800)  527-1668  or  (214) 
357-0196. 


MULLER  NEWSPAPER  inserter.  EM 
10-Z  sn.#  116047.  Main  station  plus 
three  insert  stations.  Automatic  reject. 
Can  be  seen  in  operation.  Call  Jack 
Kaake  (517)  548-2000. 


MODEL  510W  Stepper  Fold  ’n  Tyerwith 
double  bin  bagging  attachment,  elec¬ 
tronic  counter  spare  tying  head,  twine, 
nylon  net  bags  and  Kraft  paper.  Call 
Sam  Traywick,  The  Enquirer-Journal, 
Monroe,  NC  28110  (704)  289-1541. 


NEW  FROM  GRAPHIC  MANAGEMENT 
SHERIDAN  11-48P  INSERTER  WITH 
11  HOPPERS 

High  Speed  Remanufactured  Sheridan 
72P,  48P,  and  24P  inserters  with  per¬ 
formance  improvements.  SPEEDS  TO 
40,000  PER  HOUR. 

GMA  will  provide  you  with  a  remanu¬ 
factured  Sheridan  Inserting  system 
or  WE  WILL  REMANUFACTURE  YOUR 
EXISTING  MACHINE. 

Remanufactured  Sheridan  MS  and  HH 
Hoppers  with  ELECTRIC  CLUTCH 
FEATURE  -  INCREASES  NET 
THRUPUT. 

NEW  folded  Edge  First  Delivery  System 
for  Sheridan  inserters. 

Muller  227  and  227E  inserters. 

Sta  Hi  251,  257  and  IDAB  440  counter 
stackers. 

Cutler  Hammer  conveyor,  bottom  wraps 
and  pacers. 

Signode  and  Power  Strap  tying 
machines. 

NEW  Hall  Monitor  Counter  Stackers  and 
complete  line  of  NEW  Hall  Mailroom 
Equipment. 

ALL  REMANUFACTURED  EQUIPMENT 
IS  FACTORY  GUARANTEED  WITH  ONE 
YEAR  WARRANTY. 

INSERTER  INSTALLATION  AND 
DISASSEMBLY  SERVICES  ALSO 
PROVIDED. 

WANTED  TO  BUY:  INSERTERS  AND 
MAILROOM  EQUIPMENT.  COMPLETE 
DISASSEMBLY  AND  REMOVAL  FROM 
YOUR  PLANT. 

Graphic  Management  Associates,  Inc. 
1 1  Main  Street 
Southboro,  MA  01772 
(617)  481-8562 


STA-HI  257S  and  257B  counter  stack¬ 
ers  including  spare  parts.  Available  for 
immediate  shipment.  Contact  Graphic 
Management  Associates,  Inc.,  11  Main 
St.,  Southboro,  MA  01772. 


WE  HANDLE  all  types  of  wire  conveyors 
and  spare  parts.  Also  Nolan  Channel 
Flex  conveyors  and  spare  parts. 
Rollertop  conveyors,  all  sizes 
Bottom  wrappers 

Sta-Hi  251  &  257  S  stackers  stackers 
Baldwin  Count-O-Veyors  106’s 
Truck  Loaders 
Sheridan  48P 
45°  90°  Floor  Curves 
Fly  table  for  Muller  inserter 
Signal  MLN  II  Tying  Machines 
Muller  inserting  machine  mode  E227 
NORTHEAST  INDUSTRIES 
(213)  256-4791 


TO  AVOID  CONFUSION... 

Please  return  the  yellow  copy  of  your  in¬ 
voice  with  payment  and  refer  to  the  invoice  • 
number  in  all  correspondence  about  your 
classified  ad. 


Thank  you, 

E&P  Classified  Department 
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EQUIPMENT  &  SUPPLIES  EQUIPMENT  &  SUPPLIES  EQUIPMENT  &  SUPPLIES  EQUIPMENT  &  SUPPUES 


UAILROOM 


NORTHEAST  INDUSTRIES  manufac¬ 
tures  their  own  conveyor  wire.  Standard 
flex  and  extra  flex,  also  manufactures 
wire  tyers.  (213)  256-4791. 


SHERIDAN  48P  8  into  1  remanufac¬ 
tured,  new  drive,  guaranteed.  Installed 
in  your  plant,  training  program 
included. 

Northeast  Industries 
(213)  256-4791. 


MISCELLANEOUS 

FORKLIFT 

2000  lb.  capacity  with  forks  and  news¬ 
print  roll  clamp.  Good  condition,  prop¬ 
ane  fuel.  Can  be  seen  operating  North 
Shore  Weeklies,  Ipswich,  MA  $4,000. 
Call  Chris  Eddings,  (617)  356-5141. 

HARRIS  MACEY  saddle  binder  II 
Model  562,  6  pockets  stitcher 
3  knife  trimmer  with  4th  and  5th  knife 
(408)  289-1400,  Telex  172644. 


PHOTOTYPESETTING 


FOR  SALE;  Two  Metroset  typesetters 
plus  lots  of  spare  parts.  Make  offer. 
Contact  J.  Brooks,  (904)  252-1511, 
ext.  276. 


THOROUGHLY  TESTED  and  warranted 
Unisetters  and  Trendsetters  available 
now  from  Inland  Printing  Equipment. 
Call  (800)  255-6746. 


USED  TYPESETTING  EQUIPMENT 

Cameras . ; . Platemakers 

Nationwide  Brokers-10%  Sales 
Commission.  We  remove  the  risk  when 
buying  or  selling  between  individuals. 
Bob  Weber,  (216)  831-0480 

VIDEOSETTER  UNIVERSAL  and 
Videosetter  Universal  with  RLO.  Avail¬ 
able  immediately.  Installed  and 
warranted.  Inland  Printing  Equipment 
(800)  255-6746. 

CG  mini-wire  recorder.  Good  condition. 
$2,000.  CG  72001  $1,000.  Tape 
winder  $40.  (314)  434-5556. 

DAVID  JOHN  COMPANY 
National  Equipment  Brokers 
"Buy  for  the  least" 

"Sell  for  the  most” 

(216)  562-5000 


1972  HARRIS  MIOOOA  4  unit  22  3/4  x 
38"  web  press  (rebuilt  in  1983) 
complete  with  Butlers,  TEC  dryer, 
imprinter,  gluer,  web  guides,  cutoff 
controls,  sheeter,  console,  $375,000. 
Mr.  Newman,  (913)  362-8888. 

UAPRIQ 

-N-1650,  4  units,  1972,  22  %. 
-N-845,  8  units,  1-RBC2. 

-N-845,  6  units,  1-RBC2,  3  MEG. 
-V-15A,  4  units. 

-V-15  "Vanguard",  2  units  (add-on) 
GOSS 

-Metroliner,  2  units,  half  deck,  22%” 
-Metroliner,  6  units,  3  half  decks,  22”, 
2:1  folder,  1980 
-Urbanite,  9  units,  1972 
-Urbanite  add-on  units  and  folders 
-8  Cary  45-40  Autopasters 

BELL-CAMP  INCORPORATED 
(201)  796-8442  Telex  130326 


NEWSPRINT  FOR  SALE  I  winder  $40.  (314)  434-5556. 

28-30  LB  NEWSPRINT  ROLLS  all  sizes  DAVID  JOHN  COMPANY 

*  Paper  Com  National  Equipment  Brokers 

485  E.  17th  St.,  Suite  400  "Buy  for  the  least” 

Costa  Mesa,  CA  92627-3265  "Sell  for  the  most” 

Telephone:  (714)  646-5565  (216)  562-5000 

PHOTOTYPESETTING^  P,j,TemAKING 

72MV^Gw/24st£$U9Syk^k  ^  ™G>EnERFLEX  PR  2-120 
w/new  rollers,  extra  motor  $995.  News  Platemaking  Mact^ne  complete  photo 
Leader  (919)  242-6301.  polymer  plate  production  system.  Five 

_  years  old.  Well  maintained. 

ADVANTAGE  II,  $9,000;  (PUWPO  6329  " 

UNISETTER  HR,  High  Sn.,  $5,000; 

MDT  350,  Plain,  $1,500. 

BOB  WEBER  (216)  831-0480.  PRESSES 

AM  Typesetters.  Rental/Purchase.  GOSS  Urbanite,  "1000”  series  folder, 
CompSet  500  $2950/$75  Mo.;  510  6  units,  3-color.  Very  good  condition. 
4000/102;  3510/504  6500/156;  Available  August.  Can  be  inspected  in 
5404  1250/50;  CompEdit  5900  production. 

8950/214;  7133  RC  Processor  ONE  Corporation 

1250/50;  AM,  Edit  Type  $75.  3400  Malone  Drive,  Atlanta,  GA  30341 

WEBER  (216)  729-2858.  (404)  458-9351  Telex  700563 

APS-U5C  70G,  20  Meg  removable  5  HARRIS 

Meg,  one  year  old  "State  of  the  Art”  Harris  V15A  7  units  1  folder 

technology.  Enhanced  Resolution  Harris  VI 5A  7  units  2  folders 

Graphics  Interface,  Hi  Speed  Interface,  Harris  VI 5A  4  units  1  folder 

Mag  Tape  Drive,  238  Fonts  including  Harris  4  position  stacked  roll  stand 

Bar  Code,  $75,(300;  Harris  V15A  add  on  units,  completely 

ADSET  by  RAYTHEON,  Supported  by  refurbished 

Autologic;  2  Terminal,  2  Tablets,  10  Harris  V25  add  on  units,  (two)  com- 

Meg  Drive,  APS  5  Drive,  $12,000.  pletely  refurbished 

BOB  WEBER  (216)  831-0480.  Harris  V700  add  on  units 

_  Harris  upper  former 

BUY/SELUBROKER  reconditioned  CG  c  Mn;*c 

typesetting  equipment.  Large  supply  of 

(1(3  parts  available.  Call  GRAPH-X  INC.  condition  with  large  spare 

(2151439-194?  P®”® 

uior'Toa  MISCELLANEOUS 

- - -  -  Single  Butler  splicer  4042-8  dual 

.  .w  ./ uuwlnd  aud  holst  system 
^  I  iiiJ+ilrfM  All  equipment  available  immediately  in 

LIN(DTRON  202-CG8600  our  warehouse.  Delivery,  installation 

(614)  846-7025  3nd  financing  can  be  arranged. 

-  All  Equipment  Guaranteed. 

CG  8600-45  pica— three  years  old,  MIRACLE  INDUSTRIES,  INC. 
excellent,  $26,500.  Inland  Printing  11  radO  DRIVE 

Equipment  (800)  255-6746.  NAUGATUCK,  CT  06770 

-  (203)  723-0928 

COMP  IV  HR,  $4,000;  (203)  264-1802  Telex  140186 

COMP  IV  B  HR  (MODEL  48),  $2,500; 

i'5  HARRIS  V  22  3  units 

BOB  WEBER  (^6)  ‘831-0480.  PaMr^?i?rhdst^  crossperf 

EDIT  7700  HR,  $5,750;  (408)  289-1400,  Telex  172_6^ _ 

|D[T  7500  HR  High  Sn  $5,000;  2/U  GOSS  COMMUNTIY,  running  in  a 

IRjj/rDCD nxQi-i  weekly,  very  low  usage,  1967, 

BOB  WEBER  (216)  831-0480.  $45,000.  (913)  362-8888. 

FOR  SALE  Harris  Microstor  $6,000  or  COLOR  KING  4  unit  fpider  1/2  U4  DP 
best  offer.  Harris  2221  terminal,  3.5  Gluer  infeeds  on  3  units  web  alliner 
software,  1102  processor  $15,000  or  Paper  roll  hoist 
best  offer.  Call  Jim  (716)  464-4680.  (408)  289-1400,  Telex  172644. 

EDITOR  &  PUBLISHER  for  July  12.  1986 


Double  3-2  Goss  Imperial  folder 
Double  out  delivery 
22  3/4  cutoff  with  balloon  former 
This  folder  has  been  magnafluxed  (no 

NORTHEAST  INDUSTRIES.  INC. 
(213)  256-4791 


GOSS  1500  series  Suburban  4  units, 
plus  8  position  roll  stand  no  folder 
(408)  289-1400,  Telex  172644 


COMPLETELY  RE-MANUFACTURED 
1/2  with  1/4  folder  and  75  HP  motor 
and  controller.  One  year  mechanical 
warranty.  Call  Mountain  States  (602) 
574-0031. 

GOSS 

Goss  Urbanite  7  Units,  1972,  3  Cary's 

Goss  Urbanite  4  Units 

Goss  Urbanite  3  color  units 

Goss  Urbanite  folders,  roll  stands, 

drives  and  accessories 

Goss  Community  units,  folders  and 

acces. 

Goss  SSC  Community  4  high  plus  3 
mono  2VA  cutoff 

Goss  Urbanite  1200  Series  Half  folder 
Goss  Community  7  units  SC  folder  and 
community  folder  1973. 

Harris  V-15A  7  units  1977. 

Harris  1650  Add-on  unit 

Harris  1650  5  unit  press 

Harris  845  six  3  color  units,  2  mono 

units,  folder  1982 

Harris  V-25  8  units  1982 

Harris  A-15C  6  units  1979 

Harris  folders,  roll  stands,  upper 

balloon  formers  &  drives 

Harris  V25  upper  balloon  former 


GOSS  Urbanite,  "1000”  series  folder, 

6  units,  3-color.  Very  good  condition. 
Available  August.  Can  be  inspected  in 
production. 

ONE  Corporation 

3400  Malone  Drive,  Atlanta,  GA  30341 
(404)  458-9351  Telex  700563 

HARRIS 

Harris  V15A  7  units  1  folder 
Harris  VI 5A  7  units  2  folders 
Harris  VISA  4  units  1  folder 
Harris  4  position  stacked  roll  stand 
Harris  VISA  add  on  units,  completely 
refurbished 

Harris  V25  add  on  units,  (two)  com¬ 
pletely  refurbished 
Harris  V700  add  on  units 
Harris  upper  former 
KING 

News  King  6  units  KJ6  folder,  imma¬ 
culate  condition  with  large  spare 
parts 

MISCELLANEOUS 

Single  Butler  splicer  4042-8  dual 
unwind  and  hoist  system 
All  equipment  available  immediately  in 
our  warehouse.  Delivery,  installation 
and  financing  can  be  arranged. 

All  Equipment  Guaranteed. 
MIRACLE  INDUSTRIES,  INC. 

11  RADO  DRIVE 
NAUGATUCK,  CT  06770 
(203)  723-0928 

(203)  264-1802  Telex  140186  I 

HARRIS  V  22  3  units 
V  22  folder  with  1/2  1/4  DP  crossperf 
Paper  roll  hoist 

(408)  289-1400,  Telex  172644. 

2/U  GOSS  COMMUNTIY,  running  in  a 
weekly,  very  low  usage,  1967, 
$45,000.  (913)  362-8888. 


KING 

- ^ - -  KJ-6  folders  1980 

GOSS  URBANITE  5  rnorio  units,  one  3  4  ^nit  Newsking,  1  Press  Complete 
color  unit,  1/2,  1/4  folder  with  upper  kj5  folders 
balloon  and  skip  slitter.  6  Cary  flying 

pasters  (3  right,  3  lefU  offered  as  MISCELLANEOUS 

complete  press  or  individual  compo-  3  (;ary  Flying  Pasters  (running  on 
nents,  "as  is”,  or  rebuilt.  Urbanite) 

I  PEC  Incorporated 

WANTED:  Newspaper  presses  and 
(312)459-9700  Tlx  206766  accessories 

IPEC  INCORPORATED 

-  97  Marquardt  Drive 

GOSS  Wheeling  (Chicago),  IL  60090 

SSC  Community  21.5x35  3/2  high  2/1  (312)459-9700  Telex  206766 


GOSS 

SSC  Community  2 1 . 5  x  35  3/2  high  2/1 
high  units,  2  folders,  4  Carey  Splicers 
HARRIS 

N845  45.5  x  36  (Standard  &  narrow 

gap) 

Units  from  72-82  RH  and  LH 
N936  42  X  36 
N900  42  X  46 
V25  21.5  and  22.75 

BAKER  PERKINS 

C2  Twin  Chopper  Folder  compatible 
with  N845  Press  systems 

MISCELLANEOUS 
Cary  Imprinter  22.75  (1981) 

TEC  HR  X  4000  After  Burner 
Butler  Splicers 
TEC  Catalitic  After  Burner 
-Harris  Presses  available  in  heat  set  or 
cold  configurations 

-Re-built  and  warranteed  units,  folders 
and  press  systems  available 
Treasure  Chest  Advertising  Co.,  Inc. 
511  West  Citrus  Edge 
Glendora.  CA  91740-5098 
(818)  914-3981  Tlx  (910)  584-1350 


PRESS  EQUIPMENT 

2  Unit  News  King  with  KJ4  or  KJ6 

4  Unit  News  King,  KJ6  folder 

5  Unit  Color  King,  KJ6  folder 
Complete  press  or  add-on  units. 

5  Unit  Daily  King  II,  KJ8  folder 
mfg.  1983  -  like  new 

4  Unit  grease  lubricated  Goss 
Community 

4  Unit  Goss  Community,  Community 
folder,  oil  bath 

1  Urbanite  Tri-color  U-705, 

2  Unit  V-15A  with  JF7  folder 

8  Unit  Harris  V-25  double-ended 
with  two  JF  25’s  1976 

4  Unit  Solna  RP36  Commercial  web 
press  with  combination  folder 
can  be  used  for  newspaper  and/or 
commercial  applications. 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(913)  492-9050  Tlx  4-2362 


ROLL  THE  PRESSES 

If  you  have  a  used  press  (or  other  equipment)  standing 
idly  by,  put  it  back  into  production!  Perhaps  you  can’t 
use  that  particular  equipment — but  we’ll  bet  you  could 
sure  use  the  space  it  occupies.  Consider  the  dozens, 
perhaps  hundreds  of  square  feet  being  lost  in  storage  of 
unused  equipment.  Now  look  at  the  space  occupied  by 
each  single  piece  of  equipment  on  this  page!  Space  is 
money — -nundreds  of  dollars  worth  of  your  space  can  be 
opened  up  for  as  little  as  $3.15  a  line  of  our  space!  We’ll 
put  that  equipment  back  into  production  tor  you  in 
someone  else’s  plant — and  produce  a  profit  for  you  to 
boot! 

E  &  P  CLASSIFIEDS 


EQUIPMENT  &  SUPPLIES 


PRESSES 


NEWSPAPER  PRESSES 
Rebuilt  and  guaranteed 

GOSS  COMMUNITY 
7-units  SC  press  1976-79 

1-3/C  space  UOP  units  1979 
6-units  1976 

1-SC  1/2-1/4  folder  50  horsepower 
1979 

1- SC  combination  1/2-1/4-D/P  40 
horse-power  1976 

2- units  press  1969  oil  bath  20  horse- 
powerdrive 

3- Community  add-on  units  1971-68 
1-Goss  Community  1/2-1/4  folder  25 
horse  powerdrive 

NEWSKING 

4- units  1969-73  side  and  circumferen¬ 
tial  register,  KJ6  folder. 

MISCELLANEOUS 

1- V15A  balloon  former  1979 

2- Butler  splicers  1978 

WANTED  TO  BUY 

Goss-Harris-King  presses  and 
accessories 

(Call  us  before  you  trade!) 

Call  us  for  installation  prices 

OFFSET  WEB  SALES.  INC. 

73  N  SUNSET  DRIVE 
CAMANO  ISLAND,  WA  98292 
(206)  387-0097 


Rebuilt  Goss  Community,  6  units  are 
SSC  with  swingdown  fountains,  2  units 
running  circ.  SC  folder,  new  60  hp  drive 
and  motor.  On  our  floor. 

Rebuilt  105  Counterveyor 

Rebuilt  Goss  Community,  2  units,  oil,  6 

web  folder,  on  our  floor. 

Any  combination  of  above,  clutched  if 
desired. 

Dauphic  Graphics  (717)  362-3243 


WEB  HEAT  SET  CONVERSION  PACK¬ 
AGE:  Martin  infeed,  web  guide,  1-pass 
TEC  10  ft.  oven  with  chills  and  Ryco 
double  sided  silicone  applicator.  Every¬ 
thing  you  need  to  convert  your  press  to 
heat  set.  Can  offer  as  turnkey  for  Harris, 
Goss,  King,  etc.  Reasonable. 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling,  IL  60090 
(312)  459-9700  Telex  206766 


WE  HAVE  IN  STORAGE:  Spare  parts  for 
Hoe,  Scott,  Goss  and  Wood  presses, 
offset  or  letterpress. 

Complete  7  unit  Goss  Mark  II  press, 

7  42  inch  R.T.P.,  4  half  decks 
Double  3-2  Goss  Imperial  folder 
balloon  formers  C.O.  22  3/4”. 

Complete  6  units  Goss  Mark  I  press 

Goss  Mark  I  add  on  units 

Goss  reels  and  pasters 

Goss  Mark  I  halfdecks 

1  double  Goss  2:1  folder-22  3/4  cutoff 

Goss  Skip  Slitter 

Portable  ink  fountains 

Goss  single  width  balloons 

Hoe  Skip  Slitters 

Napp  manual  platemaking  systems 
Beach  platemaking  systems 
Capitol  roll-handling  equipment,  new  & 
used 

Goss  Urbanite  quarter  folder 
Hoe  balloons 
Paper  roll  dollies 

We  have  or  can  get  what  you  need 
for  your  pressroom  or  mailroom 
We  do  machineiy  moving  and  erecting 
We  buy  printing  equipment 
NORTHEAST  INDUSTRIES.  INC. 
(213)  256-4791 


EQUIPMENT  &  SUPPLIES 


WANTED  TO  BUY 


SHERIDAN  24P  inserter  for  small 
weekly  operation.  Please  contact  Box 
9737,  Editor  &  Publisher. 


WANTED  TO  BUY 


Sheridan  48P  or  72P  inserter  for 
daily  newspaper  operation.  Must 
be  in  good  operating  condition. 
Reply  Box  9627,  Editor  & 
Publisher. 


CORE  STRIPPERS 

MOST  MODERN  CORE  STRIPPER  IN 
THE  WORLD  SAVES  MONEY-LABOR- 
ALL  ELECTRIC-NO  SAWING.  DAR- 
MAR  7501  Coarsey  Dr.,  Tampa,  FL 
33604.  Call  (813)  932-8888  for 
Information. 


HELP 

WANTED 

_ ACADEMIC _ 

EDITORIAL/PUBLIC  RELATIONS 
OPENING  AT  WESTERN  MARYLAND 
COLLEGE 

ASSOCIATE  DIRECTOR 
OF  PUBLIC  INFORMATION 
To  serve  as  Associate  editor  of  a  quar¬ 
terly  magazine,  including  interviewing, 
writing  feature  articles,  copy  editing, 
coordinating  production.  Assist  the 
director  in  aggressive  media  relations 
program,  including  writing  for,  face-to- 
face  contact  with,  and  story  placement 
in  local  regional,  and  national  print  and 
all  cast  media.  Bachelor’s  (required  in 
English,  journalism  or  related  area) 
preferred.  Minimum  2  years  experience 
in  editorial  or  media  relations,  interpret¬ 
ing  higher  education  and  writing  news 
and  features;  working  with  variety  of 
public.  Photography  and  experience  in 
publication  design  highly  desirable. 
Writing  samples  required  at  interview. 
Salary  commensurate  with  experience. 
Position  requires  excellent  communica¬ 
tion  skills,  working  independently  under 
deadline  pressure  and  ability  to  pro¬ 
blem  solve.  Willingness  to  travel.  Send 
resume  by  July  28  to:  Personnel  Office. 
Western  Maryland  College,  Westmin¬ 
ster,  MD  21157.  An  Equal Opportunity/ 
Affirmative  Action  Employer. 


HELP  WANTED 


ACADEMIC 


SPORTS  INFORMATION  DIRECTOR 
Massachusetts  Institute  of  Technology 
(M.l.T.) 

Cambridge,  MA 

M.l.T.  seeks  nominations  and 
applications  for  12  month  position  as 
Sports  Information  Director  with  related 
responsibilities  in  the  administration  of 
a  broad  program  in  physical  education, 
athletics  and  recreation  within  the 
M.l.T.  community. 

Candidates  should  have  a  Baccalaure¬ 
ate  Degree  with  major  in  Public  Rela¬ 
tions  or  Journalism,  or  equivalent  in 
experience.  Two  or  more  years  of 
successful  employment  in  sports  news 
reporting  and  writing  as  well  as  experi¬ 
ence  in  college  sports  publicity. 

Duties  include  seeking  publicity  for 
M.l.T.  intercollegiate,  intramural  and 
club  athletics  activities  both  in  campus 
and  external  news  media,  keeping 
records  and  statistics  for  indi  'iduals 
and  teams  and  serving  as  the  'pokes- 
person  for  the  M.l.T,  Atiletic 
Department. 

Send  letter  of  application,  resume  and 
reference  to  Professor  Jane  Betts,  Asso¬ 
ciate  Director  of  Athletics,  Massa¬ 
chusetts  Institute  of  Technology,  M.l.T. 
Branch  PO  Box  D,  Cambridge,  MA 
02139. 

M.l.T.  is  an  equal  opportunity/ 
affirmative  action  employer. 


ADMINISTRATIVE 


PUBLISHER  FOR  ESTABLISHED  twice 
weekly  community  newspaper  in  fast¬ 
growing  Arizona  town  along  the  beauti¬ 
ful  Colorado  River.  Candidate  must 
have  the  desire  to  succeed.  Desire  must 
be  backed  up  with  ability,  drive  and 
energy  to  compete  in  a  competitive 
growing  market.  Must  have  thorough, 
proven  knowledge  of  all  newspaper 
operations.  Budget  preparation,  plan¬ 
ning,  organizing,  directing,  and  control 
of  operation  is  essential.  Documented 
productivity  will  be  rewarded.  Any  qual¬ 
ified  male  or  female,  age  18  to  110, 
with  proven  track  record  is  urged  to 
apply.  Send  resume  to  Director  of  Oper¬ 
ations,  Western  Newspaper,  Inc.,  PO 
Box  1271,  Yuma,  AZ  85364. 


SMALL  but  growing  media  company 
looking  for  publishers  to  manage  new 
acquisitions.  State  salary  history,  goals 
to  Box  1149,  Editor  &  Publisher. 


WANTED-GENERAL  MANAGER  for 
chain  of  Houston  Community  Newspap¬ 
ers.  Strong  background  in  sales  and 
production  neccessary.  Send  resume  to 
Houston  Community  Newspapers,  Inc., 
PO  Box  280,  Channelview,  TX  77530. 


WANTED-PUBLISHER  for  Houston 
Community  Newspapers.  Strong  back- 

f round  in  sales  and  administration, 
end  resume  to  Houston  Community 
Newspapers,  Inc,  PO  Box  280,  Chan¬ 
nelview,  TX  77530. 


CANADIAN  DAILY 

Canadian  daily-located  in  the  East- 
seeks  general  manager. 

This  substantially  rewarded  position  will 
be  filled  by  a  candidate  who  has  solid 
experience  in  sales  and  administration. 
It  is  essential  that  we  find  a  dynamic 
leader  to  head  up  a  team  of  talented, 
dedicated  department  heads.  Send 
resume.  Box  1123,  Editor  &  Publisher. 


GENERAL/SALES  Manager  for  profit¬ 
able  resort-area  shopping  guide  with 
18,000  circulation.  Midwest  group 
promotes  successful  managers.  If 
you've  proven  yourself  as  a  people- 
manager  in  competitive,  free- 
circulation  markets  we  have  a  career 
opportunity.  Salary  $25,000,  benefits 
package  and  percentage  of  bottom-line 
growth.  Apply  Box  1143,  Editor  & 
Publisher. 


HELP  WANTED 


ADMINISTRATIVE 


ARE  WE  LOOKING  FOR 
THE  IMPOSSIBLE? 

A  shirt  sleeve  General  Manager  with 
sales  drive  and  administrative  ability  to 
take  a  load  off  a  busy  multi-business 
paper  publisher.  This  person  should 
have  a  publishing  background  in  all 
phases — sales,  management,  produc¬ 
tion  and  editorial  so  that  this  person  can 
do  the  overall  job  that  is  necessary. 
Must  have  the  ability  to  expand  and 
grow.  An  excellent  opportunity  to  join  a 
leading  publishing  house  in  the 
Sunbelt — an  excellent  place  to  raise 
your  family.  We  are  looking  for  experi¬ 
ence  and  ability — and  we  are  willing  to 
pay  for  it.  Send  complete  details  with 
salary  history  for  prompt  action  to  Box 
1078,  Editor  &  Publisher. 


PUBLISHER  NEEDED  for  medium¬ 
sized  weekly  newspaper  in  Zone  7  recre¬ 
ation  area.  Ad  background,  proven  track 
record,  and  willingness  to  work  will  get 
this  job.  Position  open  to  either  man  or 
woman.  Reply  to  Box  1103,  Editor  & 
Publisher.  All  replies  confidential. 


_ ADVERTISING _ 

ADVERTISING  MANAGER 
Mature  professional-still  willing  to  put 
in  a  full  day’s  work-needed  to  head 
sales  effort  for  leading  national  trade 
journal  serving  rapidly  growing,  large 
dollar  volume  industry,  seeking 
seasoned  veteran  with  full  undertanding 
of  print  media  to  make  direct  sales  calls 
(outside  and  phone);  service  well  estab¬ 
lished  accounts  and  develop  new  ones; 
and  professionally  represent  our 
respected  company.  Substantial  salary, 
benefit  package  awaits  the  right  candi¬ 
date.  Pleasant  Sunbelt  location  in  lake¬ 
side  community  near  major  metropoli¬ 
tan  city.  Send  resume  and  salary  history 
to  Box  1142,  Editor  &  Publisher. 


Editor  &  Publisher 
1 1  West  19th  Street,  New  York 
NY  10011 

(212)  675-4380 


COPY  WRITER 

If  you  have  the  creative  talent  and 
desire  to  prepare  sales  copy  for  direct 
mail,  consumer  space,  catalog  and 
back  cover  copy  for  a  150-title  line  of 
Catholic  books,  please  send  your 
resume  and  current  salary  in  confidence 
to:  Marketing  Manager,  Our  Sunday 
Visitor,  200  Noll  Plaza,  Huntington,  IN 
46750.  We  are  the  largest  Catholic 
publishers  and  printer  in  America.  One 
to  three  years  agency  experience 
preferred. 


RETAIL  ADVERTISING  MANAGER 
If  you’re  an  aggressive  leader  who  can 
motivate  others,  you  may  be  the  retail 
advertising  manager  we’re  looking  for. 
We’re  a  group-owned,  award-winning, 
seven-day,  morning  newspaper  in  Zone 
3  with  a  circulation  of  above  22,000. 
We  need  a  manager  who  can  lead  and 
direct  a  staff  of  10  in  addition  to  prom¬ 
oting;  planning;  developing  and  imple¬ 
menting  marketing  strategies;  assisting 
with  the  development  of  the  annual 
budget;  and  overseeing  the  day-to-day 
operation  of  the  department.  We  offer  a 
good  starting  salary,  major  corporate 
benefits  and  opportunity  for  advance¬ 
ment  within  the  group.  Please  send 
your  resume,  salary  history  and  present 
salary  requirements  to  Box  1122, 
Editor  &  Publisher.  EOE. 


When  you  need  to  reach  newspaper  people,  you 
can  meet  all  the  people  you  want  to  meet — 
Buyers,  sellers,  employers,  job-seekers,  and 
more,  in  the  pag^es  of 

Editor  &  Publisher 
CLASSIFIED 
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HELP  WANTED 


ADVERTISING 


ADVERTISING  MANAGER 
We  are  searching  for  a  well  trained 
salesperson  with  some  management 
experience  who  wants  to  run  his  or  her 
own  show.  We  are  a  medium  size  6-day 
newspaper  in  the  south  central  portion 
of  Zone  5  with  an  eager  staff  that  needs 
positive  leadership  and  professional 
development.  Our  community  provides 
a  real  opportunity  for  your  success  as 
well  as  being  a  good  place  to  live.  Reply 
to  Box  1153,  Editor  &  Publisher. 


RETAIL  ADVERTISING  MANAGER 
The  Beaumont  Enterprise,  Texas’  Gulf 
Coast  award-winning  70-M  daily  and 
80-M  Sunday  newspaper,  is  seeking  an 
experienced  Retail  Advertising  Mana¬ 
ger.  Qualified  candidates  will  possess 
experience  in  all  phases  of  retail 
management,  proven  leadership  and 
people  skills,  and  an  ability  to  commu¬ 
nicate  effectively  with  advertisers  and 
the  community.  If  you  feel  you  have 
these  qualifications,  please  send  a 
cover  letter  and  your  complete  resume, 
including  salary  history  and  references, 
tO: 

Bob  Wilson,  Advertising  Director 
Beaumont  Enterprise 
PO  Box  3071 
Beaumont,  TX  77704 

A  Hearst  newspaper 


SHOPPER  CAREERS 
President,  Eastern  US,  lOOK 

General  Manager,  Zone  2,  85K 

General  Manager,  Zone  6,  80K 

Director  of  Sales,  Zones  4-9,  60K 

Sales  Managers,  Zones  2-9,  40K 

Sales  Reps,  Zones  1-9,  Open 

Production  Positions,  Zones  1-9,  Open 


Please  call  (818)  881-0271  or  send 
resume  to: 

MULTI-MEDIA  ENTERPRISES 
5699  Kanan  Road 
Agoura  Hills,  (lA  91301 


HELP  WANTED 


ADVERTISING 


ADVERTISING  DIRECTOR 
We  are  an  independent  52,000,  6-day 
afternoon  newspaper  and  have  created 
a  new  position  that  will  be  responsible 
for  retail,  classified,  and  national  adver¬ 
tising  departments.  We  are  looking  for  a 
manager  with  that  special  blend  of  good 
creative  judgment,  administrative  skills 
and  leadership  ability.  The  successful 
candidate  will  bring  proven  manage¬ 
ment  experience  and  a  record  of  creativ¬ 
ity  and  productivity  to  the  job  which 
r^uires  substantial  supervisory  respon¬ 
sibility.  The  qualified  applicant  should 
have  prior  su^visory  experience  with  a 
minimum  of  8  years  experience  in  the 
newspaper  field.  A  College  degree  is 
preferred.  We  offer  a  competitive  salary 
and  excellent  benefit  package.  Inter¬ 
ested  applicants  send  resume  and  cover 
letter  to  Michael  Young,  York  Dispatch, 
PO  Box  2807,  York,  PA  17405. 


REGIONAL  SALES 

Unique  opportunity  available  on  a  part- 
time  to  full-time  basis.  Zone  4  (position 
open  in  Florida),  Zone  9  (position  open 
in  Los  Angeles  area),  and  Zone  5  (posi¬ 
tion  open  in  Northern  Ohio),  with  a 
proven,  young  and  expanding  regional 
magazine.  The  right  individual  must 
have:  the  desire  to  supplement  his  or 
her  own  income  on  a  commissionary 
basis,  print  media  background  and/or 
agency  experience,  and  consistency  in 
salary  and  service  efforts.  Please  send 
resume  and  cover  letter  to  Mall  Network 
Publications  Inc,  22035  Chagrin  Blvd., 
Beachwood,  OH  44122,  Attn:  National 
Sales  Manager. 

RETAIL  ADVERTISING  MANAGER 
Gwinnett  Daily  News,  an  award¬ 
winning,  progressive,  7-day  daily  in 
growing,  suburban  Atlanta  seeks  retail 
advertising  manager.  Qualifications 
should  include  retail  management 
experience,  preferably  with  a  competi¬ 
tive  suburban  daily;  be  adept  at  utiliz¬ 
ing  sophisticated  marketing  material  in 
making  sales  presentations;  able  to 
motivate  and  possess  excellent  people 
skills.  Send  resume  and  salary  history 
tO:  Advertising  Director,  Gwinnett  Daily 
News,  PO  Box  1000,  Lawrenceville,  GA 
30246. 


HELP  WANTED 


_ ADVERTISING _ 

CLASSIFIED  ADVERTISING  MANAGER 
37,000  7-day  newspaper  in  central 
Indiana  is  seeking  a  high  energy,  people 
oriented  manager  with  classified  back¬ 
ground  and  management  skills  who  is 
ready  to  move  to  our  top  classified  posi¬ 
tion.  This  person  will  be  asked  to  lead 
and  motivate  our  classified  sales  force 
of  8  salespersons.  Salary  commensu¬ 
rate  with  experience,  excellent  benefits 
package;  chance  for  advancement  here 
and  throughout  the  county  with  a  lead¬ 
ing  newspaper  group.  This  is  an  excel¬ 
lent  growth  opportunity  for  an  enthu¬ 
siastic  person  seeking  career  advance¬ 
ment.  Please  apply  with  resume  and 
letter  telling  us  why  you  should  be 
considered  to  Box  1136,  Editor  & 
Publisher.  Replies  will  be  held  in  strict 
confidence.  An  Equal  Opportunity 
Employer. 


Circulate  Your  Jobs, 
Services,  Taients 
to  the  Largest 
Newspaper  Audience 
in  the  Worid 
with  E&P  Ciassifieds 


ART/GRAPHICS _ 

GRAPHIC  ART  camera  operator/film 
stripper  wanted  for  newspaper  web 
shop.  Printing  all  formats  newspaper 
and  newspaper  inserts.  Strong  back¬ 
ground  in  page  imposition,  layout, 
black  and  white,  and  four-color  strip¬ 
ping.  Some  knowledge  of  platemaking 
helpful.  Send  resume  to  Linda  Picott, 
Silver  State  Merchandiser,  Inc.,  3721 
Meade  Avenue,  Las  Vegas,  NV  89102. 


_ CIRCULATION _ 

CIRCULATION  DIRECTOR  for  upper 
Midwest  mid-sized  daily  with  real 
growth  potential.  If  you  have  imagina¬ 
tion,  energy  and  a  record  of  increasing 
circulation,  let’s  talk.  A  rudderless  staff 
needs  motivation,  leadership  and  new 
ideas.  Box  1087,  Editor  &  Publisher. 

CIRCULATION  MANAGER 
Growing,  modern  50,000,  Zone  3  paper 
seeks  innovative  manager  to  lead  excel¬ 
lent  staff.  Must  be  promotion  conscious 
and  peole-oriented.  Excellent  opportun¬ 
ity  for  circulation  manager  of  small 
newspaper  or  assistant  from  larger 
daily.  Send  resume  and  salary  require¬ 
ments  to  Box  1 104,  Editor  &  Publisher. 


CIRCULATION  MANAGER  for  large 
Maryland  weekly.  Knowledge  of  all 
aspects  of  circulation  management 
essential.  Excellent  opportunity  for  self- 
motivated  person.  Competitive  salary, 
all  benefits.  Daily  circulation  experi¬ 
ence  would  help.  Please  reply  Box 
1144,  Editor  &  Publisher. 


CIRCULATION  MANAGER 
Small  Zone  2  daily  in  growing  suburban 
market  needs  promotion/sales  minded 
person  to  take  advantage  of  that  growth. 
We  want  to  be  less  small.  Can  you  do 
the  job?  Send  resume  to  Box  1151, 
Editor  &  Publisher. 


HOME  DELIVERY  zone  sales  manager. 
Person  needed  to  train,  manage  and 
motivate  a  group  of  district  sales  mana¬ 
gers.  We  are  a  7-day  morning  newspap¬ 
er  located  in  Zone  2.  This  person  must 
have  at  least  2  years  of  home  delivery 
district  sales  management  experience. 
This  is  a  challenge  of  a  lifetime.  Can 
you  meet  the  challenge?  Reply  to  PO 
Box  847,  Trenton,  NJ  08605. 


Attention  Advertisers: 

Please  note  these  reminders  when  sending  classi¬ 
fied  ad  copy: 

•  Please  specify  an  exact  classification  within  a  sec¬ 
tion  of  ads:  for  instance,  help  wanted-sales;  equip¬ 
ment  &  supplies-phototypesetting.  Help  us  put  your 
ad  where  it  will  do  you  the  most  good. 

•  Be  sure  to  indicate  how  many  times  you  wish  the  ad 
to  appear,  and  whether  an  E&P  box  number  is  re¬ 
quired. 

•  Orders  for  classified  display  advertising  should 
include  the  number  of  columns  and  inches  you  wish 
the  ad  to  be,  as  well  as  how  many  weeks  the  ad 
should  run. 

Remember  —  in  all  correspondence  regarding 
your  ad,  please  include  a  copy  of  the  invoice. 


Thank  you  for  helping  us  serve  you  better! 


E&P  Classified  Department 
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COMPUTER  TECHNOLOGY 

SYSTEMS  MANAGER 
The  Journal  American,  27,000  daily, 
located  in  Bellevue,  Washington,  is 
seeking  a  Systems  Manager  for  its  CSI 
PDP-11-60  system.  If  you  have  DEC 
experience  and  are  ready  for  a  new  chal¬ 
lenge,  send  resume  to  Bob  Phillips, 
Journal  American,  PO  Box  90130, 
Bellevue,  WA  98009-0130,  phone 
(206)  453-4288. 


NEWSPAPER  JOBS 
FOR  NEWSPAPER 
PEOPLE 


_ EDITORIAL _ 

BUSINESS  REPORTER/EDITOR 
The  Missoulian,  Western  Montana’s 
leading  newspaper  has  an  immediate 
opening  for  a  business  reporter/editor. 
We  pride  ourselves  in  offering  our  read¬ 
ers  and  business  community  aggres¬ 
sive,  well-balanced  and  timely  business 
coverage.  Areas  of  concern  include 
economic  development,  wood  products 
industry,  bio-tech,  labor,  retail  and 
service  industries  and  finance. 
Business/economic  news  commands  a 
high  priority  at  this  paper.  We  publish 
Sunday  and  Wednesday  business 
sections  in  addition  to  daily  page  one 
and  community  section  coverage. 
Street  smarts  essential.  Business 
reporting  background  is  required; 
Education  in  business/economics 
preferred.  Please  send  letter  resume 
and  work  samples  to:  Bobbie  Engelstad, 
Human  Resources  Director,  Missoulian, 
PO  Box  8029,  Missoula,  MT  59807  by 
July  21. 

BUSINESS  REPORTER 
We  are  seeking  an  experienced  reporter 
who  understands  the  complexities  of 
the  business  world,  but  writes  in  terms 
the  average  reader  could  understand. 
Send  resume  and  samples  of  your  work 
to  Sandra  Petykiewicz,  Metro  Editor, 
Jackson  Citizen  Patriot,  214  South 
Jackson,  Jackson,  Ml  49204.  An  Equal 
Opportunity  Employer. 


COPY  EDITOR 

ONLY  PROS  need  apply.  Many  think 
that,  having  written  a  few  free-lance 
articles  or  edited  a  pamphlet,  they  caii 
handle  the  demands  of  a  newsmaga¬ 
zine.  We  disagree.  Our  readers  are 
affluent,  highly  educated  managers  and 
professionals.  If  you  can  bring  broad 
general  knowledge,  creativity,  a  deft 
touch,  computer  literacy  and  political 
sophistication  to  the  job,  we  want  you 
for  our  copy  desk.  Day  work,  Monday- 
Friday.  Pay  in  $30’s,  commensurate. 
Holidays  off.  Excellent  benefits.  EOE. 
Write  Executive  Editor/Operations, 
Insight  Magazine,  The  Washington 
Times,  3600  New  York  Ave.  NE, 
Washington,  D.C.  20002. 


ASSISTANT  NEWS  EDITOR:  here’s  a 
chance  to  join  one  of  the  best  newspap¬ 
ers  of  its  size  in  the  country.  Our  award- 
winning,  Zone  3  daily,  needs  a  news 
editor  strong  on  copy  editing  skills.  If 
you  have  the  experience,  drive  and 
determinaton,  send  work  samples, 
resume  and  salary  expectations  to:  Dan 
Genest,  Senior  News  Editor,  Kingsport 
Times-News,  Box  479,  Kingsport,  TN 
37662. 


Editorial  Page  Editor 
Editorial  Writer 

JOB  BANK  has  immediate  openings  for 
the  above  jobs.  If  you  have  experience 
and  are  interested,  please  call  Director, 
Debra  Bissinger  at  (609)  786-1910  or 
send  a  resume  to  JOB  BANK,  2615 
River  Rd.,  Suite  7,  Cinnaminson,  NJ 
08077. 
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HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


COPY  EDITOR 

Strong  copy  editor  needed  for  Southern 
New  England  AM  daily.  Must  have  a 
good  command  of  language  and  a  flair 
for  layout  and  headline  writing.  Send 
resume  to  Human  Resources  Depart¬ 
ment,  The  Jackson  Newspapers, 
Publishers  of  the  New  Haven  Register 
and  Journal  Courier,  40  Sargent  Drive, 
New  Haven,  CT  06511.  An  Equal 
Opportunity  Employer. 

CITY  EDITOR 

We  seek  a  city  editor  with  management 
experience,  news  judgment,  drive  and 
determination  to  lead  a  48-person  staff 
at  our  Zone  3,  48G  daily.  The  success¬ 
ful  candidate  will  join  a  newspaper 
committed  to  excellence,  which 
commands  the  lead  in  a  very  competi¬ 
tive  market.  Salary,  $25,000;  excellent 
benefits;  dividend  program.  We  offer  a 
challenging  assignment  in  a  outstand¬ 
ing  working  and  living  environment. 
Reply  quickly  with  full  resume  and 
cover  letter  telling  us  why  you're  the 
right  person  for  the  job,  to  Box  1106, 
Editor  &  Publisher. 

CITY  EDITOR  ~  For  22,000  PM  daily  in 
San  Francisco  Bay  Area's  wine  country. 
Second  in  command  of  18-person 
newsroom  that  wins  awards  for  investi¬ 
gative  reporting,  feature  writing,  photo- 
journalism.  Send  resume,  work 
samples,  references  to  Box  1126, 
Editor  &  Publisher. 

CITY  EDITOR  to  work  on  3-man  desk  of 
7-day  AM  newspaper.  Must  be  used  to 
working  copy  under  deadline  pressure. 
Speed,  accuracy  very  important.  Two- 
three  years  copy  desk  experience  a 
must.  Send  resume,  tear  sheets  and 
cover  letter.  Box  1125,  Editor  & 
Publisher. 

CITY  EDITOR 

Pulitzer  prize-winning  PM  in  Zone  3  is 
looking  for  a  seasoned  aggressive  jour¬ 
nalist  to  direct  statewide  coverage. 
We're  looking  for  a  journalist  with  solid 
technical  skills  and  proven  leadership 
abilities  to  become  our  city  editor.  Prior 
desk  experience  preferred.  Box  1132 
Editor  &  Publisher. 

COLUMNIST 

Challenging  opportunity  for  someone 
who  is  a  witty,  graceful  writer  and  a 
strong  reporter.  We  want  a  column  that 
will  reflect  the  flavor  of  life  in  our 
community  by  reporting  on  people: 
whet  they  are  doing  and  saying.  The 
column  should  be  newsy,  funny  and  a 
good  read.  We  are  a  growing  Knight- 
Ridder  newspaper,  115,000-circu¬ 
lation. 

Resume  and  clips  tO: 

David  Green,  City  Editor, 

Herald-Leader,  Main  &  Midland, 
Lexington,  KY  40507 

COPY  DESK  CHIEF 

GROWING  NEWSWEEKLY  with  a  differ¬ 
ence  seeks  copy  desk  chief/full-time 
slot.  If  you  can  polish  copy,  follow  a 
layout  (we  paginate)  and  instill  style 
and  standards  in  a  staff  of  eight,  you 
may  be  our  person,  but  you  must  also  be 
well-organized,  cool  and  well-read  and 
must  have  impeccable  command  of  the 
language.  Must  be  able  to  relieve  super¬ 
iors.  Pay  up  to  $50K.  Day  work;  holi¬ 
days,  weekends  off;  excellent  benefits. 
EOE.  Write  Executive  Editor/ 
Operations,  Insight  Magazine,  The 
Washington  Times,  3600  New  York 
Ave.  NE,  Washington,  D.C.  20002. 

COPY  EDITOR 

Must  be  skilled  at  both  word-editing 
and  attention  to  content.  Minimum  2 
years  experience  required.  Send  letter, 
resume  and  references  to  David  Bailey, 
Deputy  News  Editor,  Hartford  Courant, 
285  Broad  St.  Hartford,  CT  06115. 
EOE, 


COPY  EDITOR.  Our  job  is  to  build  a 
newspaper  with  quality  people  who,  in 
turn,  gain  from  us  the  skills  that  lead  to 
the  next  step  up.  This  24,000-Zone  2 
daily  is  a  good  spot  for  career-building 
ambitious  folks:  a  copy  editor  who 
wants  to  grow,  weekly  editor  longing  for 
a  daily,  or  the  reporter  ready  for  a  new 
experience.  Send  detailed  letter, 
resume  and  layout  samples  to  Box 
1134,  Editor  &  Publisher. 

COPY  EDITOR 

We're  looking  for  someone  who  recog¬ 
nizes  good  writing,  can  handle  copy 
with  tender,  loving  care,  has  a  good 
sense  of  layout  and  design,  is  creative 
and  likes  to  work  with  creative  people  to 
join  an  award-winning  23,0()0  Texas 
Gulf  Coast  daily  with  a  reputation  for 
excellence  and  sound  community  jour¬ 
nalism.  We  want  someone  who  is  willing 
to  start  at  the  bottom  on  our  copy  desk 
and  prove  themselves.  We  will  consider 
recent  or  summer  J-school  grads  with 
extensive  experience  on  their  college 
dailies  or  internships.  Send  resumes, 
references,  writing  clips  and  layout 
samples  to  Box  1147,  Editor  & 
Publisher. 

DEPUTY  BUSINESS  EDITOR 
The  Los  Angeles  Herald  Examiner  needs 
a  sharp  editor  with  a  good  grasp  of  busi¬ 
ness  news  for  its  consumer-oriented 
Money  section.  This  is  a  responsible 
position  that  requires  aggressive  wire 
editing,  careful  copy  editing,  bright 
headline  writing  and  imaginative  layout. 
Send  resume  and  sample  layouts  to 
Jack  Lynch,  Business  Editor,  Los 
Angeles  Herald  Examiner,  1111  S. 
Broadway,  Los  Angeles,  CA  90015.  No 
phone  calls. 

EDITOR 

Fast-paced  daily  education  news 
service  seeks  top-notch  editor  with 
strong  language  and  people  skills.  Look¬ 
ing  for  speedy  wordsmith  who  also  can 
edit  for  clarity  and  grammar.  Daily  copy 
editing  experience  required;  knowledge 
of  education  preferred.  Salary  commen¬ 
surate  with  experience.  Please  send 
work  samples  and  resume  to  Box  CC, 
1300  North  17th  St.,  Suite  1600, 
Arlington,  VA  22209. 

EDITORIAL  PAGE  WRITER/EDITOR 
Growing  50,000  Zone  3  newspaper 
seeks  enthusiastic  person  to  write  well- 
reasoned,  thought  provoking  editorials 
and  supervise  editorial  page.  Individual 
liberties/laissez  faire  philosophy  impor¬ 
tant.  Send  resume  and  salary  require¬ 
ments  to  Box  1 105,  Editor  &  Publisher. 

EDITORIAL  ARTIST 

Award  winning  newspaper  has  excellent 
opportunity  for  an  editorial  artist.  Page 
design,  illustration  and  graphic  abilities 
needed.  Newspaper  redesign  underway, 
and  additional  artists  needed  to  fulfill 
goal  of  creating  Midwest's  most  graphi¬ 
cally  oriented  daily.  Equal  Opportunity 
Employer.  Douglas  K.  Ray,  Executive 
Editor,  The  Daily  Herald,  PO  Box  280, 
Arlington  Heights,  IL  60006. 

EDITOR-RESEARCH  CONSULTANT.  To 
research,  write,  and  edit  literature, 
history,  geography  from  old  traditional 
Persian  into  simpled  Farsi.  Duties 
include  preparing  questions  and 
answers  to  be  used  in  preparation  for 
educational  games  for  young  children 
and  selecting  texts.  Must  be  able  to 
work  without  supervision.  Must  be 
fluent  in  writing  and  reading  Farsi. 
Requires  MA  in  Persian  literature  or 
Middle  Eastern  literature,  with  mini¬ 
mum  24  semester  units  in  Persian  liter¬ 
ature,  and  1  year  experience  in  editing, 
as  well  as  2  years  experience  in  working 
with  elementary  aged  children.  Salary 
$35,600  a  year.  Send  resume  to  Bazi 
Enterprises,  1517  Patterson  Road, 
Modesto,  CA  95355. 


SUPER  SLOT  we  are  looking  for  a  rare 
commodity.  A  talented,  technically 
proficient  slot  person  with  some  fire  in 
his  (or  her)  eyes  and  a  desire  to  move 
into  management.  Must  be  able  to 
deliver  design  that  sparkles,  headlines 
that  sing  and  copy  that  is  clean,  clear 
and  concise-on  a  daily  basis.  For  a  pro, 
top  salary  and  benefits  from  a  daily  and 
Sunday  in  a  high  growth  area  of 
Pennsylvania.  Box  9986,  Editor  & 
Publisher. 

EXPERIENCED,  objective  writer- 
photographer  wanted  for  succesful 
weekly  paper.  Emphasis  on  writing 
skills  and  use  of  English  language.  Posi¬ 
tion  calls  for  cheerful,  seasoned  repor¬ 
ter  who  likes  to  write  hard  news, 
features,  interviews  and  cutlines.  Prefer 
liberal  arts  college  graduate  with  family. 
Good  salary,  benefits  and  advancement 
potential.  Send  resume  to  Box  8100, 
LongBoat  Key,  FL  33548  or  call  (813) 
383-5509  for  interview/appointment. 

REPORTER  high-quality  city  business 
weekly  seeking  go-get-'em  reporter  to 
cover  insurance,  health  and  finance. 
Zone  3  sunbelt  city  with  booming 
economy,  mild  weather  and  cultural 
diversity.  Competitive  salary  and  bene¬ 
fits.  Resume  with  references  and  clips 
to  Box  1133,  Editor  &  Publisher. 


NUMBER  TWO  sports  person  for  6-day 
21,000  circulation  PM  in  North  Central 
Illinois.  Will  cover  games,  write 
columns.  Knowledge  of  page  layout, 
VDT  background  helpful.  Send  resume, 
samples  to  Joyce  McCullough,  News 
Tribune,  426  Second  St.,  LaSalle, 
IL  61301. _ 

PUBLIC  RELATIONS  PERSON  tired  of 
corporate  politics  who  wants  to  get  back 
into  business  journalism.  Excellent 
opportunity.  State  salary  requirements 
and  availability.  Send  resume  to  Busi¬ 
ness,  Box  615,  Clinton,  IL  61727. 

ASSISTANT  CITY  EDITOR 
The  Las  Vegas  Review  Journal  is  seek- 
(ng  an  assistant  city  editor.  The  person 
we  hire  will  have  a  strong  background  in 
daily  newspaper  reporting,  keen  editing 
skills  and  solid  writing  abilities.  He  or 
she  will  be  able  to  generate  fresh  story 
ideas  and  help  a  talented  staff  to  get 
even  better.  If  you  have  these  qualifica¬ 
tions  and  want  to  join  the  staff  of 
100,000  plus  circulation  newspaper  in 
a  exciting  news  town,  send  your 
resume,  work  samples  and  list  of  refer¬ 
ences  to  Charles  Zobell,  City  Editor, 
Review-Journal,  PO  Box  70,  Las  Vegas, 
NV  89125.  An  Equal  Opportunity 
Employer. 

BUREAU  REPORTER 
Opening  for  a  self  starter  with  aggres¬ 
sive,  30,000  circulation,  7-day  AM  on 
Florida's  Gulf  Coast.  Experience 
preferred,  but  talented  beginners 
welcome  to  apply.  Photo  skills  a  must. 
Live  30  minutes  from  the  world's  most 
beautiful  beaches  and  work  for  an  ambi¬ 
tious  and  serious  newspaper.  Send 
resume,  clips,  and  salary  requirements 
to  Managing  Editor,  Jay  Pitts,  PO  Box 
2949,  Fort  Walton  Beach,  FL  32549. 

CAREER  STEP  small  weekly  near  Char¬ 
leston,  WV  needs  a  managing  editor. 
Ideal  job  for  good  reporter  who  wants  to 
get  into  management.  Group  ownership 
offers  future  advancement.  Call  Rip 
(304)  469-3373. _ 

CENTRAL  FLORIDA  DAILY  in  highly 
competitive  market  seeks  competent 
desk  person  with  flair  for  makeup  who 
can  also  motivate  reporters.  We're  also 
looKing  for  a  strong  local  government 
reporter.  Send  non-returnable  samples 
to  Box  1129,  Editor  &  Publisher. 


REPORTER;  north  Iowa  newspaper 
21 ,000  circulation  has  opening  for  beat 
reporter  with  at  least  1  year  experience. 
Accuracy  and  self-motivation  a  must. 
Great  training,  opportunities  and  bene¬ 
fits.  Send  resume  and  samples  to  Jim 
Santori,  Mason  City  Globe-Gazette  300 
N.  Washington,  Mason  City,  lA  50401. 

REPORTER  WITH  EXPERIENCE 
A  monthly  business  magazine  in  south¬ 
ern  New  Hampshire  seeks  a  writer  with 
strong  journalism  credentials,  who  can 
cover  complex  issues  and  write  an 
occassional  feature  with  flair.  Applic¬ 
ants  must  have  a  minimum  of  3  years 
experience.  Please  submit  samples  of 
written  work  that  emphasize  your  versa¬ 
tility.  Do  not  call.  Send  correspondence 
to:  Editor,  Business  N  H,  177  East 
Industrial  Drive,  Manchester,  NH 
03103. _ 

SEPTEMBER  1  OPENING  for  a  highly- 
qualified  reporter  to  handle  major 
breaking  and  running  stories  and 
special  series.  We  need  a  tested  and 
proven  professional  who  has  clippings 
that  show  this  ability.  We  offer  a  chance 
to  do  quality  work  for  an  old,  respected 
family-owned  newspaper  (43,000  AM 
daily)  in  a  prosperous  and  growing 
urban/rural  community  in  Zone  2. 
Excellent  location  for  a  family.  Moving 
into  modern,  new  offices  this  fall.  Tell 
us  about  your  experience  and  goals  in 
first  letter.  Include  salary  requirements 
and  samples  of  your  best  work.  Excel¬ 
lent  benefits  available.  Box  1154, 
Editor  &  Publisher. 

SHARP,  AGGRESSIVE,  EXPERIENCED 
reporter,  not  afraid  of  digging  out  diffi¬ 
cult  stories  for  Central  PA  Knight- 
Ridder  paper.  Send  clips,  resume  to 
Personnel  Director,  Centre  Daily  Times, 
Box  89,  State  College,  PA  16804.  An 
Equal  Opportunity  Employer. 

SPORTS  EDITOR — Alabama's  largest 
tri-weekly  is  seeking  editor  for  one 
person  sports  department.  Located  in 
great  hunting  and  fishing  area.  Send 
resume  and  clips  to;  The  Sand  Moun¬ 
tain  Reporter,  PO  Box  190,  Albertville, 
AL  35950. _ 

SPORTS-FEATURE  WRITER  semi- 
weekly  in  cool  mountains  of  southern 
WV  needs  a  reporter  to  write  sports  and 
news  features.  Group  ownership  offers 
future  advancement.  Call  Rip  (304) 
469-3373. _ 

SPORTS  SLOT  POSITON 
Community  AM  daily  seeks  slot  person 
for  award-winning  department  in  highly 
competitive  Florida  market.  Knight- 
Ridder  paper.  Send  resume,  work 
samples  to  Managing  Editor,  Baca 
Raton  News,  PO  Box  580,  Boca  Raton, 
FL  33432. _ 

SPORTS  WRITER 

The  Anchorage  Times  sports  depart¬ 
ment  is  looking  for  an  aggressive,  styl¬ 
ish  beat  writer  to  handle  college  basket¬ 
ball  and  baseball  in  a  competitive 
market.  Our  PM  daily,  AM  Sat. -Sun. 
newspaper's  sports  section  has  been 
judged  one  of  the  nation's  best  by  Asso¬ 
ciated  Press  sports  editors  over  the  past 
two  years.  Hard  news,  hard-nosed 
reporting  skills  honed  by  at  least  3 
years'  experience  beyond  the  college 
newspaper  level  a  must.  Column  writing 
experience  preferred  but  not  mandat¬ 
ory.  Send  three  solid  game  clips,  a 
feature,  and  a  2-column  sample  to  The 
Anchorage  Times  Sports  Department, 
Box  40,  Anchorage,  AK  99510. 

NEWS  EDITOR  to  run  universal  desk  on 
community  daily  in  rapidly  growing 
region  90  miles  from  Washington. 
Shirtsleeve  editor  must  have  reporting 
background  with  English,  layout,  design 
and  people  skills.  Box  1135,  Editor  & 
Publisher. 
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CLASSIFIED  ADVERTISING  RATES 


Effective  January  1,  1986 

POSITIONS  WANTED 


LINE  ADS 

1  week  —  $5.25  per  line 

2  weeks  —  $4.70  per  line,  per  issue. 

3  weeks  —  $3.95  per  line,  per  Issue. 

4  weeks  —  $3.15  per  line,  per  issue. 

Add  $5.50  per  insertion  for  box  service. 
Count  as  an  additional  line  in  copy. 


1  week  —  $3.50  per  line 

2  weeks  —  $2.90  per  line,  per  issue. 

3  weeks  —  $2.50  per  line,  per  issue. 

4  weeks  —  $2.30  per  line,  per  issue. 

Add  $3.50  per  insertion  for  box  service. 
Count  as  an  additional  line  in  copy. 


Count  approximately  37  characters  and/or  spaces  per  line. 
3  lines  minimum. 

NO  ABBREVIATIONS. 


DEADLINE:  Every  Tuesday,  2  pm  (ET) 

For  Saturday’s  Issue. 

Payment  must  accompany  all  Positions  Wanted  ads. 


DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your 
classified  ad  to  display.  The  rates  for  display-classified  are:  1  time-$75  per 
column  inch;  2  or  more  times-$70  per  column  inch,  per  insertion. 


DEADLINE;  8  days  prior  to  publication  date. 

Contract  rates  available  upon  request. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

Editor  &  Publisher 

11  West  19th  Street,  NY,  NY  10011.  (212)  675-4380. 


EXPERIENCED  BUSINESS  REPORTER 
Expanding  business  section  of  Syra¬ 
cuse,  New  York  Herald- Journal,  Herald 
American  (104,000  daily;  250,000 
Sunday)  seeks  aggressive  reporter  with 
at  least  3  years  business  writing  experi¬ 
ence.  Must  have  demonstrated  ability  to 
dig  beyond  the  annual  report  and  the 
public  relations  department.  Know¬ 
ledge  of  corporate  finance  and  the 
insurance  and  banking  industries 
essential,  as  is  the  ability  to  write  clear¬ 
ly  about  them.  Send  resume  and  20 
clips  covering  a  range  of  business  writ¬ 
ing  challenges  to  Jeff  Rea,  Executive 
Business  Editor,  Herald-Journal,  PO 
Box  4915,  Syracuse,  NY  13221. 

FEATURE  WRITER  sought  for  the  Pulit¬ 
zer  Prize  winning  Anchorage  Daily 
News,  Alaska's  largest  newspaper. 
Applicants  must  have  at  least  3  years  of 
writing  experience,  be  a  self-starter  and 
be  able  to  write  about  a  variety  of 
subjects.  Salary  based  on  experience.  If 
you  like  to  take  risks,  have  an  imagina¬ 
tion  and  possess  a  sense  of  humor,  send 
your  resume  and  clips  to  Gary  Nielson, 
Features  Editor,  Anchorage  Daily  News, 
1001  Northway  Drive,  Anchorage,  AK 
99514. 


GOVERNMENT  JOBS 
$16,040-$59.230/yr.  Now  Hiring.  Call 
(805)  687-6000  Ext.  R-4261  for 
current  federal  list. 


GRAPHICS  DIRECTOR 
Houston  Chronicle  seeks  experienced 
newspaper  graphic  artist  to  head  9-per¬ 
son  department.  Emphasis  on  informa¬ 
tional  graphics,  page  design,  use  of 
color  and  general  art  work.  People  skills 
as  well  as  technical  skills  a  must.  Send 
resume,  cover  letter  and  salary  history 
to  Tony  Pederson,  Managing  Editor,  PO 
Box  4260,  Houston,  TX  77210. 


HELP  WANTED:  experienced  editor  for 
a  Virginia  weekly  newspaper  with 
emphasis  on  layout/design,  editing, 
writing  and  managing  personnel. 

Must  be  willing  to  provide  leadership  in 
news-editorial  coverage  and  to  become 
involved  with  the  community  of  service. 
Reply  to  Box  1138,  Editor  &  Publisher. 

"HOW  TO  GET  HIRED  IN  JOURNAL- 
ISM”  For  information,  write:  Northwest 
Marketing  Limited,  Box  3658-J,  Lacey 
WA  98503. 


MANAGING  EDITOR 
The  ability  to  direct  staff  and  copy  tight¬ 
ly  and  maintain  a  constant  community 
presence,  both  editorially  and  personal¬ 
ly  are  a  must  for  this  position.  You  will 
be  in  charge  of  a  well-established,  paid 
circulation  weekly  and  one  of  our  subur¬ 
ban  offices.  This  paper  is  one  of  40 
weeklies  published  by  a  growing 
company.  Three  to  5  years  experience 
as  a  reporter/editor  required,  ^cellent 
benefits  plus  a  competitive  starting 
salary.  If  interested,  please  send 
resume  including  salary  history  plus  a 
copy  of  your  recent  paper  to  Lawrence 
Setnicar,  Pioneer  Press,  1232  Central 
Ave.,  Wilmette,  IL  60091.  Equal 
Opportunity  Employer  M/F. 

NEWS  EDITOR,  BOATING 
We’re  the  nation's  leading  boating 
newspaper  and  we’re  growing.  We  need 
a  skilled  assignment  editor  to  work  with 
staff  reporters  and  stringers  on  our 
largest  edition.  We  want  someone  who 
understands  both  hard  and  soft  news, 
can  develop  balanced  story  budgets, 
write  sharp  editorials  and  do  some 
reporting.  Qualifications  should  include 
reporting/editing  experience  on  small  or 
mid-sized  daily  and/or  large  weekly; 
must  have  some  boating  knowledge. 
Pleasant  work  environment  in  river  front 
community;  competitive  salary.  Please 
send  resume,  samples  to:  Editorial 
Director,  Soundings,  Essex,  CT  06426. 
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THE  EL  PASO  TIMES,  a  Gannett  news¬ 
paper,  seeks  an  editor  to  lead  a  recently 
combined  staff  of  city  and  regional  desk 
editors  and  reporters.  Must  have  experi¬ 
ence  in  managing  people  and  ability  to 
shape  and  execute  a  fresh  daily  news 
report.  Desk  editor  reports  to  the 
managing  editor.  Background  should 
include  extensive  editing  and  reporting 
skills.  The  Times  is  a  56,(X)0  daily  and 
88,000  Sunday  AM  paper  serving  west 
Texas  and  southern  New  Mexico. 
Ompetitive  salary  and  benefits.  Send 
resumes,  examples  of  reporting  and 
editing  and  references  to  John  Moore, 
Co-Managing  Editor,  El  Paso  Times,  PO 
Box  20.  El  Paso,  79999. 


THE  SAN  ANTONIO  LIGHT  seeks 
aggressive  business  reporter  for  greatly 
expanded  section.  Applicants  need 
strong  reporting  background,  good  writ¬ 
ing  skills  and  experience  in  business 
department.  Send  resume,  clips  to 
Sharon  Watkins,  Assistant  Managing 
Editor,  San  Antonio  Light,  PO  Box  161, 
San  Antonio,  TX  78291. 


The  Fort  Lauderdale  News/Sun-Sentinel 
is  looking  for  a  writer/editor  to  take  over 
its  nationally  recognized  food  section. 
We  want  a  journalist  who  has  the  crea¬ 
tivity  to  put  out  a  relevant,  timely,  fun, 
balanced  section  for  a  paper  with  a 
strong  commitment  to  food  coverage. 
Candidates  must  have  at  least  5  years 
professional  experience  and  strong  edit¬ 
ing  and  organizational  skills.  Send 
resume,  5  writing  clips,  10  story  ideas 
and  your  philosophy  of  what  a  food 
section  should  be  tO:  Robm  Doussard, 
Features  Editor,  News/Sun-Sentinel, 
PO  Box  14430,  Fort  Lauderdale,  FL 
33302. 


The  New  Haven  Advocate,  the  news  and 
arts  weekly  in  New  Haven,  CT,  seeks  a 
reporter  with  a  minimum  of  2  years 
experience  with  hard  news  and  investi¬ 
gative  reporting  for  a  full  time  position. 
Knowledge  of  the  city  of  New  Haven  as 
well  as  the  overall  New  England  region 
essential,  copy  editing  experience  and 
experience  with  full  len^h  magazine 
style  features  helpful.  Resume  and 
clips  to  Editor,  New  Haven  Advocate, 
1184  Chapel  St.,  New  Haven,  CT 
06511. 


TWO  DAILY  NEWSPAPERS  in  historic 
Southern  city:  Openings  for  sports  and 
local  news  reporters.  Two  beat  reporters 
needed  in  city  room.  Must  have  some 
experience  on  a  daily  newspaper.  One 
opening  on  the  sports  desk,  three  days 
slot  and  two  days  rim/general  assign¬ 
ment.  Experience  preferred,  will 
consider  recent  graduate.  Send  resume 
and  clippings  to  Sports  Editor,  Tony 
Stastny,  or  City  Editor,  Kathy  Haeberle 
at  Savannah  News-Press,  PO  Box 
1088,  Savannah,  GA  31402. 


WANTED-Number  2  person  in  6  person 
newsroom  in  county  seat.  Six-day  PM 
paper.  Part  of  group  with  excellent 
fringes,  fellow  workers  and  environ¬ 
ment.  Layout  and  reporting  experience 
heipful  over  writing  and  reporting  skills. 
Excellent  move  into  management.  Call 
Jim  Morrison,  (812)  663-3113. 


WANTED  SPORTSWRITER  for  Texas 
Gulf  Coast  daily.  Person  will  also  share 
desk  work  with  sports  editor.  Will 
consider  recent  grads.  Send  clips, 
resume  to  The  Daily  Tribune,  PO  Box 
1551,  Bay  City,  TX  77414. _ 

WASHINGTON  REPORTER 
Major  newspaper  group  has  opening  for 
reporter  to  provide  regional  coverage  of 
Congress,  federal  agencies  in  its 
Washington  bureau.  Minimum  3  years 
hard  news  experience,  wire  sen/ice  or 
legislative  background  a  plus.  Resume 
and  clips  to:  Editor,  PO  Box  7608, 
Washin^on,  D.C.  20(344. 
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HELP  WANTED 


MAILROOM 


HELP  WANTED 


MAILROOM 


GANNETT 


We  are  looking  for  a  person  to  join  our  corporate  produc¬ 
tion  staff  as  mailroom  manager. 

This  person  must  have  the  ability  to  assist  Gannett  sites 
and  design  of  distribution  centers,  selection  of  equip¬ 
ment,  installation,  implementation  of  equipment  and 
monitor  cost  before,  during  and  after  all  Gannett  mail- 
room  projects. 

Candidates  must  be  able  to  travel  40-50%  of  the  time 
and  willing  to  relocate. 

Resume  should  include  past  employment  history,  salary 
requirements  and  education. 

Please  send  resume  to: 

GANNETT  CO.,  INC. 

PO  Box  7858 
Washington,  D.C.  20044 
ATTN:  Donn  L.  Wheeler 
EOE 


_ INVESTORS _ 

INVESTORS  FOR  \AfESTERN 
WISCONSIN  TOURISM  PUBLICATION 
Near  ground  floor  opportunity  for  entre¬ 
preneurial,  experienced,  advertising  or 
publishing  executives  with  brains,  moti¬ 
vation  and  some  venture  captial. 
Revenue  opportunities  abound  in  adver¬ 
tising  and  franchising  for  this  seasonal 
publication.  Potential  $100K  -  $200K 
annual  gross  per  region.  Seeking  $10K 
-  $20K  investment.  Interested?  Send 
personal  information  and  inquiries  to: 
Investor/Working  Partner,  PO  Box 
3218,  La  Crosse,  Wl  54601-3218. 


CLASSIFIED 

ADVERTISING 

(212)  675>4380 

_ MARKETING _ 

GROWTH  ORIENTED  PUBLISHER  of  5 
weeklies  seeks  marketing  director  who 
will  lead,  direct  and  research  all  phases 
of  marketing  including  circulation,  clas¬ 
sified,  display  and  web  press  sales.  New 
assignments.  Anyone  younger  or  older 
could  fit  the  bill.  One  location  for  6 
months  or  more.  Travel  within  100  mile 
area.  First  focus  to  discover  which 
markets  need  most  attention,  then 
locate  there.  Total  paid  circulation  of 
group  23,000.  Will  work  with  savvy, 
successful  general  managers  and  ad 
managers.  Their  problem  is  time.  Your 
solution:  hands-on  help,  coordination, 
systems  installation.  Write,  listing 
experience,  education  and  success 
story,  Steve  Austin,  The  Gleaner,  PO 
Box  4,  Henderson,  KY  42420. 


PHOTOGRAPHER 

WANTED-PHOTOGRAPHER  in  6  person 
newsroom  at  county  seat,  6-day,  PM 
paper.  Part  of  group  with  excellent 
fringes,  fellow  workers  and  environ¬ 
ment.  Writing  and  reporting  skills  help¬ 
ful.  Call  Jim  Morrison  (812)  663-3113. 

_ PRESSROOM _ 

A  PRESSPERSON  some  experience  on 
a  web  or  sheet  fed  press  with  mechani¬ 
cal  ability.  Excellent  paid  benefits  and 
pension.  Apply  Bartash  Publications, 
7272  Woodland  Ave.,  Philadelphia,  PA 
19142,  (215)  365-1155. _ 

JOURNEYMAN  PRESSPERSON 
Seven-day  AM  publication  in  upper  East 
Tennessee  has  need  for  a  journeyman 
pressperson  to  work  on  a  Scott  press 
and  letterflex  platemaking  operation. 
Benefits  include  hospitalization  and 
medical  insurance  plan.  Paid  vacation, 
sick  leave,  holidays,  life,  disability 
insurance  and  retirement  plan.  Apply  to 
Sidney  Nave,  Pressroom  Foreman, 
Johnson  City  Press,  PO  Box  1717, 
Johnson  City,  TN  37605-1717.  Phone 
(615)  929-3111.  An  Equal  Opportunity 
Employer. 

NIGHT  PRESS  FOREMAN.  Medium- 
sized  daily  in  Zone  6  needs  night  super¬ 
visor.  Offset  experience  a  must.  Growth 
opportunity  with  an  expanding 
company.  Call  (501)  378-3464. 

WANTED  Goss  Metro  pressperson.  We 
need  a  good  journeyman  Metro  press 
operator  who  is  looking  to  better 
himself.  This  is  chance  for  the  right 
person  to  move  up.  High  pay  scale, 
great  benefits.  Interested  parties  apply 
in  confidence  to  William  Heider,  Sr., 
Production  Manager,  Times  Publishing 
Company,  Times  Square,  Erie,  PA 
16534. 


HELP  WANTED 


PRESSROOM 


PRESSPERSON  NEEDED  for  5  unit 
Goss  Community.  Send  resume.  Salary 
requirements  and  printing  samples  to 
Mike  Lindsey,  PO  Box  1054,  Torring- 
ton,  WY  82240. 

PRESSROOM  MANAGER  wanted  for 
major.  Zone  5,  daily  offset  operation. 
Applicants  will  please  include  resumes. 
Box  1052,  Editor  &  Publisher. 

NEWSPAPER  OFFSET  pressperson 
needed  for  medium-sized  shop,  printing 
all  newspaper  formats  and  newspaper 
inserts.  Must  have  Goss  Community 
experience.  Send  resume  to  Linda 
Picott,  Silver  State  Merchandiser  Inc., 
3721  Meade  Avenue,  Las  Vegas,  NV 
89102. 


_ PRODUCTION _ 

PRODUCTION  DIRECTOR 
The  Frederick  Maryland  News-Post 
seeks  an  experienced  production 
professional  to  fill  the  newly  created 
position  of  production  director  on  this 
twice  daily  Monday-Saturday  newspap¬ 
er  with  a  combined  press  run  of  40,000 
plus.  Applicants  must  have  10  to  15 
years  of  daily  newspaper  production 
experience  and  must  be  knowledgeable 
in  composing,  camera,  press  and  mail- 
room  operations.  Salary  commensurate 
with  experience.  Please  send  resume  to 
The  Frederick  News-Post,  PO  Box  578, 
Frederick,  MD  21701  Attn:  General 
Manager. 

PRODUCTION  MANAGER 
7,200  circulation  Arizona  daily  seeks 
capable  person  with  solid  management 
and  hands-on  experience  in  the  press¬ 
room,  camera  room,  darkroom  and  plate 
room.  6  unit  Goss  Community  press 
with  SC  folder.  High  volume  of  outside 
commercial  printing  customers.  Experi¬ 
ence  preferred  but  could  be  the 
management  break  for  qualified  indivi¬ 
dual.  Mail  resume  to  Publisher,  Mohave 
Daily  Miner,  Kingman,  AZ  86401. 


HELP  WANTED 


PRODUCTION 


MACHINIST 

The  News/Sun-Sentinel,  a  major  south 
Florida  daily  has  an  immediate  opening 
for  an  experienced  machinist.  Duties  to 
include  installation,  maintenance  and 
repair  of  heavy  industrial  machinery. 
We  offer  an  excellent  benefit  package 
and  competitive  starting  salary.  Send 
resume  to  the  Personnel  Department, 
The  News/Sun-Sentinel,  PO  Box 
14430,  Fort  Lauderdale,  FL  33302. 
EOE. _ 

PRE-PRESS  SUPERVISOR 
Expanding  Web  Printer  seeking,  pre¬ 
press  supervisor  (minimum  5  years 
experience)  skilled  in  all  areas  of  pre¬ 
press  operations  -  layout,  typesetting, 
pasteup,  camera,  stripping  -  with  a 
working  knowledge  of  press  and  bindery 
operations. 

Must  be  qualified  in  organizing  work 
flow,  handling  clients,  and  managing 
staff. 

Benefits  and  Salary  negotiable. 

Send  resume  to  Dixie  Web  Graphic 
Corporation 

1403  Annunciation  Street 
New  Orleans,  LA  70130 

ASSISTANT  SUPERINTENDENT  Offset 
Prep-Press  Department.  Knowledgeable 
about  camera,  plate  and  color  stripping 
operations  for  a  46,000  daily  and 
Sunday  newspaper  entering  commercial 
printing.  Career  grovrth  opportunity  with 
a  progressive  organization  with  a  good 
salary  and  fringe  benefit  package  in  a 
beautiful  part  of  New  York  State.  Send 
resume  tO:  Edward  Heffern,  Prep-Press 
Superintendent,  The  Times  Record, 
501  Broadway,  Troy,  NY  12181.  An 
Equal  Opportunity  Employer. 

CAMERAROOM,  supen/ise  four.  Exper¬ 
ienced  in  four  color  stripping,  good 
people  and  organizational  skills.  Mini¬ 
mum  5  years  experience.  $22,000 
plus,  benefits.  65%  commercial,  35% 
newspaper.  Small  Midwest  town  conve¬ 
nient  to  big  city.  Complete  resume  to 
Box  1121,  Editor  &  Publisher. 


GANNETT 


We  are  looking  for  newspaper  production  executives 
with  at  least  three  years  in  a  production  supervisory 
position. 

Candidates  must  have  dedication  and  ability  to  produce 
a  quality  newspaper,  good  people  skills,  ability  to  control 
costs  and  willing  to  relocate. 

Resume  should  include  past  employment  history,  salary 
requirements,  and  education. 

Please  send  resume  to: 

GANNETT  CO.,  INC. 

PO  Box  7858 
Washington,  D.C.  20044 
ATTN:  Donn  L.  Wheeler 
EOE 
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POSmONS  WANTED 
EDITORIAL 


IMMEDIATE  OPENING  for  individual 
experienced  in  all  phases  of  producing 
high-quality  color  separations  for  a  Zone 
3,  100,000  plus  Metro  offset  newspap¬ 
er.  Must  be  a  skilled  color  evaluator, 
scanner  operator  and  stripper.  Experi¬ 
ence  with  a  DS  America  SG608  scanner 
desirable.  Full  benefit  package 
included,  a  career  advancement  avail¬ 
able  to  qualified  applicants.  Send 
resume  to  Box  1085,  Editor  &  Publ- 
lisher.  An  EOE/MF. 


CAMERA  OPERATOR  wanted  for  offset 
newspaper.  Strong  background  in 
layout,  black  &  white  and  four  color 
process.  Mail  resume  to  Wiregrass 
Today,  PO  Drawer  6866,  Dothan,  AL 
36302,  or  call  (205)  792-0099. 


PROMOTION 


NUMBER  TWO  NOW 
BUT  WANT  TO  BE  NO.l? 

Here’s  a  chance  to  run  your  own  promo¬ 
tion  department  in  an  exciting,  vibrant 
newspaper.  County  is  fastest  growing  in 
nation.  Newspaper  was  named  top  daily 
in  country  last  year.  Get  in  on  the 
ground  floor  on  an  aggressive,  vibrant 
newspaper.  We’re  seeking  professional¬ 
ism,  experience,  enthusiasm,  and 
someone  who  is  loaded  with  ideas. 
Write  full  details  to  Personnel  Manager, 
Gwinnett  Daily  News,  Box  1000, 
Lawrenceville,  GA  30246. 


PUBUC  RELATIONS 

PHOTO  ORIENTED  mid  size  west  Texas 
daily  has  opening  on  award  winning  four 
person  photo  staff.  Candidates  should 
be  enterprising  and  have  good  color 
experience.  Excellent  benefits  package. 
Resume,  samples  to  Ron  Jaap,  Midland 
Reporter-Telegram,  PO  Box  1650, 
Midland,  TX  79702. 


_ SALES _ 

AD  SALES  PEOPLE  WANTED  annual 
publication,  San  Francisco  East  and 
South  Bay.  Two  months  work,  good 
leads,  good  commission.  (415) 
229-3581. 


EXPERIENCED,  HIGHLY  MOTIVATED 
AND  AGGRESSIVE  sales  representa¬ 
tive,  needed  to  sell  full  line  supplies  to 
newspaper  industry.  A  minimum  of 
50%  travel.  Sales  territory  consisting  of 
northern  California  and  the  Pacific 
Northwest.  Qualified  candidates  should 
send  resumes  to  New  England  News¬ 
paper  Supply  Co.,  PO  Box  1115, 
Upland,  CA  91786,  Attn:  Jim  Jumpe. 

LOOKING  FOR  SALESMAN  with  experi¬ 
ence  in  selling  press  equipment  and 
mailroom  equipment.  Must  be  able  to 
travel.  Please  call  (213)  256-4791. 


NEWSPAPER  SUPPLY  SALES 
Dependable,  hard  worker  for  newspaper 
printing  supply  sales.  Travel  high  prior¬ 
ity,  will  cover  all  client  newspapers  in 
multi-state  area.  Graphic  arts  back¬ 
ground  and  knowledge  of  web  offset 
presses  needed.  Salary  plus  commis¬ 
sion,  insurance  and  retirement  plans. 
Send  confidential  resume  and  salary 
requirements  to  HPS  Printing  Products, 
PO  Box  68536,  Indianapolis,  IN 
46268.  Attn:  J.  Frazier.  EOE. 


ZONE  5  needs  highly-talented  super¬ 
salesperson  with  great  enthusiasm  and 
high  energy  who  has  ability  to  build  and 
motivate  a  team  for  shopper  operations 
and  start-ups.  Opportunity  for  high 
earnings,  commission,  profit-sharing 
and  equity  with  long  established 
publishing  company.  Send  complete 
information  about  yourself,  including 
resume  to  Box  1074,  Editor  & 
Publisher. 


POSITIONS 


WANTED 


ADMINISTRATIVE 


COMMUNITY  NEWSPAPER 
PUBLISHER — Wrapping  up  the  sale  of 
my  successful  southern  weekly  to  large 
chain.  Looking  for  highly  challenging 
opportunity  with  community  newspap¬ 
er,  daily  or  weekly.  Family  man  in  30s  is 
profit-producer  who  also  makes  product 
look  good.  Box  1141,  Editor  & 
Publisher. 


COMMUNICATE 
WITH  THE 
COMMUNICATORS 


AGGRESSIVE,  HANDS  ON  associate 
publisher  seeks  new  challenge  with 
large  weekly  or  weekly  group.  Strengths: 
getting  the  best  out  of  others  and 
increasing  ad  sales.  Excellent  perfor¬ 
mance  record.  Prefer  Zones  2,  1.  Box 
1099,  Editor  &  Publisher. 


GENERAL  MANAGER  with  proven  track 
record,  (over  19  years  total  experience); 
in  all  phases  of  newspaper  profession 
seeks  permanent  position  with  chain- 
independent  newspaper  in  the  18,000 
to  30,000  circulation  range.  Prefer 
Southern  California,  but  would  be  favor¬ 
ably  inclined  toward  any  other  suitable 
opening  in  Sun  Belt  area.  Box  1094, 
Editor  &  Publisher. 


GENERAL  MANAGER.  Great  track 
record  shoppers  and  weeklies  strengths. 
Bottom  line  oriented,  people  skills, 
organizer,  motivator.  I  get  the  job  done. 
Excellent  references.  Box  1124,  Editor 
&  Publisher. 


_ ART/GRAPHICS _ 

Ambitious  artist  seeks  editorial  cartoon¬ 
ist  position.  Spot  illustrations.  Photo 
writing  and  mechanical  skills.  Degree. 
Male,  24.  For  resume  and  samples:  Rob 
Maystead,  30768  Maystead  Road,  Burr 
Oak,  Ml  49030,  (616)  489-2740. 


_ CIRCULATION _ 

CAREER  ORIENTED  professional  seeks 
circulation  management  position.  Eight 
years  experience  processing  from 
district  manager  to  metro  circulation 
manager  for  a  175,000  circulation  AM 
and  PM  daily.  Experienced  in  sales, 
service,  collections,  TMC,  training, 
promotions,  marketing  and  cost  control. 
Independent,  creative,  people-minded 
leader  with  the  ability  to  contribute 
immediately.  Box  1152,  Editor  & 
Publisher. 


CIRCULATION  DIRECTOR 
Quality  circulation  management  profes¬ 
sional  seeks  top  level  position  with  a 
progressive  company. 

Highly  organized,  creative,  motivated 
manager  with  over  nine  years  extensive 
experience  in  distribution  and  sales 
leadership. 

Skilled  in  all  aspects  of  circulation 
development  including  DM  training, 
ABC  audits,  sales  promotion,  establish¬ 
ing  and  maintaining  department 
budgets.  Box  1137,  Editor  &  Publisher. 
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MA  journalism  graduate  seeks  reporting 
job  in  Zone  2  or  3.  Prefers  sports  but 
willing  to  start  on  any  beat.  Box  1145 
Editor  &  Publishers. 


1986  GRADUATE  seeks  sportswriting 
position  with  daily.  BA  in  English, 
strong  college  journalism  background. 
Contact  Alex  Kimball,  27  Old  Wagon 
Rd.,  Old  Greenwich,  CT  06870,  (203) 
687-2183. 


AWARDED  reporter/photographer,  too 
aggressive  for  east  Wyoming  limp- 
noodle  editor,  needs  police,  court,  poli¬ 
tics  beat  immediately,  especially  in 
Region  9.  Ohio  University  grad,  8  years 
experience  (4  in  WY).  Clips,  references; 
R.  Tkacz,  3714  Bosworth  Rd.,  Cleve¬ 
land,  OH  44111,  (216)  476-2888. 

AWARD  WINNING  SPORTS  EDITOR  20 
years  experience.  Strong  writer,  colum¬ 
nist,  editor,  leader.  Can  produce  spar¬ 
kling  layouts.  Proven  circulation  buil¬ 
der.  Excellent  references.  All  Zones. 
Box  1146,  Editor  &  Publisher. 

EDITORIAL  PAGE  editor-writer  to  lead 
or  join  page— a  seasoned,  awards- 
winning,  do-it-all  pro.  One  of  best. 
Bright  features  also  are  specialty; 
perhaps  serving  a  dual  writing  need. 
Open  to  other  writing  assignments.  Box 
1114,  Editor  &  Publisher. 


EDITOR  of  medium  sized  daily  news¬ 
paper  wants  to  move  up.  Redesigned 
newspaper  from  content  to  appearance. 
Newsroom  leader  and  proven  circula¬ 
tion  builder.  Write  Box  1115,  Editor  & 
Publisher. 


Former  city  editor,  assistant  managing 
editor,  seeks  management  jwsition  on 
7-day  daily.  Now  a  manager  in  a  wire 
bureau,  but  want  to  return  to  the  world 
of  ink,  paper  and  the  satisfaction  of 
seeing  a  good  edition  roll  off  the  press. 
Box  1092,  Editor  &  Publisher. 


HAVE  CLIPS,  WILL  TRAVEL  -  Talented, 
versatile,  energetic,  young  writer  seeks 
newspaper  spot.  Not  afraid  to  ask  tough 
questions.  2  published  books,  many 
magazine  articles,  speaks  fluent 
German.  Small  ego,  moderate  salary, 
bigears.  Box  1120,  Editor  &  Publisher. 


Take  one  GIANT  step 
towards  a  better  job 
by  placing  your  ad 
in  Positions  Wanted 


SHARP  INVESTIGATIVE  REPORTER. 
International/national  news  beat.  Top 
skills  freelancer  seeks  major  mid-sized 
daily.  Zones  2,  9,  4  preferred.  College  J 
grad  (82)  with  major  wire/weekly/ 
magazine  experience.  Speak  French 
and  Spanish.  Great  clips.  Hard  news 
only,  any  offer  considered.  Contact  A. 
d’Adesky,  20  Clinton  St.  (3DF),  New 
York,  NY  10002  (212)  674-4736. 

NEWS  HOUND 

New  Yorker  journalist  tracked  path  of 
adventure  out  West  for  seven  years, 
hunting  news  stories  for  small-town 
newspapers.  Instinct  has  spurred  him  to 
come  home  to  sniff  out  a  news  reporter 
spot  on  a  medium-size  daily  in  the  NY/ 
CT/NJ/PA  area.  Resume  and  clippings 
await  vour  response  to  News  Hound, 
Box  471,  Glen  Oaks,  NY  11004. 


RECENT  GRAD,  eager  for  reporting 
experience,  all  phases.  Box  1059, 
Editor  &  Publisher. 


SPORTS  PERSON  with  experience 
wants  position.  Mild  or  warm  climate 
preferred.  Versatile,  but  not  a  photogra¬ 
pher.  Resume,  references  on  Request. 
Box  1139,  Editor  &  Publisher. 


TE)(AS  JOURNALIST  can  provide  skill¬ 
ful  rewrite,  editing,  headline  writing, 
page  layout  and  production  coordina¬ 
tion.  Experience  includes  work  for 
newsletter,  magazine,  newspaper.  Will 
relocate  for  right  opportunity.  Box 
1127,  Editor  &  Publisher. 


_ PRODUCTION _ 

PRODUCTION  VETERAN— 20  years  in 
prepress,  pressroom,  mailroom  and 
quality  control  Positive  manager.  Solid 
communication  skills.  People  develop¬ 
er.  Looking  to  relocate  with  growing 
company.  Box  1110,  Editor  & 
Publisher. 


PHOTOGRAPHER 

1986  photojournalism  grad,  San  Jose 
State,  seeks  entry-level  staff  photogra¬ 
phy  job  on  daily  or  magazine  anywhere. 
Seven  years  weekly  experience.,  award¬ 
winning  sports,  and  color  experience. 
Ron  Fried,  788  Loma  Verde  Ave.,  Palo 
Alto,  CA  94303  (415)  493-2140. 


E&P 

CLASSIFIEDS 
(212)  675-4380 


SHOP  TALK  AT  THIRTY 


The  Internationalization  of  U.S.  News  media 


By  John  E.  Merriam 

and  Patrick  Tracey 

Bhopal,  Chernobyl,  Manila,  Ma¬ 
nagua,  Tripoli,  Haiti,  Pretoria,  San 
Salvador,  Sakhalin,  Sri  Lanka  —  far¬ 
away  lands  once  obscure  to  all  but  a 
small  elite  in  international  affairs  — 
have  names  that  now  roll  easily  off 
the  tongue  of  most  any  American. 

News  devoted  to  international 
affairs  has  rocketed  to  stratospheric 
levels  in  the  last  year  and  a  half.  For¬ 
eign  stories  are  bursting  into  news¬ 
rooms,  upstaging  domestic  news  and 
often  upsetting  newsroom  routines; 
then  they  quickly  fade  from  view. 

And  as  the  national  media  go,  so 
goes  the  local  press.  By  devoting 
more  space  to  international  reports, 
pushing  local  stories  to  the  back 
burner  and  angling  for  local  tie-ins  on 
world  developments,  local  newspa¬ 
pers  are  now  taking  their  cues  from 
the  national  media. 

That’s  the  picture  that  emerges 
from  measurements  of  national  news 
at  the  Conference  on  Issues  and 
Media  in  Alexandria,  Virginia,  and 
from  interviews  with  journalists  and 
editors. 

“It  has  been  an  extremely  busy 
year  for  foreign  news,”  said  Ron 
Cohen,  managing  editor  at  United 
Press  International’s  headquarters  in 
Washington,  D.C.  “Not  only  are  the 
obvious  stories  there,  but  all  kinds  of 
things  you  wouldn’t  expect  are  get¬ 
ting  heavier  play,”  said  Cohen. 

Measurements  of  national  net¬ 
works,  newspapers  and  magazines  at 
the  Conference  on  Issues  and  Media 
show  that,  on  the  average,  40%  of  all 
national  news  exposure  in  1985  was 
devoted  to  world  news.  That  marks  a 
steady  rise  from  an  average  of  30% 
coverage  in  1983  and  1984. 

Since  mid-February  of  1986,  when 
coverage  of  the  fall  of  Phillipine  Presi¬ 
dent  Ferdinand  Marcos  peaked  at 
13%,  foreign  news  has  swelled  to  over 
half  of  all  national  news  exposure. 
Add  to  that  heavy  coverage  of  domes¬ 
tic  news  based  on  foreign  problems, 
like  espionage,  trade,  immigration 
and  drug-trafficking,  and  the  interna¬ 
tionalization  of  the  news  media 
becomes  clear. 

But  with  the  gains  in  foreign  news. 


(Merriam  is  chairman  and  Tracey  is 
employed  by  Conference  on  Issues  & 
Media,  based  in  Alexandria,  Va.  The 
group  claims  to  have  no  ideological 
bias.) 


massive  stories  such  as  Libya,  Cher¬ 
nobyl,  Bhopal,  and  Haiti  have  been 
short  on  staying  power. 

For  example,  late  in  April  while 
practically  the  entire  nation  fixed  its 
interest  on  Libya’s  quixotic  Qadaffi, 
suddenly  the  Soviet  nuclear  reactor  in 
Chernobyl  blew.  As  national  media 
remobilized,  coverage  of  Libya  fell 
from  24%  to  4.6%  and  Chernobyl- 
related  nuclear  stories  shot  to  18.3%. 
of  all  coverage.  Nuclear  power  also 
was  back  in  the  news  in  a  big  way, 
following  a  long  absence  during  the 
heady  days  of  cheap  oil. 

That  has  been  the  pattern:  Foreign 
stories  are  as  fleeting  as  they  are  fre¬ 
quent.  An  event  hardly  takes  place 
before  it  is  pushed  into  oblivion  by 
interest  in  another  part  of  the  world. 


Measurements  of 
national  networks, 
newspapers  and 
magazines  at  the 
Conference  on  Issues 
and  Media  show  that,  on 
the  average,  40%  of  all 
national  news  exposure 
in  1985  was  devoted  to 
world  news. 


In  all  of  1984,  for  example,  only  two 
stories  took  more  than  10%  of 
national  coverage  in  any  two-week 
period.  In  1985,  there  were  14  such 
stories,  12  on  international  events.  Of 
1 1  stories  receiving  more  than  10%  in 
any  two-week  period  so  far  this  year, 
eight  have  been  foreign. 

“There’s  no  question  these  events 
change  the  nature  of  coverage,”  said 
James  Houk,  managing  editor  of  the 
Baltimore  Sun.  “There  have  been 
some  cases  —  like  the  TWA  hijack  in 
Egypt  last  summer  —  when  it’s  been 
just  about  impossible  to  do  anything 
else,”  he  continued. 

Indeed,  the  TWA  hijack  of  flight 
847  captured  over  half  of  all  national 
exposure  in  the  first  two  weeks  of  the 
drama,  becoming  the  single  largest 
story  in  the  four-and-a-half  years  the 
CIM  news  index  has  been  running. 

Writers  learn  very  quickly  to 
become  instant  experts,  said  Cohen, 
“or  they  call  the  experts  for  the  tech¬ 
nical  fill-ins.”  The  obvious  result,  he 
said,  is  that  “the  generalist  who  can 
switch  gears”  to  cover  the  big  stories 


with  clarity,  thoroughness  and  depth 
is  a  major  asset  to  any  newsroom. 

Said  Houk:  “Most  papers  are 
capable  of  tearing  out  discretionary 
news  here  and  there  or  reducing  the 
man  hours  of  local  staff  called  upon 
for  foreign  stories.” 

CIM  news  measurements  show 
that  national  media  collectively  are 
churning  out  a  smaller  volume  of 
domestic  news.  Editors  are  either 
throwing  away  or  not  picking  up  on 
stories  originating  in  the  U.S.  Over¬ 
whelmingly  the  gap  has  been  filled  by 
news  based  on  overseas  problems  like 
espionage,  immigration,  trade  and 
international  drug  trafficking. 

At  the  mid-sized  Times  Herald- 
Record  in  Middletown,  N.Y.,  editor 
William  Kennedy  provides  incentive 
to  produce  local  news  by  measuring 
columns  of  locally  produced  copy. 

“It’s  a  red  flag,  but  it’s  coming,” 
Kennedy  said  of  his  idea  recently  at 
an  executive  editors  and  managing 
editors  seminar  at  the  American  Press 
Institute. 

The  only  hard-and-fast  rule  for  edi¬ 
torial  choices  appears  to  be  market 
conditions. 

In  Providence,  Rhode  Island,  a  city 
rocked  in  recent  years  by  continuous 
scandal,  “local  news  is  our  life¬ 
blood,”  said  Mark  Silverman,  man¬ 
aging  editor  of  the  Providence  Jour¬ 
nal. 

“We’ll  take  the  paper  up  three  or 
four  pages  for  the  first  day  of  a  big 
foreign  story,”  he  continued.  The 
side  of  the  local  news  that  suffers 
when  big  stories  break  “is  the  ability 

(Continued  on  page  34) 
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Alpha  Movie 


Across  the  Qrsat  Divide 


Western  Drama,  Robert  Logan,  Heather 
Rattray  (1977)  A  lovable  conman  helps 
two  young  orphans  cross  the  Rockies 
to  claim  a  promised  plot  of  land  in 
frontier  Oregon.  G,  1:40.  DISN  May 
17  9:30am;  22  10:30pm. 

The  Adventures  of  Buckaroo 

Bansai 


Science  Fiction,  Peter  Wetter,  John  Lithgow 
(1984)  Buckaroo  Banzai  (neurosur¬ 
geon,  physicist,  rock  star  and  space 
age  daredevil)  must  save  the  world 
from  an  invasion  from  the  eighth 
dimension.  PG,  1:43.  HBO  May  17 
5:15am,  1:30pm. 

The  Adventures  of  Huckleberry 
Finn 


Sports 


7:00  ESPN  Australian  Rules  Foot¬ 
ball  ’86  Round  No.  7  (Repeat) 
7:05  WTBS  A.W.A.  Championship 
Wrestling 

8:30  ESPN  Tennis  Magazine 
Reports 

9:00  ESPN  Championship  Roller 
Derby 

10:00  ESPN  MerkSosin’s  Salt  Water 
Journal 

10:30  ESPN  NFL  Superstars  The 
Men  Who  Played  the  Game: 
Eddie  Lebaron  and  Doug  Atkins 
(Repeat) 

USA  Fishing  with  Babe 
Winkleman 

11:00  ESPN  Major  League  Ba¬ 
seball’s  Greatest  Hits  1967 
World  Series  (Repeat) 

12:00  ESPN  Top  Rank  Boxing  From 
f>  Merriilville,  Indiana  (Repeat) 

2:00  ESPN  Freddie  Spencer  Ex¬ 
plains  Motorcycle  Racing 
2:30  ESPN  Senior  PGA  TouKjH^ 
Hospitals  Classic  from^Km^^ 
phia,  Pennsylvania^^^^^™ 
Round  (Live) 

4:30  ESPN  1986  For^^^^^ 
Cheerleading  Chan^R^^^^^ 
From  San  Diego, 

(Repeat) 

5:05  WTBS  Worid  Chani^^^& 
Wrestling 

6:00  ESPN  SportsCen 
6:30  ESPN  Auto 

Indianapolis  5 


Single  Channel 


Movies  &  Specials 


CABLE  NEWS  NEnWORK 

5:00  Daybreak 
5:30  Investigative  Report 
6:00  Daybreak 
6:30  Sports  Close  Up 
7:00  Daybreak 
7:30  The  Big  Story 
8:00  News  Update 
8:10  Healthweek 
8:30  Moneyweek 
9:00  News  Update 
9:10  ShowBiz  Week 
9:30  Style  with  Elsa  Klensch 
10:00  News  Update 
10:10  Science-Technology  Week 
10:30  NCAA  Preview 
11:00  Newsday 
11:30  Evans  and  Nov 
12:00  Newsday 
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CAN  THE  TRUTH  HURT? 


Journalists  ought  to  be  fearless  in 
tackling  controversial  stories,  but  the  po¬ 
tential  for  million-dollar  libel  suits  can’t  be 
taken  lightly.  Knowledge  of  libel  and  how  to 
avoid  it  are  the  first  and  best  defenses. 

‘  ‘Good  reporters  focus  on  ‘getting 
it  right,’  not  their  margin  for  error,’  ’  says 
Scripps  Howard’s  libel  lawyer,  Bruce 
Sanford.  At  Scripps  Howard,  we  are  com¬ 
mitted  to  aggressive  reporting  and  the 
ability  to  do  it  with  confidence.  That’s  why 
we  asked  Sanford  to  update  Synopsis  of 
the  Law  of  Libel  and  the  Right  of  Privacy  for 


our  newsrooms.  Then,  as  a  service  to  the 
profession,  we  offered  it  at  cost  to  other 
newspapers. 

Sanford’s  booklet  has  sold  more  than 
50,000  copies  since  it  was  first  published  in 
1977  and  serves  as  an  indispensable  guide 
for  many  American  newsrooms. 

A  commitment  to  accu¬ 
rate  and  aggressive  reporting 
means  providing  the  knowl¬ 
edge  and  tools  to  do  the  job. 

“  SCRIPPS  HOWARD 
ill  NEWSPAPERS 


1 


To  order  Synopsis  of  the  Law  of  Libel,  send  a  check  or  money  order  to  Box  984,  Cincinna  ti,  OH 45201. 

Cost  for  1-9  copies  is  $l  95  (phis  70  cen  ts  postage  and  handling)  for  each  copy.  Orders  for  10-  99  copies  are  $1.50  each  (plus  a  single  $2  postage  and  handling  charge). 
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